
How to use Instagram 
For Marketing – Part 2



What we are NOT covering on this course 

This isn’t a course that will teach 
you a topic like SEO, Instagram 
marketing or Facebook ads in 
detail

This course is designed to 

1. Give you a helicopter view of how 
to market your business locally 
using digital marketing

2. Explain how the main areas fit 
together



What We Will Cover Today

Free Google Search Tactics

1. How to get your Google Business Profile found in Google’s 3 local map results

2. How to use Facebook for free to promote your products and services

3. An overview of advertising on Facebook and Instagram



Get found in Google local map results

• Create a Google Business Profile
• Add relevant content and images.
• Get reviews for your listing.

When someone searches using the 

name of a town or county, Google 

places “Google profiles” prominently 

on page one under a map



What is a Google Business Profile – it gets you found in the 3 map 
results

• You can get a free Google Business 
Profile

• Whenever someone searches using a 
Geographic term in the search e.g. 
Solicitors in Kerry, they will place 3 
listings in the map results at the top 
of the page

The only way to appear in these map 

results is to have a Google Business 

profile

Note: You could have your listing appear 

in the map results and your web page 

appear in the 10 organic search results 

below them



What is a Google business profile – it also appears on the right hand 
side when people search for your business by name

Google Business Profile



Getting started

Go to Google.com/business

Click sign in on the top right and 

login with your Gmail account 

logins

If you have a listing setup using 

that account it will take you to it.

If not it will ask you to search for 

your business

If you business doesn’t have a 

listing it will ask you to create one



How to setup and optimise your Google business profile

When you do login to your listing 

you need to click on “see your 

profile”

It will now take you to a Google 

search result for your business 

name where you can now update 

your profile



How does Google choose the top 3 profiles to put in map results?

They want

1. The most relevant profiles

2. That are comprehensively 
filled in

3. That are most trusted

Therefore, you need to 

1. Ensure you add categories, 
location and content that will 
make you relevant

2. Ensure you fill in all the 
sections and upload lots of 
images and videos

3. Get as many 5 star reviews 
as you can and more than 
your competitors



How to setup and optimise your Google business profile

Click on “edit profile” and then 

work your way through each 

section and ensure you complete 

each section

• Add 4-5 categories and not 
just one

• Add a geographic Service 
area – this is crucial in 
getting you found in those 
locations

• Add opening hours, 
products, services, company 
overview etc.



How to setup and optimise your Google business profile

Add images to your listing

To add images click “Photos”

Ensure you upload your “identity” 

photos.

Cover Photo

Your cover photo is displayed on 

your Google+ page and should be 

something that showcases your 

business’s personality and helps 

potential customers identify you.

The best dimensions for your cover 

photo are 2120 x 1192 pixels.

Add photos to all sections – 

exterior, interior, staff etc.

http://blog.reachlocal.com/a-crash-course-in-google-search


How to setup and optimise your Google business profile

Try to get reviews for your Google listing

If you are in a very competitive market for local searches E.g. Hotels, restaurants, 

plumbers, Google will place the Listings with the most / best reviews highest in the 

search  results.

To get more reviews, when you are in your listing click on Get more reviews. It 

will give you a link that you can then email customers. When they click it will take 

them directly to the reviews section of your listing



How to use AI to help with this

Option 1:

Use the normal Chat GPT or Gemini with custom instructions

Option 2: (more advanced and better option)

Use a gem that has deep research on your business and industry attached

Then use these prompts

Act like a Google business profile expert and 

1. Recommend the best categories for my profile

2. Write a summary section for my profile that will help Google see the main 
products and services that I am relevant for

3. Recommend a list of services I should add to my profile (if relevant)

4. Provide other expert tips on how I should optimise my profile to get found high 
up in search results



What We Will Cover Today

Free Google Search Tactics

1. How to get your Google Business Profile found in Google’s 3 local map results

2. How to use Facebook for free to promote your products and services

3. An overview of advertising on Facebook and Instagram



You Join Facebook as a person and you have a profile and a newsfeed

Evan Mangan

Profile

Feed

You spend around 1% of 

your time here

You spend around  99% of 

your time here

205 friends



If you want to use FB for marketing you create a page when logged in 
as a person

Evan Mangan

Profile

Feed

You spend around 1% of 

your time here

You spend around  99% of 

your time here

205 friends

The Marketing 

Crowd page

5000 followers



However, these are separate. Your page visitors do not see your 
personal profile. Your friends do not automatically see your page 
posts.

Evan Mangan

Profile

Feed

You spend around 1% of 

your time here

You spend around  99% of 

your time here

205 friends

The Marketing 

Crowd page

5000  followers



Business Pages

• Created for businesses – not individuals

• When you own a business page You cannot  send 

“friend requests” to join your page. 

