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Recap on the main elements of SEO

In order to get found high up in Google's organic/free search results you 

need to focus on...



Offsite Optimisation 

1. Backlink Building: Acquiring high-quality backlinks 

from reputable websites is crucial for off-site SEO. 

Backlinks are essentially votes of confidence from 

other websites, signaling to search engines that your 

website is credible and authoritative.

2. Content Marketing: Creating and promoting high-

quality, shareable content can attract natural backlinks 

and social signals, thereby boosting your website's 

visibility and authority



Check your domain authority and those of your competitors

Go to https://neilpatel.com/backlinks/

Sign in with your Gmail address

Then in a different tab search on Google 
using the main search term you want be 
found for. 

Then choose 3 website that are appearing 
on page 1.

Enter their urls into the tool

https://neilpatel.com/backlinks/


Look at who is linking back to competitors that are doing well in 
Google search

Look at your backlinks and look at 

competitors backlinks  

If you scroll down you can see which 

sites are linking back to them. Make 

a note of what type of backlinks they 

are and which sites eg.

Directories

Supplier websites

Sponsorships / promotions

Blogger reviews

Generate article mentions

Ask yourself could these sites also 

link to you? Does it give you ideas of 

ways you could go about getting 

backlinks?



Onsite Optimisation – Ensure Google sees you have a relevant page

1. Conduct keyword research to 

figure out what topics you want to 

be found for and what search 

terms you will target

2. Ensure you have a page for each 

topic

3. Add relevant search terms to the 

Meta title of each page

4. Add a relevant headline

5. Write body text that has content 

relevant to the topic

6. Tag the images on the page with 

keywords relevant to the topic



Page experience – Ensure Google sees your site loads quickly

Google wants pages that load quickly and 

are mobile friendly

It has a number of tests called Core Web 

Vitals test

You can test the load speed for you web 

pages by using this website 

https://gtmetrix.com/

https://gtmetrix.com/


Page experience – Ensure Google sees your site loads quickly

In the report you ideally want ...

Performance over 90%

LCP less than 1.2 seconds (this is how long it takes the largest element in the page to load)



Core Web Vital Metric 1: Largest Contentful Paint (LCP) 

How To Fix Issues if your score is poor

LCP is all about speed and a number of 

things can impact loading speed

• Slow server

• Too much Javascript and CSS blocking the 

render time

• Slow time fetching the resources

You should look at

1. Investing in good hosting. E.g. for 

WordPress, WP engine is very good.

2. Ask you web designer to look at speed 

and he / she might need to  look at ,… 

• Loading JavaScript after the content

• Avoiding excessive iframes,

• Avoiding embedding apps e.g. forms

.



Page experience – Ensure your site is mobile friendly

There are number of free tools you can use to check this. Here is one

https://seomator.com/mobile-friendly-test

https://seomator.com/mobile-friendly-test


Which AI tools will I be using in this course?

Chat GPT

I will mainly be using the free version of 

Chat GPT

You can access Chat GPT here

https://chat.openai.com/

https://chat.openai.com/


Which AI tools will I be using in this course?

Google Gemini

If you use the free version of Chat GPT, 

you might want to use Gemini whenever 

you need more up to date answers or 

answers that require access to the internet

You can access Gemini here

https://gemini.google.com/app

Or go to Google and search for Google 

Gemini

https://gemini.google.com/app
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Ask Gemini (or Chat GPT) to create an SEO action plan for you

Suggested prompt

I have a (type in business located in xxxx 

town in Ireland) . Our customers are 

(describe your customers) 

Act like an SEO expert and teach me how 

to do SEO for my business. Produce a 

step by step SEO action plan for me

Save this action plan to a word document

You can then use Chat GPT or Gemini 

to help you with most of these actions 

and in this course I’ll show you how
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Recap on the purpose of keyword research

You want to identify ...

1. Which topics are people searching for – 

you will then ensure you have a page on 

your website for each topic

2. Which search terms are people mainly 

using – you will then incorporate these 

into your page meta title / headline / body 

text



Keyword Research



You can do Keyword research using Chat GPT

Ask Chat GPT for keywords (search terms) 

related to your main target search term

For example ...

