


What We Will Cover

1. Purchasing a domain and hosting package

• How to choose and register a domain name 

• How to choose a hosting provider

2.  Consider the main types of websites

• What type of website best suits your goals

• How much should you pay for a new website to be designed

3. What are the main options for creating low cost but high quality websites

• Ask a local web designer

• Buy a Wordpress theme and get it tailored to you

• Create your own site using site builder services

4. What needs to be on your site for effective digital marketing

• Ensure you have some fundamentals in place on your website

• How search engines work and why you need to think about it when planning your site.

• Why a well designed website helps you get more out of Social Media Marketing

• What stimulates visitors to enquire or purchase and why you need to think about it now?



How to choose and register a domain name

Pitfalls to avoid

• When it comes to picking a domain name, avoid 
creative spelling. It makes it hard for potential 
customers to guess your domain name.

• Avoid hyphens – it looks like you didn’t get the 
name you wanted

• Any words you would have to spell out to a 
client are also bad. Your domain name should 
be intuitive so people can find your website 
easily.

• Don’t obsess over getting keywords (e.g. Attic 
Insulation Dublin ) in your domain to help your 
Google rankings. This has much less of an 
impact now than in the past. If your website 
content is strong, the domain won’t matter.



How to choose and register a domain name

A .com or a .ie ?

Advantages of a .com
• Cheaper than .ie (typically €8 / year Vs €20 / year )
• Best option if you plan to target foreign customers 

in the future

Advantages of a .ie
• Easier to find a domain that isn’t taken
• Immediately conveys you are an Irish business



How to choose and register a domain name

Where do you buy a domain 
name?

Blacknight.com
Register365.com

I recommend blacknight.com for their competitive prices 
and great customer service.

Note: When you buy a domain name you need to renew 
it every year. It is not a once off purchase – if you don’t 
renew it each year you will lose it.



How to choose and register a domain name

Final tips when buying a 
domain

•  If it is going to be the main web address for 
your business – and not just a  domain you 
think you “might use” – buy it for 5-10 years as 
this will help your SEO

• Set it to automatically renew – not manually 
renew. This will avoid you ever losing your 
domain because renewal emails went into your 
spam folder



How to choose a hosting provider

What is hosting?

In order for your website to appear on the internet it 
needs to be on server

Rather than buy a server which is very expensive you 
can buy space on a server and it is called “Hosting”. 

It typically costs between €50 - €100 per year and 
has to be paid every year.

When you buy hosting you can also setup email 
accounts on your domain name e.g. 
sales@yourcompany.com



How to choose a hosting provider

Tips when setting up hosting

Although it might seem easier to have your web 
design company provide the hosting – don’t go down 
this route.

• You will pay more than if you simply bought it 
yourself

• Buying it yourself is very easy
• Owning your own hosting means you are never 

at the mercy of your web design company – you 
control the website and can easily give them 
access to it whenever you wish

• It makes it much easier for you to move away 
from a web design company in the future



How to choose a hosting provider

Where can you get hosting?

Blacknight.com
Register365.com

I recommend blacknight.com for their competitive 
prices and great customer service.

On Blacknight.com choose the Linux Minimus 
package for around €50 + Vat per annum

Note – set it up to automatically renew each year to 
avoid your site going down if you miss the renewal 
notice
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What type of website suits your goals?

1. Informational website

This is where you just want to convey information 
about  your product or service without selling 
anything. It could only be a few pages or be contain 
hundreds of pages. 

Recommendation
Whether it is a small site or a large site you should 
aim for a content management system that uses 
software such as Wordpress. It enables you to add as 
many pages as you like (stored in a database) plus 
they can be easily be updated by logging into an 
administration panel.



What type of website suits your goals?

2. You want to sell online

Option 1 – You’re selling lots of products

If you wish to sell many products  online you need an 
e-commerce website. This type of site is much more 
involved as you’ll need a shopping cart, payment 
gateway, and possibly  a merchant account or PayPal. 
You’ll also need to calculate the tax and shipping fees 
for each item you’re selling.

Recommendation:
You need an ecommerce system which has all the 
features of an online shop. Best options are Woo 
Commerce (Wordpress) or Magento or OS commerce



What type of website suits your goals?

2. You want to sell online

Option 2 – You only have a few products

If you only have a few products then an easier and 
much cheaper solution is to sell products using 
PayPal buy now buttons on your site. 

PayPal takes care of the whole transaction process 
without purchasing each of the services separately. 
You simply pay a small fee to them for each 
transaction.