• People “like” your page and in so doing they 

become fans or followers.

• When you update your status it feeds through to 

your followers’ feeds.

The difference between personal profiles and business pages

How Facebook Works



Liking Business Pages

• Therefore, a Facebook user, you can find pages 

you like by using the search box at the top of the 

screen.

• Once you land on the business page there is a big 

like button.  When you click this like button you are 

now “Following the page”

• This means that in your feed you want to see posts 

that the brand or company has posted. 

When deciding whether you will like a page you will 

probably look at their cover photo, how many other 

people have liked the page (followers) and the most 

recent updates from the page as this indicates what type 

of updates you are likely to receive.



How to get to your page in order to update it and send out posts

When you login to Facebook you are using Facebook as you. This means you have

•  A feed for you

• A profile for you

• You post as you and like comment and share as you.

Now you can click on the circle top right and SWITCH to using Facebook as your page. This means

• You have a feed for your page

• You can like, comment, share as your page

• You can create a group as your page. 

Click on the name of your page to switch to using as that page



Use your logo for your profile image

The importance of the profile picture (your 

logo)

What Facebook still calls the “profile picture” is a 

180-pixel square image that is inset into your 

cover photo in the lower-left area. 

Note that the profile picture will appear as the 

image in your followers feed when they view 

your posts so ensure it is legible and eye-

catching

Ensure your uploaded logo is very visible in the newsfeed

The Profile Picture = Your Logo



Add text to your cover photo to promote an event or to showcase 
your services

Your cover photo can be used as an 

advert for an upcoming event or to 

explain a service that you offer

You can write text on your image 

using Canva



Think about what eye-catching you will Post

Develop a plan for what you will 

post on Facebook

What can you post that will …

• Engage People

• Inform People

• Entertain People

• Delight People

And at the same time …

• Will enhance your brand

• Will position your brand as a 

helpful expert

Plus …

• How will you occasionally sell 

your products and services



What Type Of Marketing channel is Facebook?

Hard Selling Subtle Selling

On a spectrum ranging from hard selling channels to subtle

a) If You are using Facebook as a free marketing tool through 

posting updates to followers 



What Type Of Marketing Tool is Facebook?

It is a Subtle form of marketing because of the way we consume our newsfeed. 

The Newsfeed for  most people is informal, fun, entertaining, social



What Type Of Marketing Channel is Facebook?

What Doesn’t Work What Does Work

Positioning your brand as a boring spammer 

through ...

• Building a follower list to send them constant 

sales message

•  Repetitive and boring updates

• Selling selling selling through your page updates

Increasing awareness, engagement and trust in 

your brand through ....

• Sharing your knowledge and expertise in order to 

help customers – e.g. through videos, blog posts 

or ebooks

•  Sharing links to 3rd party information that they 

would find useful

• Sharing photos or videos about your company 

that are interesting and engaging.

• Giving away free products as prizes through a 

promotion or contest

• Encouraging  followers to engage with them  and 

other followers  to share experiences of the brand



1. Strategy:
Figure out where you are on this spectrum

If you are visual on the left:

You can send out lots of posts about 

your products & services and it won’t 

get boring. People wont’ feel like they 

are constantly being sold at

If you are in the middle you need to

•  think about interesting , helpful tips 

and advice interspersed with sales 

posts

• Think about a visual strategy. What 

eye catching images and videos can 

you post?

 

Very Suited 

to FB / 

Instagram 

Not so  Suited 

to FB / 

Instagram 

The Middle

Visual Products

• Jewellers

• Boutiques

• Florists

• Furniture

• Tattoo Parlours

• Photographers

• Crafts

Not visual & Serious 

Information

• Solicitors

• Accountants

• Drain Company

Not visual but 

not so serious

• Life coach

• Mindfulness

• Recruitment

• Marketing

• Gym

• Yoga

• Hotel

• B&B



Posting Plan

How to go about this 

Unless you are in a very 

small niche there were will 

lots of other pages around 

the world in your sector – 

learn from them. Assess 

how they are using 

Facebook for marketing and 

what they are posting

1. Find other business 

pages within your sector  

by using the search box

• Search for a page similar 

to your business e.g. Hair 

salon

Then  click on “pages” in 

order to see lots of pages 

similar to your business



Posting Plan

Finish this sentence. “Follow 

us and you will receive ......”  

Does your sentence sound 

compelling and interesting?

There was a time when you 

could have a custom landing 

page and on that you would 

explain to people what kind of 

updates they would receive if 

they followed you.