Act like an SEO expert and tell me the 30 

most common search terms for the product 

Dog Sofas

Act like an SEO expert and tell me the 30 

most common search terms for the service 

dentists in cork

This will  give you ideas for 

1. Topics you could target

2. Some topics  that you might not have 

thought of targeting eg. Emergency 

dentist Cork



Keyword research using Chat GPT

Then Ask Chat GPT to group these

Example prompt...

Group these search terms

You now have a much better 

understanding of what people are 

searching for and the topics they are 

searching for



Keyword research using Chat GPT

Then Ask Chat GPT to suggest the 

pages you need on your website

Example prompt...

Act like an Seo expert and list the 

pages I should have on my website in 

order to ensure I have a page for each 

search topic

You now have a much better 

understanding of what pages you 

need on your website



Keyword research using Google Gemini

You can also use Google Gemini to 

do this

Gemini even grouped them by type of 

search term / topic without me asking



Can these tools provide you with estimated search volume?

No

Even though they have access to the 

internet,  these AI tools cannot  give 

us estimated search volumes



But you could ....
Look at Keyword Planner in Google adwords and identify the terms that people are 
searching for and the volumes

Process

Use Google’s keyword research tool (Keyword 
Planner)

• Use Google’s free tool to see how many 
times people are searching for terms each 
month. 

• The tools also suggest alternative / related 
terms you could target



Google’s free tool –enter phrase and get suggestion and volumes

1. Go to www.google.com/adwords and sign in 2. From Tools menu select “Keyword planner”

http://www.google.com/adwords


Google’s free tool –enter phrase and get suggestion and volumes

3. Click on discover new keywords”

Type in one or more search terms and click get 
started

4. You can now see the average monthly search 
volume for this term and other related terms



Download keyword with estimate search volumes from Google keyword planner

Go to google.com/adwords

Login with your Gmail

Click on Tools

Then planning

Then keyword planner

Then type in your keyword or 

keywords eg. Dog sofas

Click get results



Download keyword with estimate search volumes from Google keyword planner

Click download keyword ideas

This will download an xls (excel) file

Open it

You can then delete all the columns 

other than keyword and average 

monthly searches.

Highlight the keywords and monthly 

searches and right click / copy



Download keyword with estimate search volumes from Google keyword planner

Then go to chat GPT and type this 

prompt:

Create keyword groups for these 

keywords and include the volume for 

each: (paste in the keywords)

You now have all your search terms from 

Google keyword planner separated into 

topics (keyword groups)

Then you could use the prompt to ask it 

to suggest web pages

Act like an SEO expert and list the 

pages I should have on my website in 

order to ensure I have a page for each 

search topic
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You should now have a list of topics, pages and main search term per page

Based on the knowledge you 

have of your business and what 

Chat GPT has suggested, 

decide what are the main topics 

you want to target

Allocate an existing relevant 

page on your website (if you 

have one)  or decide to create a 

new page for each topic



Option1: Ask Chat GPT or Gemini to generate Meta Titles

Choose a page that you want to optimise eg. Washable Dog Sofas and the main search term you 

want to optimise for eg. Washable dog sofas

Use this prompt: 

Act as an SEO expert and write an optimized title tag for a web page about washable dog sofas. 

Title tag should not exceed 60 characters in length and should contain the term washable dog sofas 

plus one other highly searched relevant term.  Provide 6 alternatives for me to choose from



Establish what benefits people are looking for in your page topic (eg. Dog Sofa, 
child friendly dentist Cork)

Use this prompt: 

what are the three main benefits people are looking for when searching for 

(insert the main search term you are optimising the page for) ? List them in 

order of importance



Option1: Ask Chat GPT or Gemini to generate Meta descriptions

Use this prompt: 

Act as an SEO expert and write an optimized meta description for a web page about [insert your 

page's topic here]; the description should not exceed 155 characters in length. Focus on the main 

benefits people are looking for and give me 6 variations. 

.



