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HOW TO USE
LINKEDIN FOR
MARKETING




What We Will Cover

Overview of the main sections on LinkedIn and how they fit together
*Your profile, Your Network, Feed, Groups, Pages, Search, Ads

How to use LinkedIn for marketing — a 4 step approach

1. Optimise your profile — how to create an excellent LinkedIn profile
« Important privacy settings you should be aware of

« Best practice tips for completing the key sections of your profile

2. Grow your connections and network
« Tactics for growing your connections and network

3. Increase awareness of your business on LinkedIn
« Best practice for posting on LinkedIn

« Company pages

- SEO

4. Generate leads and sales
* Free / Organic tactics
« How ads work on LinkedIn

What is in the premium version of LinkedIn and do you need it?
Recap: What type of a marketing tool is LinkedIn?



How to signup

Linked

sign in

Welcome to your
professional community

€l

orgot password?

b] O A linkedin.com/signu jointrk=gue page-basic_nav-head
B Live Football On TV | F. <O WA
—
Linked [} X
Make the most of your professional life
Where are you located?
Count
‘ Irelar

What's your most recen+ ~marvianea?

City/Di

Coun
What'
Most recent job title * a

Business (

Confirm vour email

Type in the code we s¢
Add your email contac

Employmer o]
I Full-time ‘
Mostrecen ™M evantrainingl@gm
Self Emplc
Industry ( Your privacy is impor We'll periedically impc
Marketing We may send you membel connections and show yo

invitations, reminders and

connect to, and you
change )

partners. You can

Didn't receive

Go to LinkedIn.com

Enter your email address or
mobile number and choose a
password

Then proceed through the
signup process

Linked [}

Connecting with people lets you see updates and keep
in touch

Q search for someone specific to connect with

%ﬁﬂ@

Elaine Heffernan Donna Davidson Gerwyn Duggan Gordon Manmng

wner ¢ 55 OWrK Busine
VP‘:‘/! Employed Employed




Overview of the Key Areas

*0 s a HH 1
m Q search L, ) [H - @ - a Lt @
Home My Network Jobs Messaging  Notifications Me ¥ Far Business v Advertise
P Add to your feed a
Start a post, try writing with Al

B ¢ o\ An Garda Siochana

=1 m Media Event E Write article Company * Government Administration
Evan Mangan ) . + Follow
B Select feed view: Most relevant first

Director at The Marketing Crowd - Steven Bartlett m
Digital Ma Consultant & i .
- . ® Peter Mangan likes this ere X Flight Group, Thirdweb, The Diary Of A
.. Killorglin Chamber Alliance Following
Profile viewers 38 GE 458 followers + Follow

Post impressions 5 we G) .
P . Radio Kerry
s} Exciting News from Killorglin Chamber Alliance! =k P o . s
Company + Broadcast Media Production
Achieve your career goals ) ) and Distribution
Try Premium for €0 We are pleased to announce new leadership appointments: ..see more

M saved items

View all recommendations =

My pages (2)
Ad e
' Linkedin Demo page get bac

Notifications 1

u The Marketing Crowd

The main areas are the Feed, Your Network, your profile, groups. Pages, ads

However, | won’t be working my way directly across. Instead I'll start in the order that makes sense from
a marketing point of view which is

1. Ensure your profile is updated and is the best representation of you

2. Then Connect with other people (customers / potential customers)

3. Then post interesting content into the feed of your network

4. Then move on to groups pages,etc.



Your Profile

m Q search ? " :: & ;° ﬁ-?-l e ) EEE) @' ]
B Everyone on LinkedIn has a

w W2/l . ’ profile which includes
&Ny - Name & Headline (Title)
’ : TRAINING Public profile S\URL 7 » Highlights
; oot * Featured
= v ~] Activity
4 i + About

X Valeo Foods Ireland
The Marketing Crowd

» Experience

* Education

» Skills & endorsements
* Interests

Director at The Marketing Crowd | Digital Marketing Consultant &
Trainer @ University College Dublin

ounty Kerry, ireland - Contact info

Watch all my courses online &

\

2,422 followers - 500+ connections

<Add profile section) (Enhance profile) More

Other similar profiles

0 Sara Kennedy - 2nd ° Honors & Awal'dS

Suggested for you Digital Marketing Director at

Brivatatavn Uplift Mar
© Private to you P 9 Messaging
. . e

0 get to your profile click on
the dropdown called “Me” and
select “My profile”




Your Profile

This is what a profile looks like.

m Q Search 0 a = @ . . . .
o« e wesans v \When you join LinkedIn the first thing you

— do is complete your profile —

n
Marketing
Il Crowd

~ | will give you tips on how best to fill in your

‘ TRAINING profile later.

However, at this stage realise ..

7z .

= 1. Your profile is your chance to

sl The Marketing Crowd H
Director at The Marketing Crowd | Digital Marketing Consultant & Showcase your Skllls and your
Trainer @ University College Dublin eXperlenCe
County Kerry, Ireland - Contact info . . . .
il mrcarmmaedtindl® 2. Awellfilled in profile will help you
2,422 followers - 500+ connections ConneCt tO Other peOple and Wl” help
(Add profile section ) (More ) you use LinkedIn for marketing.

3.  You should also view your profile as a

B — landing page that you will use to dr_lve
@ Private to you people to key pages on your website



My Network (Connections)

After your fill in your profile the
next step is to connect with
Can ) (Com ) other people on Linkedin e.g.

m Q search

Holgk
Join

Henage et : Colleagues, customers,
82 Connections 2304 potential customers

W Contacts (prospects)

& Following & followers

;;; Groups 29 rian Commins eebee Foran .
. C::;\ at ifz;m City FM »15\:2 st 3<—F & My Network IS an Area Where
] Events Owner of m
R . . you can manage your contacts
Pages 53 *| BT Group 8 mutual connections 27 mutual connections sl eonmaciiohg )
E Newsletters < & Connect ) < i+ Connect ) ( #+ Connect ) < 8+ Connect > & con neCtlonS
\ Clare -
H

Hashtags ; n ® o \ f’“"b g o - Search your connections
. & Q

Kfith Feighery Irene Feighan Stuart Holly Fi 9 MasSagirig
rector of Digita ctor at F e

* You can also review groups
you have joined, hashtags
you have followed.

siness
m A * Director of Digital - Managing Director at The




Understanding the 3 levels of Connections on Linked

YOUR NETWORK

CONNECTIONS TWO DEGREES
Your Colleagues Friends of Friends

SRR B (1) 5

1st level connections are people you

have connected with. You can

. message them

«  see their posts and their activity in
your feed.

. Ask for or provide a recommendation

2nd Jevel contacts are the connections

of your 1st evel connections. It is quite

easy to ask them to connect but you

cannot

. message them

«  see their posts and their activity in
your newsfeed.

. Ask for or provide a recommendation

You can search for and find people if they
are 2" |evel contacts.

3rd Jevel connections include the
connections of all 2nd level Connections




How to Find a connection by searching for their name

About 2

500 results

P

Q mark murphy H E
ome My Network

Current comp:

Did you mean marke murphy?

mark murphy « 1st
proprietor at chapter 40 restaurant
Ireland

:: Melanie O’Sullivan, Tony Dunne, and 203 other mutual connections

Mark Murphy [ « 2nd
Founder & CEO at The Loco Group, Juvo & Estivus

MNaas

Add a note to your invitation? X

Personalize your invitation to Mark Murphy by adding a note. LinkedIn
members are more likely to accept invitations that include a note.

= @
Jobs Messaging N
any v All filters

Connect

_ Simply enter a name in the
search box
In the search result click on the
persons name. Then click on
Connect

82 5K followers » Anthony Quigley, Ed Manners, and 57 other mutual connections /— You Wl” then get a.n Optlon tO

write a message

/Tip — personalise this message

Add a note to YDW

Cancel



Home = Your Feed

Once you have connected with
other people on LinkedIn your
LB 9 . homepage becomes more
' useful / interesting. It is just like
the Facebook feed where you
see posts from your

Start a post, try writing with Al

@ Media Event B Write article connections.
Select feed view: Most relevant first v
@ Angela Geraghty celebrates this e X

You can send out a post that

S " B e i goes into the feeds of your 1st

e B Delighted&tc’)itend the annual celebration of Diversity and Inclusion Day at Ibec level connections €.9.

with Jill Galvin earlier this week. « alink to an interesting blog
Try Premium for €0 Events like this allow us to explore topics that are so important to divers ...see more pOSt

* You can see updates from
your network e.g..
connections, updates in
groups

* Activities from your
connection e.g. posts they
have liked or commented on,
groups they have joined

. Saved items

My pages (2)

! Linkedin Demo page

Notifications 1

n The Marketing Crowd

Notifications 7




Linked

Groups

Next you might want to join some
groups

Over 1 million groups covering
specialist topics

You can search & join up to 100
groups and you can manage up
to 30

You can create your own group
You can discuss topics with
group members

You can post “news” items &
blog posts

You can browse member
directory & contact members

Groups enable you to ...
Position your company as a
thought leader / expert
Keep up to date with
industry developments
Improve your expertise
Drive traffic to your website

1.

