


What we are NOT covering on this course 

This  isnôt a course  that  will  teach  you  a 
topic  like  SEO, Instagram  marketing  or  
Facebook  ads  in  detail

There are separate courses for each of those 
topics that Local Enterprise Offices offer

This  course  is designed  to  

1. Give you a helicopter view of digital 
marketing

2. Explain how the main areas fit  together
3. Help you prioritise what you focus on.
4. How you can use AI in developing your 

digital marketing



What We Will Cover

1. The big picture for your digital marketing

2. Understand how generative AI tools such as Chat GPT and Google Gemini can help you achieve 

your digital marketing goals.

3. Focus on making better marketing videos. Edits  is an amazing editor you can use.

4. Ensure you have a website ï donôt just depend on having a social media presence.

5. Focus on increasing your website conversion rate by implementing proven tactics.

6. Optimise your Google Business Profile to get found high up in search ï Google now chooses 6 

profiles for page 1 local results.

7. SEO ï Focus on getting your website appearing high up in Google search results.

8. AI search will become far more important in 2025.  Do you understand how to get your business 

found in perplexity.ai and GPT search?

9. Understand how social media algorithms work and what you need to post to attract and engage 

followers.

10. Build your email marketing list in 2025. With lower organic reach in social media itôs becoming 

more important than ever.

What we will cover



In order to be effective at Digital Marketing you should learn some core skills

1. Image design ï learn how to design eye catching graphics for your website and social media
2. Video editing ï learn how to create videos that engage your audience and sell your products.
3. AI ï learn how to use AI tools like Chat GPT to transform your digital marketing ideas and tactics



Your website is at the centre of your Digital Marketing. It  is your sales environment that you 
control. Without a website you will find it hard to get the most out of digital marketing.

You need to ensure that this website is designed to turn visitors into enquiries and sales.

Visualise Google, Social Networks and Email marketing as channels that you will use to drive 
traffic  into your sales environment. 
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There is a free and a paid version of Chat GPT

1. Chat GPT Free Version

Create some custom instructions that you 

copy and paste and use when you are 

developing digital marketing ideas.

2. Chat GPT ï paid version

If you have the pro version of Chat GPT 

(ú20 / month) you can create a custom 

GPT that specialises in your digital 

marketing



Google has its version and it is what you should consider using

 Google  (Gemini)

Google has their alternative to 

Chat GPT called Google Gemin and most 

of what is in the paid version of chat GPT 

is in Gemini

https://gemini.google.com/app
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How to access Gemini on desktop

When you do a Google search, you do not see Gemini or Chat as a search 

result option.



How to access Gemini

To get to Gemini ... In your internet browser go to gemini.google.com

Or do a Google search for Google Gemini



Google Gemini has been given major upgrades

In February 2025 Gemini got a big 

upgrade. The model upgraded from 1.5 

Flash to 2.0 Flash with some extra 2.0 

models

In May it got upgraded again to 2.5 flash

In November it got another major 

upgrade to Gemini 3

These upgrades are significant and 

Gemini now provides better answers 

than other LLMs across numerous tests



How to use Gemini (Free version) 

Click on this dropdown to choose a model

Gemini 3 Fast is now the default model

Thinking ï this will give you slower answers but more considered and in-depth

Pro (thinking ï great if you want to ask more detailed prompts that have multi variables that need to 

be thought through. You get a limited number of goes (4 or 5) every 6 hours.



Aim to learn these video editing skills in Edits

Your 

Website

Fundamentals

ÅHow to cut out parts of a clip

ÅHow to add text and music

ÅHow to add your logo on top of your video

Intermediate

ÅHow to make very eye-catching Reels

ÅHow to overlay video footage on top of your video

ÅHow to make a voiceover video

ÅHow to make a video speaking to camera

ÅHow to make a product marketing video

ÅHow to make a testimonial video

ÅAdvanced

ÅHow to use AI tools to edit your videos eg. Edit by 

deleting text, removing backgrounds, 

Go to the app store or 

play store and search 

for Edits 



Prompts ï use the same prompts as Chat GPT

All the prompts you use in Chat 

GPT will also work in Gemini. E.g.

ÅAct like an expert

ÅTeach me

ÅBrainstorm

ÅSummarize

ÅWrite



Image attachment ï ask it to write draft text for the web page for your 
products

Click the + icon next to the prompt

Select Image

Attach your image

Write your prompt e.g.

ñwrite the text for the web page for 

this new jacket in stockò



Video attachment ï ask it to analyse your Reel / marketing video and give you 
advice on how to improve it

Click the + icon next to the prompt

Select file

Attach your video

Write your prompt e.g.