Writing Headlines & draft body text for 

your pages



Write a headline for the page that is optimised for the main search term

Use this prompt

Act like an SEO expert and write 

a H1 headline for the web page 

that is being optimised for the 

main search term washable Dog 

sofas. Focus on the main 

benefits people are looking for 

from this product. Suggest 5 

alternatives for me to choose 

from. Rank these in terms of 

which you think is best and 

provide an explanation for why 

you think this



Write a draft body text for the page using Chat GPT

Use this prompt

Act like an SEO expert and write 500 words 

for the web page about  the product  

washable Dog Sofas. Write the text in a 

friendly but professional tone and use UK 

English

The main search term that this page is 

being optimised for is washable Dog Sofas. 

No need to write a headline as I have 

already chosen one.

In the body text explain how the product 

addresses the main benefits / pain points 

for the customer. 

Create sections with subheadings  for each 

of these main benefits / pain points

Also include a call to action at the end of 

the text
Note – treat this as draft text that you then make 

changes to and ensure that it is accurate etc.



Also try this with Gemini and compare the results

Use this prompt

Act like an SEO expert and write 500 words 

for the web page about  the product 

washable Dog Sofas. Write the text in a 

friendly but professional tone and use UK 

English

The main search term that this page is 

being optimised for is  washable Dog Sofas. 

No need to write a headline as I have 

already chosen one.

In the body text explain how the product 

addresses the main benefits / pain points 

for the customer. 

Create sections with subheadings  for each 

of these main benefits / pain points

Also include a call to action at the end of 

the text

I much preferred the draft text from 

Google Gemini



Or write a draft body text for the page based on a product image

If you do not have the paid version of Chat GPT go to Google Gemini

Attach an image of your product  by clicking the attach image icon



Or write a draft body text for the page based on a product image

Then use this prompt;

Act like an SEO expert and write 500 words for 

the web page about  the attached image of a 

Dog sofa.

Write the text in a friendly but professional tone 

and use UK English. The main search term that 

this page is being optimised for is 

“Contemporary style Dog sofa or bed” .

In the body text explain how the product 

addresses the main benefits / pain points for 

the customer. 

Create sections with subheadings  for each of 

these main benefits / pain points

Also include a call to action at the end of the 

text



However,, if your image contains a person Gemini won’t process it

Google Gemini currently won’t process images 

of people when you attach them

So if your image  has a person in it, use

1. The Pro version of Chat GPT

2. Or Microsoft CoPilot  for free



Or write a draft body text for the page based on a product image

Then use this prompt;

Act like an SEO expert and write 500 words for 

the web page about  the attached image of a 

mother of the bride dress

Write the text in a friendly but professional tone 

and use UK English. The main search term that 

this page is being optimised for is “Elegant 

mother of the bride dress” .

In the body text explain how the product 

addresses the main benefits / pain points for 

the customer. 

Create sections with subheadings  for each of 

these main benefits / pain points

Also include a call to action at the end of the 

text





How to appear high up in Google image search

1/3 of all searches performed in Google are for images and 

12.5% of SERPs show Image Pack results

If you think people might be starting their search using images 

search you need to know what is involved in appearing high up

If you search for “ladies black coat” you will see

a) Some images appearing in between the 10 organic results

b) Or you can click on “images” in the menu and then see Google 
images results



How to appear high up in Google image search

The Main ranking factors for image results are ...

A. The image file name

Rename you image from 007.jpg to   your_product_name.jpg

B. The image title and The alt attribute on the image. 

Add an alt tag to the image e.g. Your Product name

C. Surrounding text content. 

   Google is going to look at this text above and below and around 
the images to see if it has relevance.



How to appear high up in Google image search

D. The page meta title

Is the image on a page that has a me title about the topic

E. The image dimensions matter. 

       When you do a Google Image Search, you will notice that they 
don't show, or they rarely show, unusual image dimensions. So 
an image which is very, very horizontal and not very vertical, 
probably wouldn't do well. Just as a very vertical, not very 
horizontal one. 

       They tend to look 16 by 9, 4 by 3, square images,.



How to appear high up in Google image search

The Main ranking factors for image results are ...

F. Traditional web ranking factors on the existing URL. 

       If the page ranks high up e.g. in the top five or six or seven for 
e.g. the key search terms the chances are good that images 
from that page would also rank in the first few images results. 
The reverse isn't always true

G. Image engagement and popularity. |Studies have shown 
that  if you do a search on Google Images and you click the 
12th image down and a lot of people start doing that, Google 
will move it up, just like in the web results, but sometimes even 
more so with images. 



