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VHETR R K e

How to use your Facebook page for marketing

» The difference between Facebook for people and businesses

* How to create a Facebook business page

» Review the fundamentals of setting up a page

« Branding and settings

» Getting to your page and Settings

* What to post

* How to post images, videos, links to a website

» How to schedule your posts

» How Facebook works on mobile — two apps you need to know about
* Why you should use the Meta Business Suite App

» How to grow your followers

» How the Algorithm works

» How to get your content seen by more people and what you shouldn’t do




How Facebook Works

The difference between personal profiles and business pages

Personal Profiles

» Created for individuals — not companies.

* You can invite your friends to join your network.

* When you update your status it appears in your
friends’ newsfeeds.

* You can follow pages and receive updates from
these pages which appear in your newsfeed.

Add Bio

Intro @ What's on your mind?

2 Studied at University College Dublin




You Join Facebook as a person and you have a profile and a newsfeed

/

Evan Mangan \

You spend around 1% of
your time here

You spend around 99% of
your time here




If you want to use FB for marketing you create a page when logged in

dS a person

Evan Mangan

/

The Marketing

Crowd page

5000 followers

You spend around 1% of
your time here

You spend around 99% of
your time here




However, these are separate. Your page visitors do not see your

personal profile. Your friends do not automatically see your page
posts.

The Marketing

Crowd page

5000 followers

You spend a

/ your time here

svan Mangan \
You spend around 99% of

your time here




How Facebook Works

The difference between personal profiles and business pages

25 facebook.com/th:

This content on your Page is visible to others

Want to increase your
sales using digital
marketing in 2024?

oin our online Digital Marketing
School at themarketingcrowd.ie

The : i ?
Marketing » )
Crowd The Marketing Crowd

4.8K likes * 5.1K followers

Business Pages

» Created for businesses — not individuals

* When you own a business page You cannot send
“friend requests” to join your page.

» People “like” your page and in so doing they
become fans or followers.

* When you update your status it feeds through to
your followers’ feeds.




Liking Business Pages

. Therefore, a Facebook user, you can find pages
[ R @ o P @ @ + 0 8 you like by using the search box at the top of the
screen.

. Once you land on the business page there is a big
like button. When you click this like button you are
now “Following the page”

. This means that in your feed you want to see posts
that the brand or company has posted.

o
[ \k ~ Brown Thomas ©
@BrownThomasGroup - Department Store

e Like © Message  Q

About e @ Create Post

When deciding whether you will like a page you will
probably look at their cover photo, how many other
people have liked the page (followers) and the most
recent updates from the page as this indicates what type
of updates you are likely to receive.




How can you use Facebook for marketing?

For Free

1. Increase awareness of your brand: Build a following of people who might not otherwise be aware of you.

2. Nurture prospects and existing customers. By sharing knowledge and expertise you are positioning your
brand as a leader and you are keeping your brand front of mind. Not everyone is at the point of
purchase but they may now consider you or might recommend you.

3. Occasionally through your updates you should link back to articles or interesting products on your

website. Within this sales environment visitors are exposed to more sales related content.

By Paying

1. Run Facebook ads and drive targeted traffic to your website
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How to use your Facebook page for marketing (Part 1)

» Getting to your page and Settings

* What to post

* How to post images, videos, links to a website

» How to schedule your posts

» How Facebook works on mobile — two apps you need to know about

* Why you should use the Meta Business Suite App

» How to grow your followers

» How the Algorithm works

» How to get your content seen by more people and what you shouldn’t do




How to get to your page in order to update it and send out posts

@ Bvan-Margzn @ What's on your mind, Evan? @ Evan Mangan

& Friends

. B Live video L‘ Photo/video Feeling/activity @ Th
Saved

Laughing Horse restaurant
@ Memories nnis
@ Grotps &2 See all profiles
3 Video

7 Marketplace ) Meta Business Suite A

» Dingle

= Create story i “Peninsula...
wy Feeds

a Settings & privacy >

When you login to Facebook you are using Facebook as you. This mglans you have
» Afeed for you

» A profile for you
* You post as you and like comment and share as you.

Now you can click on the circle top right and SWITCH to usi
* You have a feed for your page

* You can like, comment, share as your page
* You can create a group as your page.