Act like a video marketing expert 

and analyse the attached video. 

Tell me where you think it is strong 

and where you think it could be 

improved from a marketing point of 

view. I really want to improve the 

quality of the reels that I make on 

Instagram and Facebook

Max video length 5 mins

Max video file size ï 2 gig



File attachment ï ask it to analyse or summarise a file for you

Click the + icon next to the prompt

Select file

Attach your file (pdf

Write your prompt e.g.

ñsummarise the top 10 points in 

the attachedò



File attachment ï supported file formats

Supported files: 

ÅPDF (*.pdf)

ÅWord documents (*.doc, *.docx)

ÅPowerPoint presentations (*.ppt, *.pptx)

ÅPlain text files (*.txt)

ÅRich text files (*.rtf)

ÅGoogle Docs and Google Slides files 

(when connected via Google Drive)

ÅSome additional formats like DOT, DOTX, 

HWP, HWPX (less common document 

formats)

Not Supported in Free Version:

ÅExcel spreadsheets (*.xls, *.xlsx)

ÅCSV or TSV files

ÅCode files (e.g., *.py, *.json)

ÅAudio, video, or ZIP files



Enhanced Voice ï have a conversation with Gemini

Gemini has enhanced voice on the 

mobile app but not yet on desktop

Hold an over and back 

conversation with Gemini 

Treat it like a marketing consultant 

or a business coach. Ask it 

questions and follow up questions



Enhanced Voice with video ï show Gemini what you are looking at and have a 
conversation with Gemini

Click on the enhanced voice icon

Then click on video icon

Then ask Gemini about what it can 

see in the video camera

Use this for

ÅAdvice on how to use video 

equipment

ÅAdvice on the best shots and 

angles when shoot a video

ÅAdvice on your product 

packaging etc.



Enhanced Voice with screen sharing  ï show Gemini what you are looking at on 
your phone screen and have a conversation with Gemini

Click on the enhanced voice icon

Then click on the middle icon

Then go to anything on your 

phone e.g. Instagram insights, 

Canva app  ask Gemini about 

what it can see 

Use this for

ÅAdvice on how to do something 

in Canva or CapCut app

Å Advice on how to interpret 

Instagram insights



Unlimited Image creation using Nano Banana 

When you use the Fast model you get 

unlimited image creations with Gemini

This image model is called Nano Banana

Use this to 

ÅCreate images by describing them

ÅCreate an image by attaching a product 

image and ask for it to be in a certain 

environment

ÅAsk for edits to an image



You can change the colour ff something

Change the colour of the 

dress to white

But the woman and 

everything else stays the 

same



Extract and create product images

Ideal for Retailers

Extract the dress and place it on a white background product photography style



Place your product into a scene

Ideal if you have an image of your product 

and you want it to appear in the ideal 

environment. You no longer need to organise 

a photo shoot

Side angle shot of this product on a 

breakfast table next to a glass of orange 

juice . The table has a luxurious white linen 

table cloth. There is a fruit bowl on the table.



Change the colour of something to match another colour

Ideal if you have an 

image that you want to 

use in your marketing 

but you want to 

change something and 

want to match the 

colour to something in 

the image

Change what the 

woman is wearing to a 

red summer dress that 

matches the colour of 

the red phone box. 



Remove anything from your image by describing the edit

Ideal if you have an image that you want to use in 

your marketing but there is one or more things you 

want to remove

Remove the people in this image



What We Will Cover

1. The big picture for your digital marketing

2. Understand how generative AI tools such as Chat GPT and Google Gemini can help you achieve 

your digital marketing goals.

3. Focus on making better marketing videos. Edits is an amazing editor you can use.

4. Ensure you have a website ï donôt just depend on having a social media presence.

5. Focus on increasing your website conversion rate by implementing proven tactics.

6. Optimise your Google Business Profile to get found high up in search ï Google now chooses 6 

profiles for page 1 local results.

7. SEO ï Focus on getting your website appearing high up in Google search results.

8. AI search will become far more important in 2025.  Do you understand how to get your business 

found in perplexity.ai and GPT search?

9. Understand how social media algorithms work and what you need to post to attract and engage 

followers.

10. Build your email marketing list in 2025. With lower organic reach in social media itôs becoming 

more important than ever.

What we will cover



Tour of the main menu

Å Tap the play button

Å They call this are 

ñInspirationò. It is your reels 

feed and shows you reels it 

think you would find 

interesting

Å You can write a sticky note if 

any video gives you some 

ideas and you can save a 

video to a collection.