B w




m Q digital marketing
Date posted v

digital marketing in Ireland

Full Time Marketing Lecturer @
Dublin Business School
Duk ty D

-

wed

Head of Marketing

Lex Consultancy Recruitment

e
‘B

Global Digital Marketing Lead @
Atlas

©

Q Ireland

Experience level ¥

‘ Search \' 0 ::

Remote ~ Easy Apply

253 Dublin Busine:

Hybrid - Full-time - Associate

85 school alumni work here

=)
-
51-200 employees - Education Administration Programs
o,
L L
v—
=
=

Full Time Marketing Lectu

e o 2H @

All filters

Skills: Transferable Skills, Web Content Writing, +8 more

2Q: See how you compare to over 100 other applicants. Try Premium for €0

7 ™

About the job

The role of the lecturer carries 3 sets

of distinct functions. The first being the Core Delivery

¢

+ If you are looking for a Job or
you want to recruit someone
you should head to the Jobs
section

» People can search for jobs &
apply for jobs

* You can setup a Job alert and
get notified




Company pages

in BEEEE g - N .4
You can create a “Company
—_— Page” for your business where
i you can
MediaSer
indghis « Provide an overview of the
e | company
The Brehon Hotel & Spa ( Rl
In Line With Tradition, In Tune With Today.
Hospitalty - Kilarney, Co.Kerty - 3K folowers - 51-200 employees o - List the current vacancies
@ shane & 88 other connections follow this page . » Post status updates (links to
= e their content, news etc)
Home About Posts Jobs  People People can follow companies
and keep updated with news /
Abaiit vacancies etc.
To search for a company type
the name in search and click on
the company name in the
search result




LinkedIn Ads

Try Premium for €0

M saved items

® = Q_‘_‘PO

- Add to your feed
Start a post, try writing with Al

Tralee Chamber Alliance

& Media B Event E Write article - i A‘ -
0 Angela Geraghty celebrate e X & Steven Bartlett [}
F‘ Katie Curran - 1=
J @ e + Follow

Delighted to attend the annual celebration of Diversity and Inclusion Day at Ibec
with Jill Galvin earlier this week
Events like this allow us to explore topics that are so important to divers ...see more

I + Follow
View all recommendations =3

Kerry Airport Ireland

In the top right menu select
Work and then “Advertise”

You can run an advertising

campaign on LinkedIn

« Text adverts

« Pay per click you can control
your budget

* Ability to target specific
functions, title, sector,
companies, members of
specific groups




What We Will Cover

How to use LinkedIn for marketing — a 4 step approach

1. Optimise your profile — how to create an excellent LinkedIn profile
« Important privacy settings you should be aware of

« Best practice tips for completing the key sections of your profile

2. Grow your connections and network
« Tactics for growing your connections and network

3. Increase awareness of your business on LinkedIn
« Best practice for posting on LinkedIn

« Company pages

- SEO

4. Generate leads and sales
* Free / Organic tactics
« How ads work on LinkedIn

What is in the premium version of LinkedIn and do you need it?
Recap: What type of a marketing tool is LinkedIn?



A Marketing Framework

Optimise your
profile

Generate
enquiries &
leads

For LinkedIn

Increase your
network size

Increase
awareness of
your business

The
Marketing
Crowd

How to use
Linkedin for

marketing




Understand important settings before updating your profile and

visiting other people’s profiles

Home My Network Jobs

Start a post, try writing with Al

&) Media Event B Write article
ect feed view: Most relevant first
2} Pamela Clancy (she/Hen - 15t e X
Partner at Cashin Clancy Solicitors
we®
Profile viewers 38 Thank you Ennis Chamber for hosting an excellent business lunch event today, with
Post impressinne 2R facrinatina incinhte and Inte Af very nacitive news fram Incal heads nf indiictns hare
0 Set‘tlngs 7 Verify for free
Show authenticity to boost trust.
e Account Profile information
preferences

Name, location, and industry

a Sign in & security Personal demographic information
R Verifications
@ Visibility
. Display

@ Data privacy

Dark mode
= Advertising data

General preferences
2 LinkedIn Services Language

Content language

Tralee Ch

Company *

Organizatic

+ Fol

s Steven B:
Flight Grou

( + Fol

‘.f Get verifie

Very important section where
you can change the settings in
your account such as

Click the drop-down menu
under your Me in the top of the
page, then select “settings &
privacy”. In here you can ...

« Upgrade your account
* Decide
» How strangers can
see your profile info
* Whether others can
browse your list of
connections
* Plus lots more




Decide whether you want your connections to be told when you

update your profile

When you update your profile your
connection can get notifications in
their newsfeed / and in a LinkedIn

in)
&

a8

Settings

Account
preferences

Sign in & security

Visibility e

Data privacy

Profile discovery and visibility off Linkedin
Profile discovery using email address
Profile discovery using phone number

Blocking

Visibility of your LinkedIn activity

Manage active status

Siiggorile updates vith your network

Notify connections when you're in the news.

update email that you have update
your profile image and other section
of your profile

. If you don't want that to happen ...

Advertising data

LinkedIn Services

Mentions or Tags

Followers

In Privacy settings go to “Visibility”

Then “Share profile updates with your network”

Then change it to OFF




If you don’t want people to see that you have visited their profile,

make yourself "anonymous

Account preferences

Sign in & security

visibility

Visibility of your profile &
network

v'\s\b'\lig oixuur Linkedin

activity

Communications
Data privacy

Advertising data

Back to LinkedIn

Visibility of your profile & network

Make your profile and contact info only visible to those you choose

Profile viewing options Chang
Choose whether you're visible or viewing in private mode ate mode
Story viewing options Chang
Choose whether you're visible or viewing in private mode

Edit your public profile Change

Choose how your profile appears to non-logged in members via search

Whoean  Visibility of your profile & network
Choase whe Make your profile and contact info only visible to those you choose
or downloa:

Profile viewing options

Choose whether you're visible or viewing in private mode

Close

Private profile characteristics

Someone at University College Dublin

Private mode

Anonymous Linkedin Member

Selzcing Privae profile: tharactedist ci i P'rivate modz will disable
Who's V d Your Profile a your viewer history.

Upgrace 1o Preminm o cee all soarvizvers o the last 90 days while
browsing in private mode

 If you don't like the idea of
people knowing that have
viewed their profile you may
want to switch your profile
setting to anonymous so that
individuals and companies
can’t tell that you've been
looking at their profiles.

To make your profile
anonymous, choose

* Visibility

* Then Profile viewing options

* From there, you have three
options: Display your name
and headline; Display an
anonymous profile with some
characteristics identified such
as industry and title, or totally
private mode.




Decide what Strangers will see when they visit your profile

in|
@ Settings

e Account
® preferences

T

@ Visibility

Public profile settings

Visibility of your profile & network

Profile viewing options

Edit your public profile

Who can see or download your email address

Connections

Who can see members you follow

DIGITAL MARKETING

* TRAINING

Edit Content

Decide what Strangers will see when
they visit your profile

Google favours LinkedIn for people

searches. With that in mind, make sure your
profile is as complete and clean as possible.

How to select what strangers will see?

Go to settings and Visibility select Visibility of
your profile and then edit your public profile

Click on this and in the new page click the
box next to the sections that you wish to appear
on your public profile




If you don’t want people to see your connections you can switch this

off

in|

@ Settings e i y— *If you think your list of
PP Pt ioE connections is business critical
g s I — e.g. if you were a recruitment
firm — you can switch this off

Who can see or download your email address ->

6 Signin & security

Connections

© Visibility Who can see members you follow — o .
- | Go to Visibility of your LinkedIn
) o can see your last name - L.
@ Data privacy aCt|V|ty
Then click connections
Then choose if you want to
. switch it off

Connection visibility
Allow your connections to see your connections list

Connection visibility on O

f you turn off this setting, only you can see your connections list. Your connections can still see any mutual connections o
connections who have endorsed you. Learn more




Profile Setup — Be 100% clear about what you want to achieve using

LinkedIn and factor that into the content on your profile

For example, if I appear in search results and people

click through or if someone sees my content and clicks
though to my profile, there are two main services I want to
promote to them

1. Watch all my courses online in our digital marketing
school

2. Book a 1-1 digital marketing advice session that is
tailored to your business

So I ensure that these two products / services are very
prominent and I link to them on the website wherever
Possible

What do you mainly want to achieve?

