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How to use Canva to design eye-catching images

Please note: This guide was created with the help of one of our Al colleagues ©

This course, "How to use Canva to design eye-catching images for your website and social
media," was organized by the Local Enterprise Office (LEO) Clare and delivered by Evan.

A poll revealed that a significant majority of participants (69%) had never used Canva,
setting the stage for Evan to progress the content from fundamental concepts to more
sophisticated techniques. The course material is extensive; participants are provided with
approximately 80 to 90 pages of detailed, step-by-step "how-to manual" notes after the
session.

The core instruction covered three main ways to use Canva: designing from scratch, utilising
professional templates, and leveraging the platform's Artificial Intelligence (Al) features.

Detailed Summary of Major Points
I. Canva Fundamentals and Designing from Scratch

1. Canva Access and Cost: Canva is the main tool for non-graphic designers, used by
millions. The platform operates on a free tier (offering about 70% of the tools) and a paid
Pro subscription, which costs approximately €12 a month and unlocks all features, often
marked with a crown icon.

2. Canvas Setup and Sizing: For social media, Canva offers pre-sized canvases, such as
Instagram posts (4x5 ratio) or Instagram Stories (portrait format/9x16 ratio). For website
images, Evan demonstrated how to use the 'Custom Size' feature after determining the
required dimensions by saving the current webpage image and checking its properties.

3. Uploads and Image Management: Images and logos are stored in the 'Uploads' library on
the Canva cloud. To make an image fill the canvas, users should click the image, then right-



click and select Set Image as Background. Evan also showed that uploaded content,
including logos, can be searched through if the library grows too large.

4. Adding Text and Elements: There are multiple ways to add and enhance text:

¢ Basic Text: Standard headings/subheadings offer simple text manipulation (font, size,
colour, boldness), similar to Microsoft Word.

¢ Font Combinations: Professionally designed font pairings (often searchable by theme like
"sale" or "Christmas") provide slick, ready-made layouts where the text and colour can still
be changed.

e Animation: Adding animation to text automatically converts the design from a static image
(PNG/JPEG) into an MP4 video, which is useful for grabbing attention in social media stories.

e Graphics and Shapes: Graphics (which include elements like "WOW' or 'Black Friday' visual
effects) and basic shapes are found under Elements. Shapes can be used to frame text or
other content, drawing the viewer's eye. Shapes can also have their transparency adjusted
to integrate them more smoothly into the design. Frames, also in Elements, are shapes into
which photos or videos can be dragged and dropped, creating professional-looking
composites.

5. Colour and Branding: Evan outlined four ways to select solid colours, including using
default pallets, searching by colour name, the colour chooser tool (plus option), or inputting
a hex code. He highlighted the use of Gradients—where one colour subtly graduates into
another—as a technique used by big brands to achieve a more polished or luxurious look.
For maintaining brand consistency, paid users can use the Brand Kit. Free users can achieve
the same result by uploading their logo onto the canvas, which prompts Canva to extract
the Photo Colours (brand colours) for immediate use; the logo can then be deleted from the
canvas.

6. Background Removal and Logo Branding:

¢ Removing Backgrounds (BG Remover): This crucial function removes the background from a
main subject (person or product). Paid users use the built-in Al tool. Free users must use the
external website remove.bg, download the transparent image, and then re-upload it to their
Canva library.

e Transparent Logos: Background removal is essential for logos placed on coloured
backgrounds to prevent them from looking "terrible". Evan also showed how to add a
Shadow effect to a logo to make it "pop" or appear three-dimensional on a same-coloured
background.

Il. Leveraging Professional Templates

The template feature allows users to adapt tens of thousands of designs created by
professional graphic designers. Participants were advised to view templates as
interchangeable layouts, focusing on the design structure rather than the placeholder text,
images, or colours. Everything in a template—images, text, background colour, graphics—
can be swapped out using the same fundamental editing skills learned in the "design from
scratch" section.



lIl. Canva Al and External Al Tools

Evan covered two ways to use Al: Magic Studio tools integrated within the editor, and the
dedicated Al Hub for generating content from text prompts.

1. Integrated Al Tools (Magic Studio): These are Al editing tools available while working on
designs or templates (mostly paid, unless noted):

e Magic Eraser: Erases objects (people, text, small distractions) from a photo, intelligently
replacing the erased area with context-appropriate background filling (e.g., concrete, trees).
A free alternative is cleanup.pictures.

e BG Generator: Generates an entirely new background based on a text prompt (e.g.,
changing a product background to a "white marble floor").

e Magic Edit: Used to change the colour of specific items within an image (e.g., changing a
shirt colour).

e Magic Grab: Isolates and extracts a person or object from the background, allowing it to be
moved. Crucially, it fills in the gap left behind and facilitates advanced layering (e.g., placing
text behind the subject).

e Grab Text: Extracts text found within an image so that it can be edited, allowing users to fix
typos in Al-generated images or update old graphics.

e Magic Expand: Expands a photo to fill a larger, custom-sized canvas by having the Al
generate the missing surrounding scenery (e.g., extending the sky and mountain for a
landscape website banner).

2. Canva Al Hub (Creating from Scratch): The Al Hub allows users to generate logos, social
media posts, or specific images purely from a text prompt (with 25 free goes for paid users).
Evan showed how a reference image could be uploaded to instruct the Al to match the style
(vibe, colours) or the design (layout, structure) of the output.

3. External Tools (Gemini and Grok): Evan introduced two powerful external, free Al tools
for tasks Canva cannot yet handle:

¢ Google Gemini: Recommended for complex image editing tasks, such as removing clothing
items (e.g., taking a jacket off a person). Gemini's generative Al features can intelligently edit
and manipulate elements within complex photos.

e Grok (Elon Musk's Al): Recommended for turning static images into video clips for free (e.g.,
making snowflakes fall or adding sound effects/music to an image). Grok can also be used to
create and maintain consistent characters for illustrative projects.

4. Importing Word Documents: Evan confirmed that Canva can import (upload) .docx files.
The content, including text and images, is converted into an editable Canva document,
which can then be exported as a PDF.



Action Point List for Participants

Based on the topics covered by Evan, participants should complete the following actions:

10.

Sign Up: Go to Canva.com and sign up for a free account.
Explore the Workspace: Locate the three main areas for creating designs: Your Designs
(scratch), Templates, and Canva Al.
Find the Photo Library: If 'Photos' does not appear in the left-hand menu, access it via 'Apps
to ensure it remains available for future use.
Practice Fundamental Design:

o Upload a test image and logo to the 'Uploads' library.

o Practice setting the image as the background and adding basic text.

o Use the font combinations tool to add professional text effects, remembering that

all text is editable.

Master Brand Colour Consistency: If using the free version, place your logo on the canvas to
extract your brand colours under the 'Photo Colours’ section, then delete the logo.
Use Free Background Removal: Use the external site remove.bg to create a transparent
version of your logo and a product image. Re-upload these transparent images to Canva.
Explore Templates: Search for templates related to your industry (or other industries,
focusing on layout) and practice customizing the images, text, and colours with your own
brand assets.
Test Al Editing (Free): Experiment with the cleanup.pictures website to erase objects or old
text from images, effectively repurposing existing graphics.
Explore Advanced Al (Free): Visit Google Gemini and try uploading a photo to see how its
free image editing tools can handle complex changes, like removing clothing or replacing
background elements.
Experiment with Video Conversion (Free): If interested in animation, use the free external
tool Grok to upload a static image and request a video version (e.g., adding falling snow or
subtle movement).