Use GPT4 or CoPilot  to generate Alt text for your images

Prompt

Act like an SEO expert and help 

me write and Alt tag and 

description for the attached image. 

The image will be placed on a 

page that is being optimised  for 

(insert your main search term 

here) eg. Mother of the bride dress



Use GPT4 or CoPilot  to generate Alt text for your images

Prompt

Act like an SEO expert and help 

me write and Alt tag and 

description for the attached image. 

The image will be placed on a 

page that is being optimised  for 

(insert your main search term 

here) eg. Contemporary dog sofa
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Blog posts are pages. They get found high up in Google

Could you write lots of blog posts 

about topics that your customers 

might be searching for?



Blog posts are pages. They get found high up in Google

Could you write lots of blog 

posts about topics that your 

customers might be searching 

for?



You could use Chat GPT to generate an initial draft of the blog post / article
However – only use this as a draft. Edit and add your own content

Google ran a core update to the 

Algorithm in March

Part of this update is that it is devaluing low 

quality pages. 

Google can detect if an article or blog post is 

100% generated by A!

It isn’t saying that we cannot / should not 

use AI to create content. But it is saying 

that we should ensure the content is high 

quality and has human input / vetting

Therefore, use Chat GPT as a start and an 

initial draft but add your own content and 

expertise to it.



What content / blog pages could you create?
Use Chat GPT / Gemini to understand questions people are asking

When you understand what questions 

people are asking in search about your 

product or service you can then create 

Prompt: 

What are the most common questions 

people ask in search regarding  dog sofas 

(whatever your product / service is)

1. A blog post for each question 

providing an answers. This page can 

then get found high up in organic 

results and could also be chosen as a 

featured snippet

2. You can also create an FAQs section 

on your website which could help with 

increasing sales conversion rates



Example: How to create Blog posts using Chat GPT

Step 1 – Get blog post title 

ideas

Suggested prompt:

(Replace the question “Are there 

waterproof dog sofas” with your 

relevant question

Act like an expert copywriter and 

Generate 10  blog post titles 

relating to a Are there waterproof 

dog sofas. Make them intriguing 

and interesting

Choose a headline that you like. I am 

choosing "The Ultimate Guide to Rain or 

Shine: Waterproof Dog Sofas for Every Pup 

Parent"



How to create Blog posts

Step 2 – Then generate an 

outline for the article

Generate an outline for the blog 

post “The Ultimate Guide to Rain 

or Shine: Waterproof Dog Sofas 

for Every Pup Parent" 

Write it in the friendly 

professional style for dog owners 

who are wondering whether Dog 

sofas are really waterproof. use 

UK English

Review the outline. Are there any sections you want to 

remove or adapt? If so, just ask Chat GPT to revise it and 

make the change to the outline

Ensure you tell chat 

GPT how to write it 

and who it’s for



How to create Blog posts

Step 3 – Ask Chat GPT to write 

the blog post one section at a 

time

Ok. Can you now write the article 

but only write the introduction 

section for now. Write it in the 

style of an expert in Dog Sofas 

and write it in a professional tone

Note – you can reword this later 

and replace any anecdotes or 

examples with your own based 

on your own expertise.

If you ask it to write the entire article it ends up being 

short and basic. We will ask it to write each section at a 

time



How to create Blog posts

Step 4 – Ask it to write each 

section

Can you now write section 1

can you now write section  2 etc

Then copy and past each section 

that it writes into a word 

document.

Edit and rewrite anything you 

think isn’t suitable and 

supplement it with your own 

examples and expertise.

DO not just copy and paste 

and publish it
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Look at who is linking back to competitors that are doing well in 
Google search

As explained in the main SEO course on 
the members, website, you can use the 
Neil Patel Backlink tool

Go to https://neilpatel.com/backlinks/

Sign in with your Gmail address

Then in a different tab search on Google 
using the main search term you want be 
found for. 

Then choose 3 website that are appearing 
on page 1.