Facebook as your page. This means

Click on the name of your page to switch to using as that page




Use your logo for your profile image

‘ Ensure your uploaded logo is very visible in the newsfeed

The importance of the profile picture (your
logo)

lil Ads manager
% Create ads

O) Boost Instagram post What Facebook still calls the “pl’Ofile piCture” is a

. 180-pixel square image that is inset into your
§} Settings . .
3 Location? 1 The Marketing cover photo in the lower-left area.
°) Location Pages 2 he
Marketing Crowd o _
Jore tools A Crowd 4.8K likes « 51K followers Note that the profile picture will appear as the

Aanage your business across Meta apps

DD ® image in your followers feed when they view
your posts so ensure it is legible and eye-
AP Wi Wi Bl Bl Rt i catching

N MAata Viasifiaa

The Profile Picture = Your Logo



Add text to your cover photo to promote an event or to showcase

your services

Your cover photo can be used as an
advert for an upcoming event or to
explain a service that you offer

You can write text on your image
using Canva

-

= Small group evening classes in
>—_welding for beginners

Tralee School of Welding

Education © Send Message

Home Reviews Photos About More ¥ il Liked Q

About See All @ Create Post
(]




How to update your About info e.g.,. Business description, contact

details etc.

G Q Search Facebook @ « o i ﬂw ‘u‘

Manage Page 0]
@ The Marketing Crowd = The Mal"kEtlng
ot
Professional dashboard Crowd 4.8K likes « 5.1K followers ee dashboar # Edit
roressional dashboar

A ) B (72 }
0D 8  Advrise

) 0]
@ Insights

Jdil Ads manager

@ Create ads

Posts About Mentions Reviews Reels Photos More *

Boost Instagram post Ab Categories

%:(l)} Settings

@ Location Pages 2

ontact and basic info [ ] Marketing Agency f

Privacy and legal info .
Contact info

Work and education —~

® Add your address

More tools ~

Manage your business across Meta apps
Places lived

C:I Add phone
Page transparency

Click on About

Then click on anything you want to update



They have reintroduced “View page as a visitor”

> C 25 facebook.com/themarketingcrowd

- p :
aee G 7
0 Q, Search Facebook @ g:] @ HH g ‘%

Manage Page 0]

The Marketing

@ The Marketing Crowd The c d
Marketing row T
Crowd 4.8K likes » 5.1K followers SeSR o i

[0 é%@uf;“&; ¢ ;5(::7\\ =4 Advertise

Professional dashboard

@ Insights

u[]ﬂn Ads manager Posts About Mentions Reviews Reels Photos More ¥
@ Create ads
Boost Instagram post Intro O What's on your mind?
{é} Over 20,000 Irish companies have attended the
Settings Digital Marketing Training courses that we deliver = 5 anw Add Action Button
onb &g Photo/video
(®) Location Pages 2 (QQ search
Edit bio
@ Page Status
More tools A Featured

Manage your business across Meta apps 0 Page - Marketing Agency ) Story archive

N At Asaieioa 0 Kerry. Ireland - County Tipperary - County The Marketina Crowd — = Activitv loa

You can see what a visitor to your page see. It is diff t to what you as the admin sees.

Tap the three dots and click on View As



Some important settings

ﬁ Q, Search Facebook

Manage Page Q)

@ The Marketing Crowd Want to increase your
sales using digita
marketing in 2024?

Professional dashboard

Join our online Digital Marketing
: School at themargetingcrowd.ie
@ Insights

Jdil Ads manager
@ Create ads

@ Edit c
Boost Instagram post

{8b Settings The Marketing

Fuwmnnral

To get to your settings, ensur
Go to your page
On the left hand side click on settings

ou have switched to using Facebook as your page.



How to “connect to your Instagram account”

0 Q, Search Facebook @ ‘G:] @ I ~
Settings & privacy Linked accounts
Q, Search settings Instagram Vi
Connected to @themarketingcrowd.ie ew
Payments

Manage your payment info and activity. WhatsApp
View
= ads payments Connected to 1 WhatsApp number.

Permissions
Manage what info Facebook uses to make your exper...

CO Linked accounts
@ Apps and websites

Off-Facebook activity

To link to your Instagram account

1. Click on settings

2. Scroll down and in the left hand menu cli€k on LinkedIn account

3. Then, next to Instagram click Connect. You will then enter your Instagram user name and password
to connect your page to Instagram



How to make someone an “"Admin” for your page. It is called page roles and

task roles

O Q Search Facebook @ ‘\',ﬂ @ i °‘B

Settings & privacy Page setup

Q Search settings The Marketing Crowd

Control who can see what you share on Facebook.
Name

® Page details The Marketing Crowd View

&a How people find and contact you Page access 5
Invite people to help manage your Page, and control who has access to it.

% Posts
Page management histor

([J stories ge manag Y : >
This is a history of management actions taken by people manage this Page.

Page setu

;1 9 P Page Status 5

@ Reels View Page restrictions and review Com Standards and policies.

Followers and public content Page recommendation >

Review your Page reco ndation status

@ Page and tagging

Advancad

L 4

In settings, in the left han nu click Page setup

Then click on Page Access

You can then add a person by typing in their name and sending and invite., when they accept the invite
they then have the access.