How much should you pay for as new website?

Custom design website

Typical prices:

5 page site   €600 - €900  + VAT

10 page site  €1,100 - €2,000 + VAT

Ecommerce site € 3,000 - €5,000  + VAT
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What are the main options for creating low cost but high quality 
websites

Option1: Custom design website

Why custom design?
• You get to have full control of the design of every page. 
• You can specify anything that you want on the site 
• You know that your site will unique to you – this is important 

for businesses such as hotels who want high visual impact and 
unique design tailored to their brand

Factors which impact price
•  The quality of the designer – some designers are excellent 

and some are very average. Remember that people will judge 
your business based on the design

• The number of pages – the more pages the more work 
involved.

• Any bespoke features that require programming
• Whether the content needs to be programmed into a content 

management system so you can update the site

When choosing a  web designer ...
• Ensure they appear high up in Google for their own website
• Check that their client websites appear high up in Google
• Check with previous customers that they are nice to deal with



What are the main options for creating low cost but high quality 
websites

Option 2: Build your own using 
sitebuild websites

There are many sites you can go to where you can easily tailor 
one of their templates. Very easy to upload your images and 
copy and paste your text.

It’s a cheap and cheerful way to get a web presence and ideal for 
someone starting out on a small budget. 

Check out:

• Wix.com
• Weebly.com
• Squarespace.com

For ecommerce sites definitely check out shopify.com which is 
excellent.
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The Main Digital Marketing Elements – How they fit together

• Your website is at the centre of your Digital Marketing. It is your sales environment that 
you control. Without a website you will find it hard to get the most out of digital 
marketing.

• You need to ensure that this website is designed to turn visitors into enquiries and sales.
• Visualise Google, Social Networks and Email marketing as channels that you will use to 

drive traffic into your sales environment. 

Your 
Website



Use the sales funnel as the structure for your Digital Marketing Plan 

All of our businesses have a sales 
funnel whether we realise it or not.

At the top of the funnel there are 
millions of customers who have 
never heard of us. We need to use 
digital marketing to get 
discovered and drive people to 
our website. 

This involves getting found through 
Google,  social media, advertising etc.



Use the sales funnel as the structure for your Digital Marketing Plan 

When people land on your 
website you need to work hard to 
get them to engage or else they 
will bounce off.

Therefore you need to ensure your 
website employs a range of tactics 
that makes visitors think:

• This is what I am looking for.
• This company looks credible and 

trustworthy.
• I’ll browse some other pages



Use the sales funnel as the structure for your digital marketing plan 

Once people engage and start 
browsing your site you now have a 
greater chance of converting them.

You need to employ a range of tactics 
that will make people think:

• This product service is exactly what I 
was looking for.

• Other customers say it’s great.
• Now would be a great time to buy it. 
• I’ll enquire and ask a few questions 

about it or I’ll order it now.



A typical conversion rate is 1%-3%

100 web visitors

Typically 

1%-3%

Conversion 

rate



Use the sales funnel as the structure for your Digital Marketing Plan 

• Once people buy your product or service you need to focus on building customer 
loyalty and repeat purchases.

• You should have a database of these customers and you should keep in touch with 
them through a variety of channels in order to up-sell and cross-sell other products and 
services.



There is a free and a paid version of Chat GPT

1. Chat GPT Free Version

Create some custom instructions that you 

copy and paste and use when you are 

developing digital marketing ideas.

2. Chat GPT – paid version

If you have the pro version of Chat GPT 

(€20 / month) you can create a custom 

GPT that specialises in your digital 

marketing



And there are other Generative AI tools that have emerged in the market

 Google (Gemini)

Google has their alternative to 

Chat GPT called Google Gemini

https://gemini.google.com/app

https://gemini.google.com/app


Some prompts you should be aware of

Teach Me: 

Ask ChatGPT to provide an 

explanation or teach you about a 

specific topic. 

Example: "Teach me how to get 

more customers for my hair 

salon business.“



Some prompts you should be aware of

After getting a reply to 

“teach me” ... 

You could then Iterate / delve 

deeper

Delve deeper into one of the 

points Chat GPT has given you. 

For example

Can you give me a step-by-step 

guide to building an irresistible 

online presence for my hair 

salon business?

Then ask it about other points 

and you will get  more detail.



Some prompts you should be aware of

Act as

In this type of prompt, you instruct 

ChatGPT to respond as if it were a 

specific person, character, or entity. 