You should still write this 

down on paper as it will form 

your posting plan



Example Posting Plan

For  A Hair Stylist

Facebook updates will include …

• DIY Hair styling  tips – videos / articles

• DIY colouring tips – videos / articles

• Tips on which styles to choose – links 

to blog articles

• Photos - Before and after hair styles of 

customers

• Photos – inspiration styles

• Photos – celebrities latest styles

• Exclusive discounts for followers

• Contests – lots of free giveaways 

Occasional updates about special offers 

on hair stylist services and products



Example Posting Plan

For  A Hotel

Facebook updates will include …

• Things to do when you are on holiday in this 

area

• Upcoming events in the area

• Recipes from the Head Chef

• Wellness tips from the Spa

• Win a free meal

• Win a free stay

• Special offers



Posting Plan

How to go about this 

Visiting 5-6 pages and form 

an opinion on …

• what types of posts are 

interesting, engaging, 

brand enhancing

• Which posts get a lot of 

likes and shares

• What type of contests are 

they running

• What type of images and 

videos do they share 



What We Will Cover Today

1. How to get your Google Business Profile found in Google’s 3 local map results

2. How to use Facebook for free to promote your products and services

3. An overview of advertising on Facebook and Instagram



Reminder  - What are the 2 Big options?
1. The Boost Post Button – on a Facebook Post

When you send out a post from your page 

on Facebook there will be a Boost post 

button that allows you to turn the post into 

an ad

However, not all the targeting options are 

available and some of the settings result 

in wastage



Reminder  - What are the 2 Big options?
1. The Boost Post Button – on an Instagram Post

When you send out a post from your 

Instagram account (Business or Creator 

account) you will see a Boost post button

The targeting options here are VERY 

limited. You can only target by geography, 

age, gender and interest 



Reminder  - What are the 2 Big options?
2. The Ads Tool in Ads Manager

If you click on the 9 dots top right (menu) there is the option to create an Ad

This is the tool that allows small and medium sized business run ads that appear on both Facebook 

and Instagram but also has

1. All the targeting options

2. Allows you to avoid wastage



To access the ad creation tool within ads manager

1. On the top right click on the 9 
dots icon

2. Then click on Create Ad
3. It then takes you to the Ads 

tool

However, if you have never 
created an ad before this might 
not work for you. It might take 
you to their new “very basic” ads 
area. 

If so, see next slide



They will ask you what is your main objective

You start an Ad campaign by deciding what 

your objective is

Select an objective to see the available 

conversion location and event options for 

each:

Awareness: Show your ads to people who 

are most likely to remember them.

Traffic: Send people to a destination, like 

your website, messenger, app

Engagement: Get more messages, video 

views, post engagement, 

Leads: Collect leads for your business or 

brand.

App Promotion: Find new people to install 

your app and continue using it.

Sales: Find people likely to purchase your 

product or service.



How to create an ad campaign

Then choose either  “traffic” or 

“engagement”

If you are driving people to your website or 

you want to generate message enquiries  

choose traffic.

Click on “continue



On Page 1 ...

Important – Give your campaign a name 

you will recognise. Type in a name



On Page 1 ...

If your ad is to do with Politics / social 

issues, car loans, credit loans, housing you 

need to self declare. Then certain targeting 

options won’t be available as they do not 

allow discrimination in ads targeting

You can skip everything else.

Then Click on Next to progress to page 2 

out of 3



On page 2 ...

Where do you want to drive traffic to?

Your website?

Your App?

To Messenger so people can message 

you?

To WhatsApp?

Choose the one you want. And scroll down



How to create an ad campaign

There will be a built in optimisation in your 

campaign. This means Facebook will try to 

put your ads firstly in front of the people in 

Your target audiences that are likely to 

Perform an action

Landing page views – based on previous 

Actions, Facebook believes the person will 

Not only click but is likely to also wait 

Around for the Page to load

Link Clicks – people who are likely to click

Daily unique reach – your ad will appear in 

front of people only once a day

 

Impressions – it could appear in front of 

people many times



How to create an ad campaign

Budget: Decide how much 

you will spend per day 

and for how long you will 

run the campaign for  

It is better to spend your 

money over 3-4 days 

rather than spend it all on 

one day.



How to create an ad campaign

Choose the people you want to target.

Option1 – Based on Advantage + targeting

The default option to have their AI do most of 

the targeting for you. You give it some 

parameters and some suggestions but you 

then give it the ability to find people who it 

thinks will respond to your ad

1. Choose a location e.g. Ireland or Kerry

2. Choose a min age (25 is the highest min 

age)

3. You can exclude people in your custom 

audiences e.g. Your web visitors or 

followers

4. You can choose a language



How to create an ad campaign

Advantage + (AI) continued ...