How to make someone an “"Admin” for your page. It is called page roles and

task roles

Manage and view access

People with Facebook access @ Add New

. Siobhan Mangan
Page Deletion, Permissions, Content, Messages and calls, Community Activity, Ads, Insights

rﬂ

Evan J Mangan

Page Deletion, Permissions, Content, Messages and calls, Community Activi ds, Insights

People with task access @ Add New

Community Managers
Community managers can moderate chat comme,
violate community standards and see all admj

Manage
Psuspend or remove people who

You can then choose to give someone Taks access or Page Access



What does Facebook Access mean?

Facebook access

Add new X People can have Facebook access with full control or
partial control.

Facebook access means: People with Facebook access with full control or partial

e » You can switch into the Page and manage it directly on Facebook, H .
Sa or by using other tools like Meta Business Suite or Creator Studio. ContrOI Of the new Page can manage the fOIIOWIng
View Tools « Content: Create, manage or delete any content on
Any actions you take as this Page, including when you check into the Page such as posts Stories and more
© a location, may be visible to anyone else who manages it. Learn ! ! . )
More * Messages: Respond to direct messages as the Page
A Anyone else with Facebook access will share the Page experience, in InbOX.
including News Feed and notifications for this Page. . Comments. Respond tO CommentS on the Page and
Learn more about Facebook access. edit or delete existing comments made by the Page.
» Linked accounts: Add, manage or remove linked
m accounts, such as Instagram.

» Ads: Create, manage and delete ads.

* Insights: Use Page, post and ad insights to analyse
the performance of the Page.

» Events: Create, edit and delete events by the Page.

* Removal & bans: Remove or ban people from the
Page.



What does Facebook Access mean?

People with Facebook access with full control of the
new Page can manage the following:
Add new X
+ Settings: Manage and edit all settings, such as Page
info and deleting the Page.

Facebook access means:

You can switch into the Page and manage it directly on Facebook,

53 or by using other tools like Meta Business Suite or Creator Studio. ¢ ACCGSS: Give and/or remove_ people’s FacebOOk or
View Tools task access to the Page or linked Instagram account,
Any actions you take as this Page, including when you check into |nCIUd|ng OtheI’S Wlth Faceb00k access Wlth fu”

© a location, may be visible to anyone else who manages it. Learn t |
More control.

A Anyone else with Facebook access will share the Page experience,
including News Feed and notifications for this Page.

Learn more about Facebook access. People with Facebook access can manage the Page
from:

m + Facebook
* Instagram
* Meta Business Suite
* Creator Studio
* Ads Manager
* Business Manager



You now have a Feed for your page

0 Q, Search Facebook o qﬂ @

@ The Marketing Crowd What's on your mind, The Marketing Crowd?

.||| Ads Manage

B Live video [a4 Photo/video O Reel
§ AdCenter

) Meta Business Suit 0 Tips for your Page

Recommended post

You could reach up to 3.8K more people daily
when you spend €35 to boost this post.

ﬂ Professional dashboa

SUQQEStEd B |n this live online course | am
[ delivering for Local Enterprise Offi...
6 Feeds September 21 at 5:21AM - &
Stories
B t t See insight
@ Groups oost pos ee insights Photos o
3 vVideo

Because you are uss
come into your feed.

g Facqbook as your page you can like another page and their posts then

our feed
re as your page

Click on the Home icon to get t
You can then Like. Comment, S

To get to your page click the name of your page



Think about what eye-catching you will Post

Develop a plan for what you will
post on Facebook

W | t’ S What can you post that will ...
a « Engage People
Inform People

Entertain People
Delight People

t
<-
o

\ helpful expert

\ And at the same time ...
\
\ an? \ - Will enhance your brand
® \  Will position your brand as a

i Plus ...
I « How will you occasionally sell
your products and services




What Type Of Marketing channel is Facebook?

a) If You are using Facebook as a free marketing tool through
posting updates to followers

Hard Selling Subtle Selling

On a spectrum ranging from hard selling channels to subtle

public (@

relations




What Type Of Marketing Tool is Facebook?

It is a Subtle form of marketing because of the way we consume our newsfeed.

The Newsfeed for most people is informal, fun, entertaining, social

Laura Comments Like

Laura Copeland is roadtripping

it tomorrow night through Sunday to
hike the Black Hills! yay!!

® ul 24 11:57 AM

§._] Hazel Grace Dircksen and Pedram
Keyani like this.

o » Beth Hewitt sounds like fun, be safe
Jul 24 12:10 PM
@B Laura Copeland thanks, beth! ©)
Jul 24 8:42 PM

Hank Rashap Have a safe trip
Jul 24 10:22 PM




What Type Of Marketing Channel is Facebook

What Doesn’t Work

Positioning your brand as a boring spammer
through ...

» Building a follower list to send them constant
sales message

* Repetitive and boring updates

» Selling selling selling through your page updates

What Does Work

.