Example: “Act as a recruitment expert 

and explain 10 pitfalls to avoid when 

hiring a social media manager”

The content will be written in a more 

expert voice and will have more 

detailed expertise

Example: Act as Donald trump and 

explain to me how to be successful in 

business “

The content will be in Donald Trump’s 

tone and language



Some prompts you should be aware of

Brainstorm Ideas: 

Explanation: Ask ChatGPT to 

brainstorm ideas on a given 

topic. 

Example: “Brainstorm unique 

business ideas for a startup in 

gardening industry.“

Then delve deeper. E.g.

“Can you explore the idea of 

gardening workshops for kids. 

Can you give me a list of 10 

topics I could cover in the 

workshops?”



Use an AI tool like Chat GPT to help you plan your website 

Go to chatgpt.com

Ask it: act like a website marketing expert and recommend the pages I should have on my website for a dental 

practice (insert your type of business)



How you can use Chat GPT for website planning

You could use Chat GPT of Gemini to help 

you with this

Get help with defining your website goals and 

strategy

I’m creating a new website for my  business. Act like 

a website marketing expert and help me define the 

main goals and features I should include to attract 

customers and generate sales.

Get help with creating a website brief for a web 

designer 

 Act like a website marketing expert and create a 

website brief for my website, including homepage 

layout, key pages, color scheme, and functionality 

recommendations."



1. Get a website and ensure it has important components

1. Get a quality website that showcases your products and services.
2. Add Google analytics to this website – This will allow you to see what is 

happening on your website - what is working and not working - and what 
needs to be improved.

3. Add remarketing code –Facebook remarketing pixel. This will enable you to 
get back in front of website visitors through retargeting ad campaigns.

4. Add ways to motivate visitors to leave their email address (lead magnets)



2. It is essential that Google analytics is installed on your site

Install Google Analytics

• Go to google.com/analytics

• If you have a Google account click 

“sign in” top right and sign in. You have 

a Google account it you have a gmail, 

YouTube or Google adwords login

• Sign in and  then complete the form and 

get your Google analytics code

• Install the code on your website

Note: You can ask your web designer 

to do this for you or you can add the 

code yourself.



Access our free mini course on Google analytics 4

If you would like to 

understand some of the 

reports in Google Analytics 4 

you can sign up for our free 

mini course here

https://themarketingcrowd.ie/fr

ee-google-analytics-4-mini-

course/

https://themarketingcrowd.ie/free-google-analytics-4-mini-course/
https://themarketingcrowd.ie/free-google-analytics-4-mini-course/
https://themarketingcrowd.ie/free-google-analytics-4-mini-course/


3. You will want to advertise to recent website visitors so install the 
Facebook Pixel.

If 97% of your website visitors don’t 

enquire or purchase wouldn’t you want 

to get back in front of them again?

Remarketing using ads on Facebook 

and Instagram  is a powerful way of 

targeting people who have visited your 

website recently. These people are 

interested in your product or service 

but might not have been at the point of 

purchase. 

By retargeting them you are keeping 

your brand top of mind and  re-

prompting them to consider  your 

product or service



How to target your website visitors

How it works:

1. You generate a tracking pixel 

and you (or web designer) 

adds it to your web pages

2. You configure the audience 

rules e.g. are you targeting all 

visitors to the site or just 

specific pages. Over what 

time period 30 day s, 60 days.

3. After the audience starts 

building over time, you then 

create an ad set for your 

campaign targeting this 

audience



How to setup conversion tracking – Add your pixel

Step 1: Add your Facebook 

Pixel to your website

You have to have the 

Facebook pixel on your 

website in order for this to 

work.

Watch my tutorial videos which show you how to setup retargeting 

audiences and how to get the pixel

https://themarketingcrowd.ie/how-to-start-retargeting-your-website-

visitors-on-facebook-instagram/

https://themarketingcrowd.ie/how-to-start-retargeting-your-website-visitors-on-facebook-instagram/
https://themarketingcrowd.ie/how-to-start-retargeting-your-website-visitors-on-facebook-instagram/


4. You will want to email your website visitors so incorporate ways to 
capture email addresses

If 97% of your website visitors don’t 

enquire or purchase wouldn’t you want 

to get back in front of them again?

If you can motivate your website 

visitors to leave their email address you 

then have the chance to follow up with 

monthly emails containing helpful 

content and special offers.

You will need an email marketing tool 

I recommend Mailerlite.com which is 

free to use if you have less than 1,000 

email addresses.