« What 1-2 products / services to you want to generate
leads for



Profile Setup - Add a cover & profile image to your profile

B 2o ® . =B @ To Update you profile images go to
Home My Network Jobs Messaging  Nc
your profile. Click on *me” in the top

pe

' 2 menu and then my profile
Crowd
* DIGITAL MARKETING
TRAINING The main cover image is a

chance to make an impression
when people land on your
4 Profile

Evan Mangan 7777777 / The Marketing Crowd

Director at The Marketing d | Digital Marketing Consultant &

Trainer @ University College Dublin SpeCS
County Kerry, Ireland - Contact info

. 1,584 x 396 pixels is the recommended
cover photo size

. Cover photos have a maximum file size
of 8mb

. LinkedIn accepts PNG, JPG, and GIF file
types for cover photos

Watch all my courses online (£

2,422 followers - 500+ connections

<Add profile section> (More)

Ensure your Profile pic is a business
related image




Profile Setup — Fill in the “Intro” section

‘ O =
m Q search = ) T :—

.

Marketing
Crowd

DIGITAL MARKETING

-~ TRAINING

The Marketing Crowd
Director at The Marketing Crowd | Digital Marketing Consultant &
Trainer @ University College Dublin

County Kerry, Ireland - Contact info

Watch all my courses online (&'
2,422 followers - 500+ connections
Add p Edit intro

Basic info

Please select

When you click on the pencil icon you
can then ...

«  Edit your name

« Add a headline which is visible
whenever you appear on LinkedIn

« Location
« Contact information
«  Your current position

Add a prominent link to page on your
site that promotes one of your main
objectives




Profile Setup - Fill in the "Open To"” section

When you click the button “"Open To”
you can indicate whether you are open
to

DIGITAL MARKETING

-~ TRAININ

« Finding a new Job (it is NOT
7 advisable to say this)

- The Marketing Crowd o PrOVid i ng SerVice
6 University College Dublin . Hiring Candidates

Evan Mangan
Director at The Marketing Crowd
Trainer

eland + Contact}

Marketing Consultant &

500+ connection

\ Add section t/‘ ‘ More )




Profile Setup - Fill in the “"Core "sections and recommended sections

Click on add section and you will then
be able to add ...

DIGITAL MARKETING

-~ TRAINING

About
4 « Previous roles
Skills

The Marketing Crowd

Evan Mangan
Director at The Marketing Crowd | Digital M
Trainer

eland - Contact info

Consultant &
6 University College Dublin

500+ connections

\ Add section t/‘ ‘ More )




Profile Setup — Setup the “featured” section

Use the featured section to draw
attention to ...

Featured + The main products or services you

want to promote — feature a link to
a product or service page on

The e your website (image dimension

MARKETIN for a link image 355 x 267 )

AILO D The Visual Edge g

O YG REAM ALL M Publshed bweekl 164 subscriber Previous posts you have sent out

a{)URSES - W Get tips, trends, and tutorials on
OUR OWN P creating eye catching digital Photos
- . . o . marketing videos and images
Boqk ail-1 l?lglta! Marketing Join The Dlglta[ Marketing School
ot Ul B e e Documents

« (Click on the + icon to add featured
content



Profile Setup — If you offer Services fill in the services section

Services 4
Digital Marketing « Training « Social Media Marketing » Content Marketing » Marketing Strategy

Show all =

Edit services

Services provided*

Digital Marketing X Social Media Marketing X
Marketing Strategy X

+ Add services

Con. ~nt Marketing X

About

I help Irish companies increase their sales through digital marketing and over 20,000 Irish companies have
attended my Digital Marketing Workshops and hundreds of Irish companies are members of our online
Digital Marketing School. | worked in London for 15 years at major brands such as BT, Orange, Yahoo!
heading up many marketing teams and since 2008 my company, The Marketing Crowd has become one of P

467/500
Work location (Select all that apply)

County Kerry

To add this section Click on “open to 2
and select services

The services section will then appear.
Click the pencil and Add services in
order to add the services

you offer and want to promote

You can also add images / video and
links for your services.

Click Show all and then add images or
video for the main service / services
that you want to generate leads for




Profile Setup — If you offer Services fill in the services section

You can also add images / video and
links for your services.
@ - . Click Show all and then add images or
video for the main service / services
that you want to generate leads for.
etflix Ideally add a link to the relevant pages
RS Mar'tl?;ting" A on your website

& Reviews status

Evan Mangan'’s Services
Admin view

| Service page

"le's like

@8 Requests

CLICK HERE

YOU (OR A COLLEAGUE) CAN STREAM ALL OF OUR COURSES AT YOUR
OWN PACE AND LEARN HOW TO MARKET YOUR BUSINESS USING ...

L (o) (. @ cwar arr Canva

Questions? Learn more

Join our Digital Marketing School




Profile Setup - Write a compelling About Section

About V4

I help Irish companies increase their sales through digital marketing and over 20,000 Irish companies have attended my
Digital Marketing Workshops and hundreds of Irish companies are members of our online Digital Marketing Schaoal.

After graduating from UCD | spent 15 years in London working in marketing roles with BT, Yahoo, Orange and ' ...see more

To Add a section to your profile click
on “Add Section”

One section you should definitely add
is the About section

Write more than one sentence in your
About section . This is your 30 second
Elevator pitch and a chance to
communicate succinctly about your
experience and expertise




Profile Setup - Detail your experience & education

Experience + 7

Director at The Marketing Crowd | Digital Marketing Consultant & Trainer

Morketing
Rl The Marketing Crowd

Nov 2006 - Present - 17 yrs 9 mos

Kerry, Ireland
The Marketing Crowd is a digital marketing agency with clients throughout Ireland. We deliver digital marketing

training on behalf of 12 Local Enterprise Offices and more than 20,000 Irish businesses have attended ...see more

1-1 Training on Digital Marketing Topics
Are you looking for tailored 1-1 Digital marketing training? We offer a variety of one to one
digital marketing training options for your business

Consultancy Role - Head of Broadband Customer Marketing
Orange

2006 - 2006 - Less than a year

This was a maternity cover consultancy contract and my role was to head up Orange Broadband's churn
management team, delivering against aggressive retention targets. Specifically my role involved;.. ..see more

] Orange Broadband Commercial

Provide as much detail as you are
comfortable sharing about what you did in
each job — not just the job title

Also add an image or link to a video for
each role to bring your experience to life
more

People will checkout your profile for
all sorts of reasons. For example,
They might land on your website and
then Google your name to see your
Experience and then click through to
your LinkedIn profile

If you think having a lot of detail will
increase your credibility and reputation,
then add the detail.



Profile Setup — Fill in the skills section

Skills + 7

Digital Marketing List the skills that you have by
“ Endorsed by Sandrine Desbarbieux-Lloyd who is highly skilled at this tapping on the + icon

82 99+ endorsements

Online Marketing

wfy Endorsed by Amelia Champion and 1 other wha is highly skilled at this 1St |evel ConneCtions Wi” then be
82 95+ endorsements able to endorse you for any of these
Show all 23 skills > skills e.g.. Confirm that you have that

skill

Add skill X

Visitors to your profile can see the
. number of endorsements for each
561 e Prjct anagemens skill

Suggested based on your profile X

(Advertising) (MobiIeAdvertising) CDispIayAdvertising)

(Search Advertising) (Customer Acquisition) (Media Buying)

CEmaiI Marketing) (Copywriting) (Advertising Sales) (Interactive Marketing)




Profile Setup Personalise your LinkedIn Profile url

Evan Mangan ' @ verify now
Director at The Marketing Crowd | Digital Marketing Consultant &
Trainer

Contact info

2 Profile language

DIGITAL MARKETING

TRA'NING Public profile & URL
S RN e

See who's hiring
V4 on LinkedIn.

) - I ]
. The Marketing Crowd ! o ﬁ

G University College Dublin i

Public profile settings

# H 2 o

Edit your custom URL

Personalize the URLgpr your profile.
You control your profile and can limit what is shown on search engines and other off-Linkedin services. Viewers

who aren't signed in to Linkedin will see all or some portions of the profile view displayed below.

. Viewers

e

www.linkedin.com/infevanmangan

Edit Content

update your profile.