Å Tap the circle icon. This is 

where you can record videos 

directly within the app



Tour of the main menu

Å Tap the bar chart icon

Å This is where you can view 

the insights / metrics for your 

recent reels

Å Tap the 4 squares icon. This 

is where you got to edit a 

video



How to get started editing a video

Å Tap the 4 squares icon. This 

is where you got to edit a 

video

Å To edit a video simply tap on 

the + symbol for New Project

Å Find the clips or album on 

your phone

Å Select the clip you want to 

start the video with

Å Tap the tick top right



Demo 1 : How to edit a video (multiple clips plus voiceover)

Å Your clip is now on the 

timeline

Å Tap play and pause to choose 

the part where you want to 

split the clip

Å To get the split option tap on 

the clip and then tap split to 

cut the clip where the white 

line is

Å Then tap on the part of the 

clip you want to delete  and 

then tap delete to delete it

Repeat this split and delete 

process to remove the parts of the 

clip you donôt want



Demo 1 : How to edit a video (multiple clips plus voiceover)

Å Then Tap on + in order to add 

the next clip. 

Å Select the clip and then 

repeat the process of splitting 

and deleting the part you 

donôt want.

Å Keep repeating until you have 

added and edited all your 

clips



Demo 1 : How to edit a video (multiple clips plus voiceover)

To add music

Tap on the music symbol

You can then search through their 

library of music which includes 

copyright music if you have a creator 

account.

You can also find your saved music 

tracks (from Instagram) and also 

trending music

You can also tap import and then 

select a video from your phone that 

has music on it. It will extract the 

Audio

Tap on the music icon to listen to it

Tap on the name to select it



Demo 1 : How to edit a video (multiple clips plus voiceover)

To add music

You can then choose which part of 

the music you want to use, just like 

you would when creating a Reel in 

the Instagram app

Then tap done

The music is now added to the video

In the editing timeline tap the music 

line

Then tap on Fade

Then fade out the music



Demo 1 : How to edit a video (multiple clips plus voiceover)

To add music

Then fade out the music by dragging 

the slider to around 5 seconds



Demo 1 : How to edit a video (multiple clips plus voiceover)

To add text

Tap on the text icon in the menu

You are now in the edit section in this 

Menu

Type in your text

Then tap on the Aa icon



Demo 1 : How to edit a video (multiple clips plus voiceover)

To add text

When you  tap on the Aa icon you 

can then choose your font. Notice 

there are categories of fonts



Demo 1 : How to edit a video (multiple clips plus voiceover)

To add text

Tap on the colour wheel to change 

the colour of the text.

Tap this icon to add an animation to 

the text



Demo 1 : How to edit a video (multiple clips plus voiceover)

To add text

Tap this icon to choose and effect for 

your text e.g. Neon

Tap the A icon if you want to add a 

background colour  to the text

Once you are happy with the text tap 

done



Demo 1 : How to edit a video (multiple clips plus voiceover)

To add text

The text is now added to the timeline. 

You can now

1. Pinch this box to make the text 

bigger or smaller on the screen

2. Tao you finger on this slider and 

drag it left or right to make the 

text appear  for a longer or 

shorter time on the video



Demo 1 : How to edit a video (multiple clips plus voiceover)

To add a Voiceover

Tap on the icon for Voice

Then tap on the red record button

Then speak into your phone and tap 

the button to stop recording

Your voice over will now be on the 

timeline



Demo 1 : How to edit a video (multiple clips plus voiceover)

To add a Voiceover

Your voice over will now be on the 

Timeline

When you tap play the music will 

sound too loud. You now need to 

reduce the volume of the music

Tap on the voiceover track on the 

timeline to select it

Then drag the volume slider to the 

left to reduce the volume until you get 

to the point where you can clearly 

hear the voiceover



Demo 1 : How to edit a video (multiple clips plus voiceover)

To export your video

When you want to export your video 

you can tap on 2K and choose your 

Resolution

2k and 30 FPS is a good choice

Then tap on Export

Your video will now export and you 

will find it in a folder called ñeditsò in 

your gallery
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There are 2 big options for getting a high quality  website

1. Local  Web  Designer

Å Get a custom website designed
Å Typical cost ranges from ú1,500 - ú5,000
Å LEO grant available

2.  Build  your  own  using  Site  build  platforms

Å Look at templates on wix.com , weebly.com, 
squarespace.com Easily tailor these yourself. No web 
designer. Typical cost is ú25 /  month

Å You can now easily use AI to build a website for you 
on Wix. Tell it about about your business and 
products and it will create it for you. See details here 
https://www .wix.com/blog/ best-ai-website-builder

Å Look at shopify.com for an ecommerce website. 
Typical cost is ú30 /  month
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How you can use Chat GPT for website engagement and conversion

You could use Chat GPT of Gemini to help 

you with this

Get help with defining your website goals and 

strategy

Iôm creating a new website for my  business. Act like 

a website marketing expert and help me define the 

main goals and features I should include to attract 

customers and generate sales.