4. You will want to email your website visitors so incorporate ways to 
capture email addresses

Examples of ways to 

capture email addresses.

• Offer a discount on the first order

• Sign up for our monthly news and 

offers

• Download our guide which shows 

you 20 ways to do x



1 Get found in Google organic search results

When it comes to driving traffic to your website, getting found 
high up in Google search results needs to be your top priority. 
Even though I have included getting found on Google  as 
something you would really focus on after you have setup your 
site for conversion and engagement, in reality, you should be 
thinking abut SEO BEFORE and not after you build your website. 

The essence of SEO is that you have a page for every big topic 
you want to be found for. Therefore, you will need a dedicated 
page for all of your main products/services and some other 
topics that customers might be  searching for.



1 Get found in Google organic search results

In order to get found high up in Google's organic/free search results you 

need to focus on...



Organic SEO  – What you need to know 



Organic SEO  – What you need to know

Page Experience elements



Use an AI tool like Chat GPT to help you

Go to chatgpt.com

Ask it: act like an SEO expert and tell me the top 20 search terms people use when searching for my dog sofas 

(insert your product / service name)



Use an AI tool like Chat GPT to help you

Ask it: Group these search terms into topics

This will now give you a very good idea of the pages you need on your website because you should have a 
page for every relevant topic that you want to be found for e.g. Small dog sofas, Large dog sofas



Use an AI tool like Chat GPT to help you

Ask it: Act like an SEO expert and recommend the pages I should have on my Dog sofa website



3. Key actions to provide a good page experience

Whether Google thinks your page provides a 
good experience

It isn’t sufficient to just be trusted and relevant

Your site also needs to be secure, mobile friendly 
and needs to pass some “Core web vitals” tests 
such as page load speed and page responsiveness.



Next Steps: 1 – Check that  Google Sees your site as mobile friendly

Use the a tool to  check if 

Google sees your 

site as mobile friendly. It isn’t sufficient 

to thing it is mobile friendly  - it might 

look mobile friendly but could still fail 

https://seomator.com/mobile-friendly-

test

If your site fails this test contact your 

Web developer

https://seomator.com/mobile-friendly-test
https://seomator.com/mobile-friendly-test


Next Steps: 3 – Check your Core Web Vitals (Page speed ) scores 

1. Use Google’s Page Speed Insights tool 

to check your scores

https://developers.google.com/speed/pagesp

eed/insights/

Or use https://gtmetrix.com/

It will give you an overall score out of 100 for 

both mobile and Desktop

When you scroll down it will tell you your core 

vitals scores

It will also indicate what you should work on 

to improve your scores

https://developers.google.com/speed/pagespeed/insights/
https://developers.google.com/speed/pagespeed/insights/
https://gtmetrix.com/


Check how much Google currently trusts you using Link Explorer 
(Domain authority)

How to check Domain Authority for 

your site

You can check your domain authority on 
https://neilpatel.com/backlinks/

https://neilpatel.com/backlinks/


Look at how many backlinks you have and the quality – using  Neil 
Patel's Backlink Checker tool

You can check your backlinks  on 
https://neilpatel.com/backlinks/

Sign in with your Gmail address and you 

will see all the backlinks – not just the first 

10

https://neilpatel.com/backlinks/


Also look at your key competitors and the sites appearing high up on 
page 1. Look at how many links these sites have and the quality

Look at competitors backlinks  

Also look at your key competitors 

and the sites appearing high up on 

page 1. Look at how many links 

these sites have and the quality



2 - Check how much Google currently trusts you using  Neil Patel's 
Backlink Checker tool (Domain authority)

How to check Domain Authority for 

your site

You can check your domain authority on 
https://neilpatel.com/backlinks/

https://neilpatel.com/backlinks/


Also look at your key competitors and the sites appearing high up on 
page 1. Look at how many links these sites have and the quality

Look at competitors backlinks  

Also look at your key competitors 

and the sites appearing high up on 

page 1. Look at how many links 

these sites have and the quality



Think of Pragmatic ways to build links

1. Look at competitor sites and see which sites are linking 
to them. Use the Open Site explorer tool to view these 
links. Approach these sites for a link. 