DIGITAL MARKETING

L OTRAINING. | e

Edit Visibility

Edit your custom URL
Personalize the URL for your profile.
www.linkedin.com/in/ evanmangan

Note: Your custom URL must contain 3-100
letters or numbers. Please do not use spaces,
symbols, or special characters.

This is your public profile. To edit its sections,

P P ART S

To help you get found in
Google search results and also
to have a short punchy url for
your profile you can
personalise it.

On your profile click the pencil
next to public profile and url

Then click edit your custom url

Add your name to the end of
the url




Profile Setup : Get Recommendations

inlE . P = 9 Request Recommendations
Recommendations provide a lot of
depth to your profile and greatly
increase your credibility.

Need Senior Developers? - Hire the top 3% of developers in 48 hours. $0 recruiting fee.

Request recommendations from your first
level connections that you have worked
with. It is very natural to request these.

Fiona Lea hy Slst m Kerry Local Enterprise Office
Business Advisor & Training Co-ordinator at Kerry Local Enterprise
Office

reland - Contact info

Michael Smurfit Graduate
School of Business

Go to a 15t level connection,
click on More and select Request a

500+ connections

“r 389 mutual connectiog

(ore) recommendations
X
n What is Fiona's top skill? Always

«  Specify the work that you are requesting
the recommendation for

«  Personalise your request.



Profile Setup: How Chat GPT or Google Gemini can assist you

You could use Chat GPT or Gemini to help you with writing
some initial draft content for your LinkedIn profile

1. Step 1 - tell the Ai about your career history, what you
did in each job and what your current company and role
is.

2. Then tell the AI that you want it to act like a LinkedIn
expert and answer the following questions

° Joft= u‘.

C Lnkedﬁﬂ ; ' ‘. ST « Brainstorm 5 headlines for my LinkedIn profile
- TEUINE °I' )=t & i «  Write an about section for my profile

«  Write a brief summary for each of the roles I worked in.

- (]
o.“' -
- .- iy~
g %

View the answers as a draft that you can then work on.



A Marketing Framework For LinkedIn

Optimise your Increase your
profile o ||}y network size

/ 7"}
Sl ° L P®

Generate Increase
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Step 1: Grow your network: The difference between open and closed

networkers

What is a closed networker?

» Most people on LinkedIn simply connect with the
people that they know very well

» They do not aim to connect with people that they do
not know well i.e.. They do not send out requests to
connect or they do not accept invitations from people
they do not know.

* They want their network to be small and tight.
Therefore, their 15 level network is small




Should you have a small network or a large network?

What is an Open networker?

* An open networker believes that LinkedIn provides
an amazing opportunity to find business
opportunities, to get introduced and to be found by
potential customers.

« They want to expand their network as wide as
possible in order to increase the potential business
opportunities. The more people in their network, the
greater the opportunity.




Aim to have a network of min 750 — 1,000 + connections

The marketing advantages of being an open
Networker

1. Your connections see your posts, articles,
newsletters and upcoming live events.
Therefore, a larger network is getting exposed to
your expertise and your messages.

2. You can search for and more easily connect with
people if they are 2" level contacts. Therefore,
the more 15t level contacts you have, the more
diverse they are and the more connected they
are, the larger the opportunity to be to find an
connect with people in specific companies,
industries etc.




Ways to Grow your network: Invite people you interact with in

business to connect

Invite people you interact with in business
Whenever you meet new contacts through business —

Either prospects or new clients immediately send them a
LinkedIn invitation.

Make it a habit




Ensure you always rewrite the template invite text — send a

personalised message

When you invite people to connect never send the template
message. It screams that you want to connect but you can’t be
bothered to take the time to ask.

Writing a short message make an impression and make you / your
LEO look professional....

Hi John

Hope you're well. I thought we could connect on LinkedIn to help
broaden each other’s networks.

All the best

Evan




How to Find a connection by browsing others connections

Go to one of your first level
connections

Click on “connections”

You will then be able to browse
through a list of all of their

Fiona Leahy s — M kerry\ocal Fterorise Office..... connections and invite them to

Business Advisor & Training Co- Locations ~ Current company ~ Allfilters ] Resef
Office =D — — connect.

reland - Contact info

[
=

;2“3:01 l:t Py iﬁ°§3‘:}e£t - (Ccomee) You can filter and select “2nd
e connections” - now you only

ﬂ} see the people that you are not
s ot e s connected t o

Francis F\tzglbbon

| Connect )
Stra tg ic Communicati - -

‘Sullivan, Anthony Quigley, and 365 other shared connections

. P This is a very useful way of
@ s Minaga 1 R Kry discovering people (and

i — potential business leads)

Cliodhna Dowling - 2

(" connect )
Marketin gM ager - -

ne Hannan, and 77 other shared connections




How to find a connection by searching for company name & function

° ]
m Q fexco marketing € ﬂ ma -— Q

Home My Network lobs Messaging |

1st m 3rd+ Actively hiring ~ Locations ¥ Current COTTI by, All filters In th|S examp|e | am SearChing
for “Fexco Marketing” and in
the search results | am shown

everyone in the company

Fexco who works in marketing

Shane Kavanagh @ - 2nd
Group Marketing Director at Fexco
Greater Dublin

Current: Group Marketing Director at Fexco - Group Marketing Director for Fexco, Ireland's...

B2 Alan Graham, Simon Atkins, and 133 other mutual connections

Sean Tangney © - 2nd c You can then filter these
@ Marketing Communications Manager | Fexco
Killarney I‘eSU|tS by .
i- rent N'!arketing Communications Campaign Manager at Fexco 1. Whether Someone iS a 1St’
a8 Melanie O'sullivan, Liam Holton, and 67 other mutual connections

2nd 3rd |evel connection

Luke Savage @ - 2nd i i
9 Head of Digital Marketing, Fexco Group 2 Thelr |OcatI0n
ireland 3. Their current company

Current: Head of Digital Marketing at Fexco

82 Alan Graham, Simon Atkins, and 49 other mutual connections




Ways to Grow your network: Join relevant groups and then connect

with members

ol @ 5 ¢
Mew For Busines: Advertise

S group
i etwork Jobs Messaging  Notifications

Use LinkedIn Groups to connect

1,277 members
Including George Mills and 366 other

connections You can join up to 100 groups and

YL F N you can send a
Kl | “ 9Pl

connection invite to any member of

Show all =2 3
KERRY BUSINESS NETWORK the groups you are in.

iti Private Unlisted .
" Admins

.  Anthony Garvey DTM

{
1st Owner
- Start a post in this group (o] MD at Confident Presenting & Go to a g roup you are a mem ber Of
Quinn Garvey PR. Anthony is i
&) Media al. poll also the 2023 Toastmasters UK CI ICk ShOW a”

Public Speaking Champion.

m Recommended & John Ryle - 2nd Manager

@ e B o oone e | g‘ Trina Houlihan o

WP oo e Also, you can get active in the group
and connect with
people you interact with a lot.



Growing your network: How Chat GPT or Google Gemini can assist

| am an estate agent in Kerry, Ireland and | want to grow my
connections on Linkedin. Act like a Linkedin expert and brainstorm 20
tactics | could employ to grow my connections

& Sure! Here are 20 tactics you can employ to grow your connections on LinkedIn as an estate agent in

Kerry, Ireland:

1. Optimize Your Profile: Ensure your LinkedIn profile is fully optimized with a professional photo,

a compelling headline, a detailed summary, and a complete experience section.

2. Engage with Local Content: Regularly engage with posts and articles related to Kerry and

Ireland's real estate market by liking, commenting, and sharing.

3. Publish Valuable Content: Share insights, s, and updates about the real estate market in

Kerry. This positions you as a knowledgeabie and reliable expert in your field.

0 |

Use this prompt:

| am an estate agent in Kerry (replace with your profession and location) , Ireland and | want to grow my
connections on LinkedIn. Act like a LinkedIn expert and brainstorm 20 tactics | could employ to grow my
connections
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Increase awareness of your business, products, expertise:

Post regularly. Position yourself and business as experts in your area

Regularly post status updates

« You can post a status update which can be anything
S from a link to a blog post on your website, a PR
announcement, some company news etc. You can
post an update from your feed

«  Your updates are seen by your connections when they
login to their LinkedIn homepage. People can click on

= the links in your updates and are taken to your

u ] website where they are exposed to your marketing

messages / incentivised to download an ebook

(therefore joining your e-marketing list)

« Therefore, it is an excellent way of getting your news
and your expertise in front of your connections. The
larger your network, the more people are exposed to
your updates



How to post — an overview

® ® = ‘p * You can post an image (S) , a link
to an interesting article or blog
Start a post, try writing with A post, or a video that your
S o ——— _connections would be interested
in.