Increasing awareness, engagement and trust in
your brand through ....

Sharing your knowledge and expertise in order to
help customers — e.g. through videos, blog posts
or ebooks

Sharing links to 3 party information that they
would find useful

Sharing photos or videos about your company
that are interesting and engaging.

Giving away free products as prizes through a
promotion or contest

Encouraging followers to engage with them and
other followers to share experiences of the brand



1. Strategy:

Figure out where you are on this spectrum

If you are visual on the left:

Verv Suited You can send out lots of posts about
elr:yB /wte The Middle Not so Suited your products & services and it won’t
to to FB / get boring. People wont' feel like they

Instagram Instajram are constantly being sold at

If you are in the middle you need to

Visual Products Not visual but Not visual & Serious « think about interesting , helpful tips
« Jewellers not so serious Information and advice interspersed with sales
« Boutiques « Life coach  Solicitors posts

» Think about a visual strategy. What

 Florists * Mindfulness « Accountants - i
. i i eye catching images and videos can
* Furniture * Recruitment « Drain Company yOu post?
» Tattoo Parlours * Marketing
* Photographers
» Crafts . Gym
* Yoga
* Hotel
- B&B



Posting Plan

How to go about this

Unless you are in avery
small niche there were will
e Landscapes & Lync's Garden ot lots of other pages around
- the world in your sector —
learn from them. Assess
how they are using
Facebook for marketing and

what they are posting

0 Q garden centre

Search Results for

garden centre

@ ;]j [ﬁn E 0 Evan + °

Filters
m Al

1 Boyles of Killorglil
Posts 5.8K like this
= % 1 i
Martha Fleming and 21 other friends this

&% People Welcome to Boyles of Killorglin, the Home &

l@ Photos m Killarney Garden Centre
E Page - 1.7K like this
B videos Kieran Flynn and 4 other friends like this

New Gardening Course - 4 Week Part Time, Money Back Guarantee http://ww

B 1o 1. Find other business

Marketplace . .

o MY s Sorden Conte pages within your sector
i 0 other friends like this H

dinning Gare by using the search box

Award-winning Garden Centre, Gift Shop and Restaurant in the heart of the b

Shops

* Search for a page similar
to your business e.g. Hair
salon

Then click on “pages” in

order to see lots of pages

similar to your business



Posting Plan

&

Like us on

Facebook

Finish this sentence. “Follow
us and you will receive ...... ”
Does your sentence sound
compelling and interesting?

There was a time when you
could have a custom landing
page and on that you would
explain to people what kind of
updates they would receive if
they followed you.

You should still write this
down on paper as it will form
your posting plan




Example Posting Plan

For A Hair Stylist

Facebook updates will include ...

« DIY Hair styling tips — videos / articles

» DIY colouring tips — videos / articles

 Tips on which styles to choose — links
to blog articles

» Photos - Before and after hair styles of
customers

» Photos — inspiration styles

» Photos — celebrities latest styles

+ Exclusive discounts for followers

» Contests — lots of free giveaways

Occasional updates about special offers
on hair stylist services and products



Example Posting Plan

For A Hotel

Facebook updates will include ...

Things to do when you are on holiday in this
area

* Upcoming events in the area

* Recipes from the Head Chef

* Wellness tips from the Spa

* Win a free meal

* Win a free stay

» Special offers




Posting Plan

G} Pj [:ﬁ % @ Evan + © |

<2, Laune Landscapes & Lynch's Garden Centre
S8l 13K like this
'

‘ . 1
Fiona Kennedy and 32 other friends like this
Retail garden centre also offering a full landscaping service.
Boyles of Killorglin
5.8K like this
i

Martha Fleming and 21 other friends like this
Welcome to Boyles of Killorglin, the Home of Quality.

Killarney Garden Centre
Page - 1.7K like this
Kieran Flynn and 4 other friends like this

New Gardening Course - 4 Week Part Time, Money Back Guarantee.http://ww...

Griffins Garden Centre
«Griffing 85K like this

1)

Fiona Flynn and 10 other friends like this
Award-winning Garden Centre, Gift Shop and Restaurant in the heart of the b...

3 Clonroad Garden Centre, Ennis
b\ 8.5K like this
. T 1
Tina Robinson likes this

How to go about this

Visiting 5-6 pages and form
an opinion on ...