2. Ask suppliers to link to you. Offer a customer testimonial 
to place on their site with a link to yours.

3. If you advertise with local newspapers or radio stations 
request a link. 

5.    Sponsor a local charity and ask for a link in return – 
many charities have a “thank you” page 

6. Approach related companies in your chamber of 
commerce and request reciprocal links



Focus on What Google wants sites to do

Create  Useful content

Create powerful content that other sites will want to link to or 

people on social media will want to link to. Examples include:

• Write your own blog articles / tips

• Create “How to videos” which will help customers

• Create books which will help customers
• Generate a huge list related to your industry : 101 things 

you should know about something
• Generate a list of 200 useful blogs relating to your 

industry. This is something other sites will link to or people 
from Facebook / Twitter will link to 

• Useful business tools – e.g. SEO tools, tax calculators, life 
expectancy calculator

Note: The future of SEO is in creating great content that 
people will want to recommend and link to. These are 
the sites Google wants high up



Use an AI tool like Chat GPT to help you

Ask it: Act like an SEO expert and recommend ways I can generate backlinks for my Dog sofa website
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To get the most from social media you should drive people to your 
website where they will get more info and then enquire or 
purchase

Use social media platforms to establish a 

presence and grow your followers.

When followers see a post there is only so much 

information you can provide

They will want more details e.g. Read 

testimonials, check returns policy, watch videos

So you need to send people from Social Media 

to your website.

But you have to get some important things 

right ...



Ensure your website loads quickly

Facebook tells us that when people click on a 

link on Facebook, 40% of people abandon if it 

takes more than 3 seconds for a page to load

Use Gtmetrix.com to check your page speed



Ensure you drive them to a page that is just about what the post or ad 
was about

Never drive people to your homepage or a page 

that is about multiple products or services

Always drive people from social media to a page 

that is solely about that was in your post or ad

Therefore, the strategy from SEO about having a 

page for every topic also applies to Social Media

When planning a website, Having a page for 

every product or service is crucial for Social 

Media  and SEO
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Ensure your website isn’t a leaky bucket

Once you have a website It’s tempting to focus 
on driving traffic to your website.

However, if you do, you could be spending lots of 
time and money driving traffic into a website that 
is not geared up to convert the traffic into 
enquiries and sales.

You could be spending lots of time driving traffic 
into a leaky bucket.

You should focus on employing tactics that will

1. Engage your website visitors
2. Then convert them into enquiries and sales



Setup your website to engage visitors – Checklist of tactics for your website 

Tactics To Increase engagement

Don’t immediately scare or frustrate

• Ensure you have an SSL cert

• Ensure the page loads quickly

Immediately resonate

• Write compelling headlines that quickly engage visitors who land

• Bullet point key features / benefits

• Embed Videos that will engage visitors

Build credibility & Trust

• Highlight any media coverage you have received.

• Use statistics for number of customers, years in business etc.

• Highlight blog posts on key pages to engage and build trust

Encourage Browsing

• Have image and text links to tempt visitors to browse around

• Make it easy for visitors to find what they want - Have a simple navigation

• Make it easy for visitors to find what they want  Have site search

Measure whether people are engaging or not – install Google analytics

Research how you compare with competitors and continually refine your site



How to convert the visitors who engaged – checklist for your website

Tactics to increase conversions
Entice

• Test different offers

• Psychology – use limited time offers

• Psychology – use a countdown timer for your offers

• Psychology – scarcity can increase conversions

Reassure

• Aim to get visitors to read testimonials – ways to best present testimonials

• Consider offering  a satisfaction guarantee

• Create product / service videos that will convert visitors

• Explain what makes you different

• Ensure returns policy is better than competitors

Encourage Action

• Ensure you have call to action buttons on all key pages

• Add  Request a Call back buttons (if offering a service)

• Optimise your enquiry forms



Use Chat GPT or Gemini to help figure out the top 5 things customers 
are looking for when choosing to a buy your type of product or service

Adapt this prompt or your business

I have a product which is a garden kneeler, Act like a marketing expert and tell me the top 5 things 

customer look for in my product when choosing who to purchase from. 



Use Chat GPT or Gemini to help figure out what type of videos you 
could create

Adapt this prompt or your business

I have a guest house / B&B business in Limerick, Ireland, I want to create some videos for the 

main landing pages on my website that will increase engagement and conversion. Act like a 

video marketing expert and brainstorm ideas for videos and categorise them into those best for 

engagement and best for increasing conversion



Use Chat GPT or Gemini to generate offer ideas that you can test

Adapt this prompt or your business

I have a hair salon business and I want to test different offers for new customers on my website 

to see which one works best. Act like a marketing expert and brainstorm10 different offers I can 

try



ANY QUESTIONS?
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