Evan Mangan .
— - elect feed view: Most relevant first v

Q Peter Mangan likes this X o a = -
* Itis the same principle as posting
- UK National Innovation Centre for Aaeina Flow

an update on your Facebook

en X business page or Instagram
Post to Anyoneg prOflle

What do you want to talk about?

 Click on the box that says start a
post. Then a larger box pops up

~ « Simply type your update in the

box
© You can also add Hashtags to your
~ # & 4 P 0O post.




How to post — an overview

% X Be aware that the options at the
s £ M v
el bottom allow you to
What do you want to talk about? 1. Add media (images or video)

2. Create an event

3. Celebrate an occasion e.g.
you have completed a project,
got a new job

4. Share that you are hiring and
post details of the job

5. Create a Poll

6. Indicate that you are looking
© for an expert and provide
= & = J F 0O details




How to post — an overview

Evan Mangan ¥

Postio Aryone. e Also, by clicking “post to everyone”
in the top you can

—
What do you want to talk about?

» Share with all on LinkedIn
(visible to your connections and
Post settings X non connections)
‘ » Or choose to share with your
connections only (on their
homepage feed
Who can see your post? « Or you can choose a group to
send this post to

Evan Mangan 4

@ @ frwworzeﬂ or off Linkedin o
) & . ' You can also restrict comments to
S8 Comecomonly g — either your connections or switch
comments off
HH Group P O
Comment control >

Anyone




Use Hashtags

Hashtags increase the discoverability
and reach of your post

L' k dl Add hashta just |

gs to your posts just like you
In e n would on Facebook or Instagram
Hashtags

There is No limit but the optimum is 3 - 6

How can hashtags help you get
discovered?

1. When someone clicks on a hashtag,
your post will hashtag appear in the
search results

2. Is someone searches for content, if
those search words are in your post (in
a hashtag_ your content will appear in
the search results




Increase awareness of your business, products, expertise:

Post Videos

Video has become very important on
LinkedIn like on any social network

Post more videos where possible

Videos can be anywhere from three
seconds to 10 minutes in length,
with a maximum file size of 5GB.
LinkedIn allows you to upload
square, landscape and vertical
videos,

© Cnris McGillycuddy and 12 others

¢@QEL2@PE
& - ) Repost

& Like & Comment

Square or vertical are better than
landscape. Vertical is quickly

. becoming the norm in LinkedIn.

!L 365 impressions View analytics




Increase awareness of your business, products, expertise:

Post Carousels

Just like there are carousel posts on
Instagram (multiple images that you

CAROUSEL POST can swipe though) you can also post

Carousels on LinkedlIn

But it’s not obvious how you do it

s

Essentially you need to attach a pdf.

1. Go to Canva and create the fist
image as a square

2. Then add a 2" page and add
your 2" image

3. Repeat with as many images as
you want.

4. Then when you are
downloading it from Canva
ensure you save as a pdf



Increase awareness of your business, products, expertise:

Consider posting longer articles

View articles as like LinkedIn Blog posts that
allow you to provide a lot more information.

Start a post, try writing with Al These articles allow you to share your expertise
and helpful content.

b Media Event E Write article

Your LinkedIn articles can be seen by:
Your connections: People who are connected
to you on LinkedIn will see your articles in their

Home iy Netwark lobs Messaging  Notifications

syer B I == 99 {}— &< @ feed
People who follow you: If someone follows
your company page or your personal profile,
fe they will see your articles.

We recommend uploading or dragging in an image that is 1920x1080 pixels

People who search for relevant topics:
LinkedIn's search algorithm can help your
article reach a wider audience based on its
content and keywords.

(;I: Upload from computer) (E Create a desw’gn)

Title

ﬁ-“-,-"lite here. You can also include @mentions.

Click on Write article
Example JThen add an image and your content. You can
add images or embed videos into your article



https://www.linkedin.com/pulse/5-text-tips-making-your-marketing-graphics-more-eye-catching-mangan-naufe/?trackingId=9egQZM0yRwiIX93m3Tn7%2Fg%3D%3D
https://www.linkedin.com/pulse/5-text-tips-making-your-marketing-graphics-more-eye-catching-mangan-naufe/?trackingId=9egQZM0yRwiIX93m3Tn7%2Fg%3D%3D
https://www.linkedin.com/pulse/5-text-tips-making-your-marketing-graphics-more-eye-catching-mangan-naufe/?trackingId=9egQZM0yRwiIX93m3Tn7%2Fg%3D%3D

Increase awareness of your business, products, expertise:

Consider creating a Newsletter

0 0
m Q search A
me My Network

Majella Galvin (She/Her)

© DNG Galvin - Estate Agent / RICS Valuer/ Property Expert/ Real Estate Agent/ Property Advisor/House Sales / New Homes/ SCSI Council M...

Activity

Posts Comments Videos

Images m Events

Property watch

Property News & Tips
Property Marke‘t Updates

-

e
r Home's Appeal Without Spending a Fortune

L e —

Transform Your Home on a Budget

St

One question | hear frequently from home sellers is, "Is
staging expensive? Should | even bother staging my...

v Following

Documents

v/ Subscribed

The Impact of Building Energy Ratings
(BER) on Property Value: A Decade of...

Over the past decade, the Building Energy Rating (BER)

system has fundamentally changed the Irish property...

sty
n read

Show all editions =

Example

Think of a LinkedIn Newsletter as similar to a
regular (weekly / monthly) marketing email you
might send out using Mailer Lite or Mailchimp.

When you create a topic for your Newsletter
and a description, your connections will be
promoted by LinkedIn to signup for your
newsletter

A prompt to signup for your Newsletter will
appear on your Profile and people can read
your previous newsletters.

When you then go to write an article you can
choose to have the article go out as a
newsletter to everyone who subscribed to the
newsletter.

This is a great way to share helpful and useful
content that gets across your expertise and
builds awareness of your business.



Increase awareness of your business, products, expertise:

Consider creating a Newsletter

Start a post, try writing with Al

-

k] Media & Job BZ Write article

Select feed view: Most relevant first

Publish as

I@ Evan Mangan

Sl Linkedin Demo page

Sl The Marketing Crowd

syle B I EE 9{}— @¢ @ (Manage ~ )

[

We recommend uploading or dragging in an image that is 1920x1080 pixels

\

How to create a Newsletter

=

Click write and article

Then choose if you want to create this
as you or as your page

You will then be taken to the section
where you can write and article.
However, click on Manage an in the
dropdown select Newsletter and then
click Create a Newsletter

)

You can then give your newsletter a name,
add a logo for it, write a description about
what is in the newsletter.




Increase awareness of your business, products, expertise:

Consider creating a Newsletter

How to create a Newsletter

Uil Home My Network Jobs Messaging

E M - e —
€ I e st re—Bl_ = 9 {} — 2 &

When you then go to write an article, on
the left-hand side there is a dropdown.
Click this dropdown and you will see that
you can either create an article on its own
of you can create an article that will be part
of the newsletter




Increase awareness of your business, products, expertise:

Consider creating an event (Physical or Live event)

i
LinkedIn
Fvents.

You could promote an upcoming Live (online)
event or a physical event

This could be

* Interviewing someone within your company
or industry about an interesting topic

« Sharing an update about industry news /
trends

» Sharing tips / advice on a topic

Note: People can search for and find events.
Also, LinkedIn will recommend events to
users. So it's a good way to get discovered.



Increase awareness of your business, products, expertise:

Consider creating an event

X
Evan Mangan ~
Q@Y Post to Anyone

What do you want to talk about?

How to create an event

1. Inthe create a post box click on the
icon for Create Event

2. Upload an image for your event — you
could design one in Canva that has
the name of the event. (A 16:9
landscape image e.g. YouTube

© thumbnail)

Select Online

From the dropdown select “LinkedIn

Live” or Physical event

5. Choose the time of the event

B~ W

Create an event

(UTC+00:00) Coordinated Universal Time

Start date*
PP




Increase awareness of your business, products, expertise:

Consider creating an event

Create an event How to create an Event

Timezone*

6. Enter a start and end time
[ (UTC+01:00) Dublin, Edinburgh, Lisbon, London

7. Write a description — what is event about
and how will people benefit

Start date” Start time”™

[ 7/30/2024 ] [ 12:00 PM

- End e 8. You can then enter the names of people
[?/30/2024 ] [ 01:00 PM who will be speakers.