* what types of posts are
interesting, engaging,
brand enhancing

*  Which posts get a lot of
likes and shares

*  What type of contests are
they running

*  What type of images and
videos do they share



Also ask Chat GPT

@ @  ChatGPT 40 & Share @

® ChatGPT

| have a hair salon business in Limerick Ireland. Act like a Facebook
m Alr Fryer Guru marketing expert and brainstorm 30 ideas for Facebook posts fo rmy
@ Christmas Cocktails business. Split them into 1) 10 sales generating post ideas and 2) 20
helpful interesting posts that will get engagement

'{‘37 Melody Marketer

B Books
©
° e = 10 Sales-Generating Facebook Post Ideas:
38 Explore GPTs 1. Flash Sale Promo: "50% off on all haircuts this weekend only! Book now to grab your spot.”
2. Referral Program: "Love your new look? Refer a friend and both of you get 20% off your next
floday service!”
et EiEmy sy 3. Discount on New Services: "Introducing our new balayage treatment! Get 25% off when you
Hair Salon Facebook Ideas book this week."
4. Holiday Special Offers: "Get holiday-ready with our festive hair packages! 10% off all treatments
|(estercay in December.”
Jacket Description Summary 5. Loyalty Program Push: “Join our loyalty program today and earn points with every visit for

future discounts.”

Previous 7 Days
6. Gift Card Promotion: "Not sure what to g J Our gift cards are now available at a 10%

Blue Vase Yellow Daffodils discount!”

M hdnccnnn FhatenT

Go to chatgpt.com and tailor this prompt to your business

| have a hair salon business in Limerick Ireland. Act like a Facebook marketing expert and
brainstorm 30 ideas for Facebook posts for my business. Split them into 1) 10 sales generating
post ideas and 2) 20 helpful interesting posts that will get engagement



Don’t post plain text updates. Add an image so that it will reach more

people and will stand out more

Text updates won’t get noticed in the Always post an image
newsfeed

The Laughing Horse Restaurant
Published by Evan Mangan [?] - Just now - §

) The restaurant is buzzing here tonight. Our chefs are flat out!
g The Laughing Horse Restaurant

Published by Evan Mangan (7] - Just now - §

The restaurant is buzzing here tonight. Our
chefs are flat out!

Boost Post

oY Like () comment /> Share 8-

g Write a comment @ @ I@I IL:GJ




However — 1) make your image square, 2) add your logo and a

caption to get the image to stand out in the Newsfeeds

This is good But this is better

The Laughing Horse Restaurant
g The Laughing Horse Restaurant Published by Evan Mangan [?] - Just now - &

Published by Evan Mangan Justnow - @ The restaurant is buzzing here tonight. Our chefs are flat out!

The restaurant is buzzing here tonight. Our chefs are flat out!

OUR CHEFS fs

Use Canva to crop your image, add text and your logo. If you are now creating Instagram post images 1080
x 1350 (4:5) this will also work perfectly on Instagram



Post multiple images when you can — they tend to get more

engagement

The Laughing Horse Restaurant added 3 new photos
Published by Evan Mangan Justnow - &

Ensure the 15t image is always eye catching
as it will be largest

Look what our chef just added to the menu. Yum yum!

e,
4 ﬁ
d |

- ——
—

»




When posting a link to a website there are 2 ways. One is better

The Marketing Crowd
Published by Evan Mangan
o

August 14- @

@ The Laughing Horse restaurant - Limerick Your Instagram metrics will be changing soon to focus more on views and this will start feeding
e through to your “Insights,

August 7 - & . Currently, the metrics for Reels are Plays. Reels Plays are being rebranded as “Views."... See

more

We often get asked how we bake our Pavlova. If you'd like to bake one
here is a great recipe to try at home.

.
] Marketing

BIG CHANGE i
Strawberry pavlova recipe | Summer COMING To YOUR
berries | Jamie Oliver INSTAGRAM
Jamie Oliver's summer berry pavlova is a super- METRICS

simple dessert recipe that will wow your family
and friends. This recipe is ideal for a picnic, dinner
party, or barbecue.

See insights and ads Boost post

dY Like () comment (© send &> Share

JAMIEOLIVER.COM

@ comment as The Laughing Horse resta.. B © © @ @

If you simply write text in the caption It is better to add your text, then add
and paste in a link it will pull in an an image or video and then add your
image form the page. The image may link

not be what you want and it could be
small It means that you control what people

see and it will be much bigger



You can attach a video and send it out as post

Send a video out as a post if

Create post X
1". Your video is landscape or square.
@ The Marketing Crowd It will look better than if you send it
G Public » out as a Reel

1 - ?
Mhat s on your mind: 2. Your video is longer than 60

Az ) seconds. Reels are portrait videos up
to 60 seconds.

Add to your post las ;‘ (o]] o

To send it as a post
- Boost post

You'll choose settings after you click Post.

1. Click on What's on your mind
2. Then type your text
3. And add the video

@ Schedule your post from Meta Business Suite.