Enter their urls into the tool

https://neilpatel.com/backlinks/


Look at who is linking back to competitors that are doing well in 
Google search

Look at competitors backlinks  

If you scroll down you can see which 

sites are linking back to them. Make 

a note of what type of backlinks they 

are and which sites eg.

Directories

Supplier websites

Sponsorships / promotions

Blogger reviews

Generate article mentions

Ask yourself could these sites also 

link to you? Does it give you ideas of 

ways you could go about getting 

backlinks?



Generate ideas for backlinks for your business

Use this prompt

I have a (type of business) in (x town in 

Ireland|) 

Act like an SEO expert and brainstorm 30 

ways I could generate backlinks for my 

website

This will give you lots of ideas that you can 

progress. 

You can then use Chat GPT or Gemini to 

help you progress.
Note: Some of the suggestions might not be 100% 

applicable. But overall there are some very useful 

suggestions 



Generate ideas for backlinks for your business

For example  I wrote this prompt … 

You suggested Partner with Local 

Businesses: Collaborate with other local 

businesses, like pharmacies or gyms, and 

exchange backlinks on each other's 

websites.

Can you teach me how to do this. Give me 

examples and how should I approach it?



Generate ideas for backlinks for your business using Gemini

I then went deeper with this prompt

For example  I wrote this prompt … 

you said Craft Your Pitch: Develop a 

personalized pitch that highlights the 

benefits of collaboration for both parties. 

Mention how linking to each other's 

websites can improve SEO, increase online 

visibility, and provide added value to their 

customers or clients. can you write a pitch 

for me
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What are Google AI overviews

AI overviews

This is a feature that pops up underneath 

your search bar to provide more nuanced 

answers to your search query. This change 

is a major one in the search engine 

experience.

In this example notice it is a panel at the top 

that provides an answer generated by AI

Note:

A business would hope to either

1) Appear as a recommendation in the AI 

overview

2) Appear in the source links



What is Google Search Generative Experience (SGE  - AI overviews) 

You hope to be included in the AI answer



What is Google Search Generative Experience (SGE  - AI overviews) 

You hope to get suggested  in the source links



What are the implications for SEO – you getting found in organic results?

1. Changes in search result appearance: The 

introduction of AI Overviews alter how search results are 

displayed, pushing organic listings further down the page

AI Overviews appear in 30% of searches and nearly three-

quarters (74%) of problem-solving queries

Finance industry: SGE appears in 47% of queries, the 

lowest among industries studied

Beauty industry: SGE shows up for 99% of searches, the 

highest among industries studied

2. Decreased organic traffic: Websites are expected to 

lose approximately 25% of organic traffic due  to AI 

Overviews

3. Reduced click-through rates (CTR): The prominent AI-

generated snapshots are likely to decrease CTRs, 

especially for top organic positions



What do businesses need to do to adapt to Ai answers?

What you need to do ... 

Check to see if Google is providing AI answers for the main 

search terms you want to be found for. 

If they are providing AI answers  your goals will be to

1.  Get included as a source within the AI answer

Stat: Nearly 94% of links in SGE don't match the top 10 

organic search results (Source: Search engine Journal )

2. If it recommending products / companies (eg 

recommend the best life coaches in Kerry) , you 

want to get recommended.

https://www.searchenginejournal.com/how-to-adapt-seo-strategies-to-better-appear-in-google-sge/508665/


What is Google Search Generative Experience (SGE  - AI overviews) 

Some searches do not provide AI answers



What is Google Search Generative Experience (SGE  - AI overviews) 

And some that are very similar do provide AI answers



What do businesses need to do to adapt?

How to increase the chances that you will get chosen as 

a source?

1. Write high quality content that answers the main 

questions people would have about a topic

2. Ensure it is well structured

3. Ensure it is up to date

4. Ensure it loads quickly

5. Ensure it is mobile friendly

6. If other sites link to your high quality content Google will 

see it as more authoritative



What do businesses need to do to adapt?

How to increase the chances that you will get 

recommended

Plus ....

1. Focus on getting reviews

2. Check if there are lists on 3rd party websites 

recommending products / companies. Approach them

3. Figure out the main things Ais are putting weight on for 

your type of product/ service

4. Ensure you have a page on your site that showcases 

that you have all of these things (and / or work on 

developing them)
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