Description




Increase awareness of your business, products, expertise:
Consider creating an audio event

. K What happens once you create the
HOW AI 15 Audio event?

transforming
digital marketing

1. Itwill go out as a post into the feeds of
followers and they will be able to
indicate that they want to attend. If

q LIVE ) Join This Live Event M) they do, they will get a reminder just

ik before the event

2. You can invite people to the event and

/ they can indicate that they want to

attend

Post successful

v

Post successful. View post

Invite your connections to the event

Crorrer) D




Increase awareness of your business, products, expertise:

About Going Live

However, you cannot broadcast live within
LinkedIn. You have to use a 3" party live
streaming service

These are Restream, Socialive,
StreamYard, Switcher Studio, Video or

@ LINKEDIN LIVE & RESTREAM Zoom

R ° In

1. Go to restream and setup an account

2. Create a live event

3. Connect to your LinkedIn account

4. A post will then go out on LinkedIn
about your upcoming live event

5. When itis time to go live login to your
restream account and go Live.

6. It will then appear on LinkedIn and
people on LinkedIn can view it.




Increase awareness of your business, products, expertise:

About Going Live

If you want to go live using Zoom, here is
LinkedIn’s step by step instructions on how
to do it

Z00Mm



https://www.linkedin.com/help/linkedin/answer/a523091
https://www.linkedin.com/help/linkedin/answer/a523091

Increase awareness of your business, products, expertise:

SEQO: Get found on LinkedIn search

Keywords are the foundation of LinkedIn search. By
strategically incorporating them into your profile and content,
you can significantly boost your visibility.

Profile Optimization: Keywords in your headline, summary,
experience, and skills sections make your profile more
searchable for relevant terms.

Headline Enhancement: Include target keywords in your
headline

Summary Refinement: Use keywords to describe your skills,
experience, and career goals within your summary.

~ Experience Section Optimization: Incorporate keywords into
your job titles, company names, and job descriptions.

Skills Showcase: List relevant skills to improve discoverability
in skill-based searches.




Increase awareness of your business, products, expertise:

SEQO: Get found on LinkedIn search

Content Keywording: Add keywords naturally into your
LinkedIn posts, articles, and updates.

Company Page Optimization: Incorporate keywords into your
company page's description and content.




Increase awareness of your business, products, expertise:

How Chat GPT or Google Gemini can assist

174 | am an estate agent in Kerry, Ireland and | want to grow my
connections on Linkedin. Act like a Linkedin expert and brainstorm 20
topics i could post about and 10 topics | could write articles about

&) Absolutely! Here are 20 topics you could post about on LinkedIn and 10 topics you could write
articles about to grow your connections and establish your expertise as an estate agent in Kerry,

Ireland:

20 LinkedIn Post Topics:
1. Local Market Updates: Regular updates on the Kerry real estate market trends.
2. New Listings: Showcase new properties that are available for sale or rent.
3. Client Testimonials: Share stories and testimonials from satisfied clients.

+
4. Home Buying Tips: Quick tips for first-time homebuyers in Kerry.

Use this prompt:

| am an estate agent in Kerry, Ireland and | want to grow my connections on LinkedIn. Act like a LinkedIn
expert and brainstorm 20 topics | could post about and 10 topics | could write articles about

Brainstorm 10 options for a name for my LinkedIn Newsletter

Brainstorm 20 search terms | should try to get found for on LinkedIn and tell me where | should include
those search terms in order to get found.



Increase awareness of your business, products, expertise:

Consider Creating a company page for your Business

Showcase your business to prospects
through a company page

You can create a company page for your
business. people who browse your
company page can

* View an overview of your business

» See job vacancies

Read about your products and
services and watch a video about your
products and services

* Read your recent updates

» Follow you

A company page is a useful way of
providing an insight into your business




Increase awareness of your business, products, expertise:

How to create a company page

Try Sales Navigator to get ahead X Add to your feed

_ The Shannon Airport Group

‘;L:? Trinity College D_ublm

+ Follow

46 Looking to drive more leads?

makers using advanced search tools

Simon Sinek [
o Zero in on the right sales prospects and decision- Optimist, New York Times bestselling

®
m Q Ssearch Hﬁ . r.
ome vy Networ

Create a LinkedIn Page

Connect with clients, employees, and the Linkedin community. To get g 00se a page type.

Company Showcase page Educational institution
Small, medium, and large businesses Sub-pages associated with an Schools and universities
existing page

Step 1:
Click on For Business
Then click on the option for

“create a company page”

Then click on Company




What is a Showcase page?

LinkedIn Showcase Pages are
essentially sub-pages of your main
company LinkedIn page. They allow you
o = to focus on specific products, services,
T foree brands, or initiatives within your company.
Think of them as micro-pages within your
overall company profile.

Create a LinkedIn Page

Connect with clients, employees, and the Linkedin community. To get started, choose a page type.

Benefits of Showcase Pages:
content: Deliver specific

Company Showcase pag

Small, medium, and large businesses Sub-pages associated with a ies Content to Specific audiences.

existing page

Increased engagement: Build dedicated
communities around particular products or
services.
Improved analytics: Track performance
of individual product lines or campaigns.
Enhanced brand awareness: Highlight
specific aspects of your company.
Examples of showcase pages For example: A car manufacturer might
have Showcase Pages for different car
models, while a tech company might have
Showcase Pages for various software
products.



https://www.linkedin.com/showcase/adobe-creative-cloud/
https://www.linkedin.com/showcase/appexchange/

How to create a company page

23 linkedin.com/company/setup/new/

Step 2:

m Q Search ‘“«—“g My =E Q c Q 0

Network Jobs Messaging  Notifications ~ Me

Complete all the details and

I I Page preview @
l»jd your organization’s name
upload your Logo
linkedin.com/company/*
[.—dd,:.ﬂ.ﬂ que LinkedIn address ]
Learn more about the Page Public URL
Website
[EEJ n with http//, https:// or www l Company name
Industry* Tagline
[ ex: Information Services ] ndustry
Organization size*

Select size v ]

QOrganization type”

Select type v ]

Logo
&y Choose file

300 x 300px recommended. JPGs, JPEGs, and PNGs supported.

Tagline

ex: An information services firm helping small businesses succeed.




How to create a company page

Mext | Eath to Messages

[ osie | ey - Fowars | spam | o~}

* Please confirm your amall addrass to finish creating the company profile for Everyday Biographies

From

To

I "tinkedin Craate Compsny Profile! <emsiloonfirm_dev@linkedinicam> )

“Egan Mangan"

Linkedin

Hi Evan

Click here to canfirm your emall address and finish creating the Everyday Biographies company profile

Ifthe above link does not wark, you can pasta the following address info your browsar,

nhttps/www.linkedin com/eladelqyeRTSRESIZZKnoc_sKRa2_EPG 1vKYmubiZrqQGra/i qvC9j5is3BINLKVP_BZISIEILVWA3
TAGE1UHWNDBZ9aZGnEbkenOWCIFXQOWIMS_IWUWWIcio na7rmbiSi7-GawfZi2nHiWm Qi 0S-
02PPwanarFNKINSpreeYHHMgZmGOWXGYVOUoadyrGgdWhNeCiwdZkvQrow4exeKENVnOvamQeR elc3UEXT noilgFZIMRIIVINEZHF 2VART
(Fhs=talse&tok=1P8uZSgwwiysi1

You will be asked to sign into your accolintte confirm this emall address. Be sure to sian In with yaur current primary email adidrass
Thank you far uging Linkedin!

—The Linkedin Team

it Awww linkadin comi

"1 D_ele(e -

Sravious

'_Reply _'-"|] Forward i‘ Spam—ﬂ Maye. ’f

to Mes Salect Messags Encoding

Step 3:

When you click continue they
will send you an email so that
you can verify that it is your
email address

Click on the link in the emall




Increase awareness of your business, products, expertise:

How to post from your company page

® 2 = ® o ® @ ¢

Home My Network lobs Messaging  Notifications

Page posts
gep + New post
Manage your page'’s organic and paid content

Marketing §
Crowd

The Marketlng Get up to 8,400 more video views by boosting this post. @
Crowd

137 followers 5 T ——
By Evan Mangan « 7/24/2024

' i | often get asked what kind of setup | have for the training courses | deliver eg. What is in the background, how many
lights do | use etc.
re
Dashboard © Gerardine Ryan - Ireland 1t and 1 other

Preview results ~

‘ Page posts

Analytics

Get up to 8,400 more video views by boosting this post. @

By Evan Mangan « 7/22/2024

Feed

To post from your page click on New Post
The process is then the same as creating a post using your Profile
The Algorithm will then place this post into the feeds of some of your page followers



Increase awareness of your business, products, expertise:

How to invite your connections to follow your page

m Q search
N

(@ View as member)

Dashboard
| Page posts
Analytics

Feed
Activity ©
Inbox

Edit page

Try Premium Page
Invite to follow

Settings

i

Invite connections

Only invite connections you personally know to ensure a great experience for your
network. Learn more

2507250 credits available - Credit refill: July 31, 2024 @

Q Search by name
Ireland ° - Current company ~ @ Clear o 0 selected
ey sy runuwiny
‘ E cation Group o

Brian O'Shea
D Q Software Development Teacher at Kerry College
D Jetllra Hoxha
cialist at JRI America Inc

D m StephenOSulllvan

’V’ Directo ash
D Sean Horan
ness ent Executive at PST Sport
Ailish Irvine
m el < Manager at Irvine Training, Social Enterprise v
Get up to 8,4/

By Evan Mang

The best way to grow your followers
IS to invite your 1st level connections
to follow your Page

On the left menu of your page click
on Invite to follow

You can then browse through your
connections and tick the ones you
wish to invite.