You can send a video out as a Reel. Reels tend to get shown to more people
than videos in a post

More =

@ What's on your mind? . .
Send a video out as a Reel if your
(&g Photovideo & Reel B Live video Video is portrait and is less than 60
seconds
Featured Manage

Do NOT click into What's on your
mind

Just click on Reel and then attach
your portrait video and add your
caption text




Post at times when your followers are most active

BEST TIME TO POST ON FACEBOOK

Figure out when your followers tend to interact more
with your posts e.g.. evening or morning.

For most pages the best times are

* Lunchtime

» After 8.30 PM - 11PM
« Saturday Morning

* Sunday morning

* Friday afternoon

Remember, if your post get engagements in the first
hour Facebook will increase the reach



VHETR R K e

How to use your Facebook page for marketing (Part 1)

How Facebook works on mobile — two apps you need to know about
Why you should use the Meta Business Suite App

How to grow your followers

How the Algorithm works

How to get your content seen by more people and what you shouldn’t do




If you Want to use Facebook on your phone there are 2 apps

ot 1. The Facebook app
@ What's on your mind? J iends I ac

s " (.. You're seeing the latest posts from all [l
Reel Room Grou I Live
o & @ P e feeds. Tap to filter.

This app is mainly for people but
you can also use it to manage your

page and post from your page

i) Like (J Commen
g Gilan Kamel
\ jmin - @

Can't stop putting more plants in my home.

ilter through the Iatet pots from your \ - Wi t h th i S ap p yO u C an

friends, groups, Pages and more.

« Schedule your posts,

 But you cannot have your post

also go out on Instagram




If you Want to use Facebook on your phone there are 2 apps

2. The Meta Business Suite App

This app is the main app to manage

00 Metq Your Facebook page and your
BU$| Nness SUlte Instagram account from your phone

With this app you can

 Schedule your posts,
* Also have your post

go out on Instagram

It also keeps your business and

personal stuff separate




How to post and schedule post using business suite app

1751 M2 @ o =l 32%4&

¢ Q

Meta Business Suite

Meta Platforms, Inc.

W— MRS 1. Download the App “Meta Business
Suite
Rate this app

Tell others what you think

< GRS * G A G * S * ¢

It used to be called Facebook business

Suite
Write a review
Developer contact v 2. Login to it with your personal Facebook
login.

Join the beta

Try new features before they're officially

released and give your feedback to the
developer. Certain data on your use of \ 4
the app will be collected and shared with

the developer to help improve the app.

Join Learn more

About this app >

11 @)



How to post and schedule your video using business suite app

1751 @M - 17:52 @™ ¢ » o= 31%&

‘ ; g 3. Inthe top left, choose the page that you
.' hotx want to send the video out from

The Marketing Crowd

4,530 2,684
Facebook Page Likes >  Instagram Followers >

4. Then tap create post

Trends over the last 28 days @ X

Your Facebook page reach is 9,822, up by 102
Your Instagram reach is 8,867, up by 755.9

5. If your Facebook and Instagram

Create Post Post to L q |
a Publish to Facebook and Instagram accounts are connecte ! yOU can also
+) Story Promote & Photo . ) .
% The Marketing Crowd have it go out on Facebook. Tick which
To-Do List
ones you want
A themarketingcrowd.ie
® Messages 2 unread ®
® Comments & unread. Publish to Facebook Groups
) Choose up to three groups to publish your post to
Tasks Zopen:® Busin Small Businesses in Kerry 0

b K"o @ Private group - 920 members

.
e 85 W o =

1] @) <

@

1" @) <



How to post and schedule your video using business suite app

17540MW
1755 d @™

X New post Next

The Marketing Crowd,
6N themarketingcrowd.ie

Ring light. In this short video I'll show you what a
video looks like using the light and also without
the light.

6. Then type your text and select the
video from your phone

If you can buy the light locally please shop loc. #

7. Thentap next
Schedule post

8. Then tap schedule. Choose your

Bwd Business Account may also have access to
scheduled and draft content. You can review
access in Page roles.

date and time

CANCEL  SCHEDULE

9. Then tap schedule

(E3 Photo/video

o Add location
Feeling/activity

I @ <




You can also use Meta business suite on your PC / Laptop

ﬁ Q, Search Facebook ﬂ
Manage Page 0
@ The Marketing Crowd | 5
Want to increase your
sales using digita
Professional dashboard marketing in 024?
@ Insights Join our online Digital Marketing
School at themarEetingcrowd.ie

Jdil Ads manager
@ Create ads

Boost Instagram post

{(:3} Settings @ Edit cover photo
@ Location Pages 2
The .
Morsitiols R Marketing Thg Marketing Crowd
Manage your business across Meta apps Crowd 4.8K likes « 5.1K followers

e:?" “'."‘533‘ 5 D See dashboard PRI WY V=g i

@ Meta Verified
Leads Center 2

Posts About Mentions Reviews Reels Photos More v
@ Meta Business Suite 27 2

™~

Switch to using Facebook as your page
In the left menu, scroll down and you will see Meta Business suite




You can also use Meta business suite on your PC / Laptop

0 Meta .
Business Suite
6 TheMailating @ - b The Marketing Crowd Facebook followers Instagram followers
Q> ¢ Varetng t- O@© O The Marketing Crowd (G) @themarketingcrowd.ie 0 5.1k (@) 3.4K

B Create post i3 Createreel {#) Create story @ Golive More w

@ Notifications °
@ Planner
To-do list
Content -
E‘—] Check unread messages, comments and other things that may require your attention.