Get help with creating a website brief for a web 

designer 

 Act like a website marketing expert and create a 

website brief for my website, including homepage 

layout, key pages, color scheme, and functionality 

recommendations."
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Ensure your website isnôt a leaky bucket

Once you have a website Itôs tempting to focus 
on driving traffic  to your website.

However, if you do, you could be spending lots of 
time and money driving traffic into a website that 
is not geared up to convert the traffic  into 
enquiries and sales.

You could be spending lots of time driving traffic  
into a leaky bucket.

You should focus on employing tactics that will

1. Engage your website visitors
2. Then convert them into enquiries and sales



Setup your website to engage visitors ï Checklist of tactics for your website 

Tactics To Increase engagement

Donôt immediately scare or frustrate

Å Ensure you have an SSL cert

Å Ensure the page loads quickly

Immediately resonate

Å Write compelling headlines that quickly engage visitors who land

Å Bullet point key features / benefits

Å Embed Videos that will engage visitors

Build credibility & Trust

ÅHighlight any media coverage you have received.

ÅUse statistics for number of customers, years in business etc.

ÅHighlight blog posts on key pages to engage and build trust

Encourage Browsing

Å Have image and text links to tempt visitors to browse around

Å Make it easy for visitors to find what they want - Have a simple navigation

Å Make it easy for visitors to find what they want  Have site search

Measure whether people are engaging or not ï install Google analytics

Research how you compare with competitors and continually refine your site



How to convert the visitors who engaged ï checklist for your website

Tactics to increase conversions
Entice

ÅTest different offers

ÅPsychology ï use limited time offers

ÅPsychology ï use a countdown timer for your offers

ÅPsychology ï scarcity can increase conversions

Reassure

ÅAim to get visitors to read testimonials ï ways to best present testimonials

ÅConsider offering  a satisfaction guarantee

ÅCreate product / service videos that will convert visitors

ÅExplain what makes you different

ÅEnsure returns policy is better than competitors

Encourage Action

ÅEnsure you have call to action buttons on all key pages

ÅAdd  Request a Call back buttons (if offering a service)

ÅOptimise your enquiry forms
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Get found in Google local map results

Å Create a Google Business Profile
Å Add relevant content and images.
Å Get reviews for your listing.

When someone searches using the 

name of a town or county, Google 

places ñGoogle profilesò prominently 

on page one under a map



What is a Google Business Profile ï it gets you found in the 3 map 
results

Å You can get a free Google Business 
Profile

Å Whenever someone searches using a 
Geographic term in the search e.g. 
Solicitors in Kerry, they will place 3 
listings in the map results at the top 
of the page

The only way to appear in these map 

results is to have a Google Business 

profile

Note: You could have your listing appear 

in the map results and your web page 

appear in the 10 organic search results 

below them



What is a Google business profile ï it also appears on the right hand 
side when people search for your business by name

Google Business Profile



Getting started

Go to Google.com/business

Click sign in on the top right and 

login with your Gmail account 

logins

If you have a listing setup using 

that account it will take you to it.

If not it will ask you to search for 

your business

If you business doesnôt have a 

listing it will ask you to create one



How to setup and optimise your Google business profile

When you do login to your listing 

you need to click on ñsee your 

profileò

It will now take you to a Google 

search result for your business 

name where you can now update 

your profile



How does Google choose the top 3 profiles to put in map results?

They want

1. The most relevant profiles

2. That are comprehensively 
filled in

3. That are most trusted

Therefore, you need to 

1. Ensure you add categories, 
location and content that will 
make you relevant

2. Ensure you fill in all the 
sections and upload lots of 
images and videos

3. Get as many 5 star reviews 
as you can and more than 
your competitors



How to setup and optimise your Google business profile

Click on ñedit profileò and then 

work your way through each 

section and ensure you complete 

each section

Å Add 4-5 categories and not 
just one

Å Add a geographic Service 
area ï this is crucial in 
getting you found in those 
locations

Å Add opening hours, 
products, services, company 
overview etc.