You can invite 250 per month
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Generate Leads:

Ensure that your profile is fully focused on promoting your 1-2 main
products or services

As covered in the optimise your profile section
Featured -+ 7

1. Decide what are the 1-2 main products of

The Visual n services you want to generate leads for
T 2. The add a prominent link to one of them at
TAILORED Y Theviualedge the top of your profile _
aéggsggvhvg Get s rends nd o n 3. Add an image link for each in the featured
Book a 1-1 Digital Marketing Join The Digital Marketing School marketing Midcos andtiages section
Euas o= tass | (e e 4. Add an image and links for each in the

current employment section of your profile

So, whenever people check out your profile
having searched, viewed a post, article,
newsletter, Live event, they will be prompted
to check out your main services products.



Generate Leads: Post occasional links to pages on your website about

your products / services which go out to connections in their feeds

o Evan Mangan - vo. )

There are a few spaces left on this 6 week Digital Marketing prgramme | am

Most of the content you send out should be

delivering for Local Enterprise Office Offaly - Usefu I y Inte reStI ng and hel prl .
... Local Enterprise Office Offaly Follow .
=2 137 olowen However, you should also post occasional
i a1 M s ol S i Srt et e updates about your products / services and
smal! #0ffaly business is ready to market and sell more effec ..se2 more |dea| Iy Iln k baCk to you rwe bSlte

These could be image, video or Carousel
posts.

6 Sessions Online

Digital Marketing
Programme

D Frsmtne dstis an Puad

v Like Comment r Repost Send
® ]

l_l. 380 impressions View analytics



Generate Leads: Post occasional links to lead magnets on your website

0 Evan Mangan - You

-®
Do you use Google Analytics (Google's free tool) to report how well your
website and digital marketing is doing?

Marketing
Crowd

0 v (5 Like © Comment [:] Repost ﬂ Send

Do you use email for marketing? If
so, have you created downloadable
guides or in depth videos that people
can access when they signup with
their email?

If so, you should then share a link to
these in a post. You could send this
out ..

1. From your personal profile
2. From your business page
3.  On any relevant groups




Generate Leads: Post articles about topics that potential customers might

be searching. Establish credibility and then link back to your site.

LinkedIn articles get found in search
results. So use keywords in the
headline and body text to get your
article found.

These articles also get into the feeds of
your followers.

Provide expert knowledge and advice.
Then link back to your website to
generate enquiries

Ensuring WCAG Accessibility for Your
Website: How Egg Design Can Help You
Comply with New EU Laws

h Top-Tier Websites and

As we move into 2025, the European Union is taking significant steps to ensure
that all websites are accessible to everyone, including people with disabilities. The
new EU Web Accessibility Directive, which mandates compliance with the Web



https://www.linkedin.com/pulse/ensuring-wcag-accessibility-your-website-how-egg-design-sheahan--zjfye/?trackingId=QOOoAdwBS1KrrStzM62Iew%3D%3D
https://www.linkedin.com/pulse/ensuring-wcag-accessibility-your-website-how-egg-design-sheahan--zjfye/?trackingId=QOOoAdwBS1KrrStzM62Iew%3D%3D
https://www.linkedin.com/pulse/ensuring-wcag-accessibility-your-website-how-egg-design-sheahan--zjfye/?trackingId=QOOoAdwBS1KrrStzM62Iew%3D%3D
https://www.linkedin.com/pulse/ensuring-wcag-accessibility-your-website-how-egg-design-sheahan--zjfye/?trackingId=QOOoAdwBS1KrrStzM62Iew%3D%3D
https://www.linkedin.com/pulse/ensuring-wcag-accessibility-your-website-how-egg-design-sheahan--zjfye/?trackingId=QOOoAdwBS1KrrStzM62Iew%3D%3D

Generate Leads: Use LinkedIn groups to promote products / services

by sharing links to your tips / tutorials / blog posts

Find relevant groups that businesses in your Geographic
area would be in e.g.. Kerry Business Network

In these groups...

Linked [T}].

g Grﬂupﬁ 1. Post links tq blog posts / tips on your_website
2. Flag upcoming free events if appropriate

3. Answer relevant questions that businesses are asking




How to search for groups

Home

Jobs GroupsWM Lampanies | Courses | | Events | | School

To search for a group type the

icin th rch box
On this page Jobs topic In the searc bo

Jobs Remote Easy apply <10 Applicants

Then click on Groups

Groups

Full Time Marketing Lecturer @ S
People ; : ave
Dublin Business School

ilin. it usblin. tratand fLihrin Then browse the list of groups

Services
‘ wly
m Q digital marketing - Q
Home Ny Network Jobs Messaging  No /
People asked
posts  Groups ~_
Products P
About 25,000 results
Companies - . . . .
" Digital Marketing: Social Media, Search, Mobile & more View posts
2M members
Courses
Professi king with: Digital marketing
data marketing, personalise
Events

Digital Marketing Professionals Network (http://marketing-digital.ca/)
102K members

Digital Marketing R
[dm. | Join
2M members

V Marketing Strategy, Brands, Media, Mobile, Digital, Technology, SEO & Jobs
s 469K members

Digital Marketing is o
and is an extension of ou

oups on LinkedIn for digital marketing
at provides a valuable resource to our m

1 Digital Marketing Institute
18K members




Features Of Groups

Evan Mangan

Digita

Digital Marketing: Social Media, Search, Mobile
& more
ifi Private Listed

Active Group 7]

Start a post in this group

al. Poll

@& Media

Ask the group a question X

This can be a areat wav to ask for heln or connect with other aroun

1,900,859 members

g Ana Bicho and 152 other

TR

Show all =

Admins

lan Johnson Owner
. Founder at Encore Media
Group, Techex, Bristol Venues,
DMWEF, & TechForge

&

Danny Morgan

Manager
Business Development @
TechForge Media | Data

Centres Ex

n Messaaina

Features of groups

«  Groups exist for companies,
sectors / industries, alumni,
people

« You can search for groups &
simply click “Request to Join
Group”

«  The Group manager will have to
accept you

« You can then browse the
directory of members & invite
them to connect with you

« You can initiate and get involved

« You can post links to articles /
blogs

* You can have the group logo on
your profile



Features Of Groups

Features of groups

Evan Mangan

Digita

Digital Marketing: Social Media, Search, Mobile
& more
ifi Private Listed

Active Group 7]

Groug
& Start a post in this group
i |
o &l Media all. Poll
e
e +
Followed Hashtags Ask the group a question X

This can be a areat wav to ask for heln or connect with other aroun

9

: G

« Once you are a member you can
then browse the directory of
members

DeO@ - « Yau search through the members
Mite them to connect with you if
not already a 15t level connection

« You can create a post e.g. post
links to articles / blogs. This will
then go into the newsfeed of
Group members as well as being
visible on the group.

1,900,859 members

Including Ana Bicho and 152 other
connections

Admins

lan Johnson Owner

. Founder at Encore Media
Group, Techex, Bristol Venues,
DMWEF, & TechForge

Danny Morgan
Manager
Business Development @

TechForge Media | Data
Centres Ex

n Messaaina




How to see the list of groups you are a member of

0 °® ==
m Q search al -— °
Home My Network Jobs Messaging

—

Manage my network ~ Grow Catch up
8% Connections 2,304 Invitations 2-
W Contacts 406
gRC=C you to subscribe to LinkedIn
® Following & followers .
-0 > Q
gma Groups 29 -_—
ilities Services

. 3 Ken Tobin invited you to follow Entara Group
G::) vents y
Pages 54

Ajay Nadekar 4 follows you and is inviting you to co

Data Analyst at Databox Market Research
= Newsletters . } ) N
H# Hashtags 7

Achieve your goals faster with Premium

To find the list of groups
you are a member of ...