DD[] Insights

D Inbox

@ Monetization

Weekly plan @ @ 5 days left B Seefullplan
° Set your business up for success by completing recommended tasks.

Complete at least 5 tasks to finish this plan.

Q Search 0 of 7 tasks completed Weekly goal
{¢ settings Publish one ad 0/1 é‘u! Publish one story on Instagram 0/1 " Publish one post on Facebook 0/1

Within Business suite you can then click on content and create a Post or Reel that can go out on
Facebook and Instagram
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How to use your Facebook page for marketing (Part 1)

How to grow your followers
How the Algorithm works
How to get your content seen by more people and what you shouldn’t do




How To Increase Followers— Start with your friends

The obvious place to start — invite your friends to follow you

: Page

Marketing Crowd v

d like, you can switch to the classic
ook.com for 48 hours to manage you

1 Now

e

1ge Shop

enter v
<

urces & Tools

ications

c: rketing
Crowd

Home About Reviews Videos More

A How to Create Effective Posts X
Learn How

Insights
Last 28 days : Aug 30 - Sep 26+

People Reached 1 2.124
Post 1‘140
Engagements ags

v

@ Evan + © » v

The Marketing Crowd

Dthemarketingcrowd - Internet Marketing Service

/' Edit Learn More

Other Actions
@ ur primary profile, Evan Mangan, you can |

1 / P
& Photo/Video Q oY Like
(3 Follow

Create Live B Event (> Share

The Marketing Crowd
i-Q

Great news — Facebook will no lo
have lots of text on the image.

I Create Page

o9 Like As Your Page
o9 Unlike As Your Page
[‘?q Invite Friends

If you have advertised On FACEDO ;v mrm pesmmmmsy msemrmrmrms s
were restrictions on the amount of text you can place on the image.

Click the 3 dots on the right of
your page - there is a dropdown.
Select invite friends and you it will

how which of your friends
(Facebook profile friends) do not
follow your page

You can invite those who are not
following you




How To Increase Followers — Use your email signature

Promote to your business contacts via an email signature

B —

To: "stobhan@themarketingcrowd.com" <siobhan@themarketingerowd.com™,

"evan@themarketingcrowd 12" <evan@themarketingerowd. 1> :

Cc: "Coughlan, Sarah" <Sarah Coughlan@enterprise-ireland.com™ Insert a ||nkt0 your fan page
in your email signature or

ideally custom design an

I have been speaking to Sarah Coughlan this morning regarding the availablitly of our computer email Signature to promote
training room next Thursday/Friday. Both days are free so if you need to use it there is no problem.
your page.

Hello Evan/Siobhan.

Regards.
Brigid

Local Enterprise Office Laois
Portlaoise Enterprise Centre, Clonminam Business Park, Portlaoise, Co. Laois | B 057866 1800
LA localenterprise@iaoiscoce.ie | www.localenterprise.ie/laois
Please click fo Like us on Facebook Follow us on Twitter

L Difig Fiontair Alticil
e Local Enterprise Offica

Advising... Supporti




How To Increase Followers — Convert your website visitors

Ask your web designer to embed a feed of your Facebook posts on your website

Use the Facebook page
social plugin.

™ Send Message

You and 73 other friends like this

ﬂ!iml‘fﬂ ﬂlﬁ."ﬂn%

When web visitors see your
interesting posts you have a
better chance of converting

them into followers

@ The Marketing Crowd [ £]

Quite a few people have mentioned to me that they are using this time
during Corona Virus to brush up on their digital marketing skills and

thowv ara nattinn thair duicke in a row in ardar ta nat thair markatina in



How To Increase Followers — Promote on other social media

Maximise other social media - LinkedIn

Evan Mangan

Contact Info

M Your Profile
li UL

Websites

themarketingcrowd.ie (The Marketing Crowa!
Facebook.com/themarketingcrowd (Follow Us Jlih Facebook

twitter.com/marketingcrowd (Follow Us On

Email

evan@themarketingcrowd.ie

Twitter

marketingcrowd

Include a link on your LinkedIn
profile.