You can also click on Suggest an audience

Click show settings

Here you can specify an age range, Gender 

and some demographics, interests / 

behaviours

Note: This is simply a suggestion to the AI. It 

will look at it and try it but it will not be 

restricted to this



How to create an ad campaign

Option 2 – If you don’t want to use 

Advantage+ you can take full control 

of the targeting. Just click “Further 

limit your audience”

Why are they phrasing it like this?

• Because they are pushing advertisers 

towards using AI (Advantage +)

• If you choose an audience it WILL be 

smaller than what the AI would test

• Then click “reach a limited audience”



How to create an ad campaign

Option 2 – If you don’t want to use 

Advantage+ you can take full control 

of the targeting. Just click “Further 

limit your audience”

You can then target your ad by

Location

Age

Gender

Custom audiences e.g. Social media 

followers

Language

Detailed targeting with is ...

• Demographics

• Interests

• Behaviours



How to create audiences that contain your social media followers

Go to the audiences section of 

Ads Manager

1. Got to Facebook.com and 

switch to use FB as your page

2. Go to Home = your Feed

3. Click on Ads Manager

4. Click on the Menu top left

5. Click on Audiences



How to create audiences that contain your social media followers

Click create audience

Click Custom audience

Then select Facebook page



How to create audiences that contain your social media followers

Choose your page from the drop 

down

Select People who like or follow 

your page

Give you audience a name e.g. 

Follows TMC on FB

Then click Create audience



How to create audiences that contain your social media followers

Then repeat the process to create 

a 2nd audience

Click create audience

Click Custom audience

Then select Facebook page



How to create audiences that contain your social media followers

Choose your page from the drop 

down

Then select Everyone who 

Engaged with your page



How to create audiences that contain your social media followers

Choose the number of days up to 

a max of 365

Include more people - You can 

also add those who 

engaged with another page you 

manage

Write a name you will recognise

Click create audience



How to create audiences that contain your social media followers

Click create audience

Click Custom audience

Then select Instagram account

Then follow the exact same 

Process as the Facebook 

audience



Which audience targeting should you choose?

Large budget or cold audience?

Advantage + works really well for

• Finding your best cold audience i.e. people who have 

not heard of you / followed you on social media. The 

AI will find the people who would be interested

• Also, if you have a  large budget e.g. €200 to €500 a 

day. It has scope to test lots of different options and 

based on the learning can generate the best results 

for you.

Smaller budget or want to definitely reach your warm 

audience e.g. Social media followers?

If you are working on a smaller budget of €10 to €20 a 

day and / or you want to definitely reach your social 

media followers, you should switch to “limit your 

audience” and 

1. Target your social media followers as a custom 

audience

2. Consider then running a small advantage + 

campaign to get to the best cold audience



How to create an ad campaign

Declare who is the beneficiary and 

payer of the ad

If you are paying and benefiting just enter 

your business name



How to create an ad campaign

Decide where 

You want your ad to 

appear. You can choose 

Platforms and placements

To view your Click Show more 

settings

Then hover your mouse over 

Platforms (all) and click edit



How to create an ad campaign

Decide where 

You want your ad to 

appear. You can choose 

Platforms and placements

You can now see that your ad 

will go out on Facebook, 

Instagram . Messenger and 

Audience network, Threads and 

WhatsApp

You can untick any of these. I 

would definitely keep Facebook 

and Instagram

I would definitely untick audience 

Network (3rd party website and 

apps)



How to create an ad campaign

Decide where 

You want your ad to 

appear. You can choose 

Platforms and placements

You can also choose where 

within the platforms your ad 

appears i.e. placements

Starting out perhaps leave all 

the placements ticked and you 

can then check after the 

campaign has finished which 

placements worked well or 

poorly. Based on this you 

might switch some off in future 

Campaigns

Click next to proceed to page 3



How to turn a post into an ad that goes out on Facebook & Instagram

Choose from the dropdown 

a post that you want to turn 

into an ad

Choose your page

Decide if you want to 

create an ad from scratch 

or do you want to use an 

existing post or Reel from 

Facebook and Instagram

Click Select a post

Then choose a post from 

the list of previous posts 



How to turn a post into an ad that goes out on Facebook & Instagram

Then choose a post from 

the list of previous posts 

or reels on Facebook or 

Instagram 

Once you select one then 

click continue



How to turn a post into an ad that goes out on Facebook & Instagram

You can preview how it looks 

in different Placements.  Click 

Advanced preview to see 

more. 

Add a link to the ad by clicking 

add button

You can then enter a url and 

choose a call to action button 

e.g. Learn more or buy now

When you are ready to place 

order click the green Button

Your ad has now gone off to 

Facebook for review.
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