How To Increase Followers — Invite people who liked your posts

Find the people who liked your posts but not your page

(i 23 X
Wrina Timmis-Tansley
Q Honoria Mitchell-Black Invite
Q Niall Considine
68 Julie Carr Follow

@ Ealish Whillock Invite
Q Yvonne Carty Invite
l@ Tadhg Moriarty Invite

Not everyone who likes your posts has
liked your page

Click on the number of likes your post has
received and you will see which have
already liked you page. Invite those have
not




How to run a competition to grow followers

Competitions ....

« Get engagement which will increase the
reach of the post.

« More of your followers will see it and are
likely to engage which means the algorithms
are more likely to show your future posts to
those followers.

« |t can also be a great way to grow your
followers




Run a Facebook competition

Run a contest giving one of your products away.

Spasie t Conter Parcs Ireland
a7 " . ¢ a

You can ask people to enter by:

1. Liking the post
2. Commenting

You cannot require people to:
a) Like the page

b) Share the post

c) Tag their friends

However, you could say “Feel free to share”
Spa Day for 2 worth €278
at Center Parcs, Co. Longford

Want more details on the rules? — click this link

Important!
When people like your post but have not liked the
page you should then invite them to like the page



https://www.knaptonwright.co.uk/facebook-competition-rules/
https://www.knaptonwright.co.uk/facebook-competition-rules/

Facebook is no longer a free marketing tool

facebook
Organic Reach ?

Over the past 10 years Facebook has
made it clear that less followers will
see posts for free.

On average, between 5% and 10% of
your followers will see your posts




Why has this happened?

C & facebook.com

¢
0 Q, Search Facebook :1:(

@ Evan Mangan
AP stories

For a typical person, over 1000 pieces of
information could appear in the newsfeed at any
given time from friends and business pages.

)
ED
®

& Friends

Facebook wants to avoid us becoming bored with
the Newsfeed so it wants to weed out stuff that we
are less likely to be interested in.

il Ads Manager

I- Pages

Live videos

Most Recent

o G G In your newsfeed on desktop there are 2 options
1. Feed= What Facebook thinks you are

Ad Center

2 Business Manager o . :

\w‘, it Scence Conter @ What's on your mind, Evan? Interested in

@ v itormmion et @ tvevideo (G Photonvideo (2 Feeling/actiity 2. Most recent = Everything in chronological
order

@) Crisis response
. Kenmare Butter Market is at Kenmare Co. Kerry.

. AM - Kenmare - @
«» Emotional Health b

A reminder that the lovely exhibition “Idir Spéir agus Talamh A" out NeWSfeedS are set to the ﬁltered Feed

continues here at the Kenmare Butter Market
Open 10- 5 Tuesday to Saturday and admission is free
[PPRTR NSRS RS

~ Events




The Algorithm controls what gets through to followers newsfeeds

For a typical person, over 1000 pieces of
information could appear in the newsfeed at any
given time from friends and business pages.

Edgerank is a formula which determines which
content makes it into your Newsfeed under “Top
Stories”.

The formula looks at over 1000 elements some of
which are:

1. Affinity — how you interacted with that person
or that business page recently?

2. Recency - how recent the postis

Engagements — Did people engage within the

first few hours and was there a lot of

engagement?

4. What type of post is it? Image, multiple
image, link to YouTube, Video post?

5. Your preferences — do you tend to like
images rather than videos

=




Is the organic reach less than 10% for all pages?

Facebook Organic Reach Organic reach = how many people
W ok catig v see your post for free
content . ]
B Seeing your The organic reach will vary for each page,
content depending on the number of followers and how

engaged they are i.e. If followers like, comment
and share a lot then the reach will higher.

On average, across all pages, the organic
reach is between 5% and 10%

(¢




How to check your organic reach

4 WAYS TO DRIVE TRAFFIC
FROM INSTAGRAM TO YOUR
WEBSITE

534 28 =
People reached Engagements Distribution score

o 11 3 Comments

When you send out a post it will tell you below the
post how many people your post reached.

If you promote the post (pay for more people to
see it, it will split out the reach and show organic
and paid reach)




What should you focus on to get more organic reach?

1. Only post content that you think is interesting
enough to get engagement. If people don'’t
engage it won’t reach many more people

2. Focus on reels — they tend to reach more

people
3. Ensure your content is very eye catching so
4 WAYS TO DRIVE TRAFFIC never just link to a web page — always attach
an image or a video
FRCOM INSTAGRAM TO YOUR 4. Design eye catching content — learn how to
use Canva

WEBSITE

534 28 =
People reached Engagements Distribution score

O 11 3 Comments



Arna chomhchistit ag
) . an Aontas Eorpach
Rialtas na hEireann

Government of Ireland

<23}

Coiste Forbartha Pobail
Altioll Chiarrad
Co-funded b".' the Kerry Local Community
European Union

Development Committee

This project is co-funded by the Government of Ireland and the European Union.
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