Click on "My Network”
Select Groups

You'll now see the list of
Groups




Generate Leads: Advertise on LinkedIn to drive traffic to your site

You can run an advertising
campaign on LinkedIn
+ Text adverts

Advertise on & ;l  Pay per click you can control
LinkedIn | | oL L

Linkedm Marketing Solutions Products Customer Stories Resources Blog Manage Ads

* Ability to target specific
functions, title, sector,
companies, members of
specific groups

Advertising on LinkedIn helps businesses of any size achieve their goals.

These ads are more expensive

— than Facebook or twitter ads but
1] ©% you are getting in front of (high
level) decision makers

Min spend is €10 per day

Typical cost per click is between
€4 and €8 so it is expensive.




How to Advertise: Option 1 Boost a post from your Company page

= @ »® 9

Notifications Me ¥

a2
2 Page posts
M ge p + New post
= = Manage your page's organic and paid content

Marketing
Crowd

The Marketlng Get up to 8,400 more video views by boosting this post. @
Crowd

137 followers

By Evan Mangan « 7/24/2024

d | often get asked what kind of setup | have for the training courses | deliver eg. What is in the backgy
{ lights do | use etc.

nd, how many

show more

Dashboard
Preview results ~~
Page posts
Analytics
Get up to 8,400 more video views by boosting this post. @
Feed
By Evan Mangan « 7/22/2024 s
Activity ©
[/ Sometimes you might want to replace the background in yo, arketing video - maybe because you want the
Inbox background to be more eye catching or you want it to usgfour brand colours. You can do this using the Capcut app and
in this video | show you how... show more
Edit page © Alnly e

To get started ..
Go to your Company page

Click on Posts
Find a post you want to turn into an Ad and then click Boost.



How to Advertise: Option 1 Boost a post from your Company page

in| e @

— Boost post

Forecasted Results @
Select objective @

Share your video post ~ 3,200,000+ €860 - €2,100 3,300 - 14,000

Select audience @

Profile based ~ Preview ad

) Mobile Feed ~
Audience

B Actual ads shown in Feed will not be croggfd or altered
Include people who have any of the following attributes @

+ Locations

Ireland 6
| often get asked what @hd of setup | have for the
training courses | dejffer eg. What is in the
Select audience profile language English v e background, howgany lights do | use etc. ...more

+ Company Industries

The Marketing Crow

+ Job Seniorities

=+ Job Functions

You can now ...
Target your ad by location, job title, seniorj

Schedule a start and end date
Choose budget

of the person, interests,



How to advertise: Option2 — use the ads tool

ﬁ ° =] ﬂ 9 HH
m Q search lle = ® = ’ oas &
Home My Network Jobs Messaging  Notifications Me ¥ For Business v Advertise

N .

R » V) :
| Marketing ‘ <’ \ ' 2 Profile language
il Crowd <3 - - = English

. ' X S DIGITAL MARKETING

_ TRAINING

Ad eee

Director at The Marketing Crowd | Digital Marketing Consultant &
Traines Post. Match. Hire. Done v

County Kerry, Ireland - Contact info

Watch all my courses online (¢ I/‘ Post a free job )
N i

By using the Ads tool you get more targeting
_ o ) options, you can choose different types of ads
Click on Advertise in the main menu to run and you can create the Ads from scratch

(not just Boosting a post)

To get started ..

You will then be prompted to setup an Ad account.



Generate Leads: Advertise on LinkedIn to drive traffic to your site

ruters ¥ THTIE 1aNyE: bf L4/ LULY - [[L3/LUed ™

Account Name & Company Name £ Status & Created Date spent & Lifetime Bt
[ Search by account name or ID ] [ Search by company name

D 3 accounts 2 companies - - - €0.00
Individual Account 2138569 Evan Mangan .

dJ . e Active 4/25/2013
Account 1D: 2138569
Evan Mangan’s Ad Account - training The Marketing Crowd on hold

D N Advertising Services 11/1/2021
Account ID: 50 e eq

The Marketing Crowd

BT Advertising Services Active 4/6/2014 - €0 Oe

= [ Ads | Campaign Manager

D The Marketing Crow
Account ID: 500684820

P
()

a
Evan Mangan's A...
508909759 On hold

@ Campaign groups 2ol B Campaigns 2ot B Ads 1ot

( Performance Chart) ( Demographics) ( Export)

Search byhame or ID Filters(2) ¥  Columns: Performance ¥ Breakdown ¥  Time range: 6/24/2024 - 7/23/2024 ¥ Compare: ¥

Analyze

Once your ad account is setup, click on theyname of your ad account to start a campaign
Then click on Create and select Campaign Group.



Generate Leads: Advertise on LinkedIn to drive traffic to your site

Details

Name
<
‘ Summer Ca mpa\'gni

'

Group Objective on o

Streamline your workflow by setting one objective for all campaigns in this Campaign Group. Once you
select an objective you'll also be able to leverage Dynamic Group Budget, which automatically allocates
budget to your best performing campaigns. Learn more

Awareness Consideration Conversions
1 | @
Brand awareness Website visits Lead generation

You now have to name your campaign group.

The structure of LinkedIn ads is 1) You have a campalgn group e.g.. Summer campaigns 2) Within that
you can have many campaigns e.g., June 20% sale , JNly Event, August 10% sale . Within each
campaign you have ads

After iou name the irouil choose an ob"ective e.i.. Website visits



Generate Leads: Advertise on LinkedIn to drive traffic to your site

Group Budget & Schedule
Define how and when you plan to spend across your campaigns.

Budget Optimization off @

We'll automatically distribute your group budget across your best performing campaigns for better
ROI based on your bid strategy. Learn more

O Run continuously from a start date
)

\_J Setastart and end date

o Set a start and end date with a budget

Lifetime budget @

€200.00
This budget is not optimized and will simply prevent your campaigns from overspending
Schedule @
Start date * End date -
‘ 7/23/2024 7/31/2024
mmy/dd/yyyy mm/dd/yyyy

Then set a lifetime budget for your campaign group. Note — the min spend per day is €10

Also set a start and end date

Then click Create in the bottom right corner




Generate Leads: Advertise on LinkedIn to drive traffic to your site

M Ads | Campaign Manager

&
-

Evan Mangan's A Search by name or ID
R
508909759 On hold

Filters(2) ¥  Columns: Performance ¥ Breakdown ~  Timerange: 6/24/2024 - 7/23/2024 ¥ (

- Campaign Group Name £ off/On Status < spent O Impressions
rtise D 2 campaign groups €0.00 0
Christmas campaigns
yze ~ O ID: 619383544 @ Paused
mmendations
0 Summer Campaigns 0 Not delivering
D: 700782604 « Website Visits Payment method required
ts ~
| — 1 . .
m Campaign groups 1selected B Campaigns for 1 group B Ads for 1 group

‘ Searctfby name, ID, or type ‘ Filters ¥  Columns: Performance ¥ Breakdown ¥  Time range: 6/24/2024 - 7/23/2024 ¥ C
Campaign Name < Off/On Status < Key Results < Campaign Group < Spent < Cost Per Rest

Now click on Your campaign group

And then click Create and then select iampaign (you want to create a new campaign within this
campaign group)




Generate Leads: Advertise on LinkedIn to drive traffic to your site

m Ads Compolgn MOnOger Evan Mangan's Ad Account - training

Summer Campaigns

Untitled Campaign

Step 1 ( .
Select Campaign Group |\ it butnalvent

%

Step 2 Campaign Group Change group
Set up Campaign

L]

. Summer Campaigns m Edit group
: Objective Wehsite visits Schedule 7/23/2024 to 7/31/2024

® Lifetime Budget €200.00 Current Spend €0.00

L]

. Remaining Budget £200.00 Bid Strategy Set at a campaign level

o Changes saved successfully. X @

Review your campaign group settings and then click Next



Generate Leads: Advertise on LinkedIn to drive traffic to your site

Campaign hame

Forecasted results @ =
July Promotion
e Target audience size
Group objective 3,200,000+
Website visits
1-day 7-day 30-day
. 30-day spend
Audience  Saved Audiences ¥ M Audiences ~ Q €2,700.00 - €4,500.00 ©
30-day impressions
Create a new audience 29,000 - 78,000

CTR

Rt 0L _ O,
Where is your target audience? 0.40% - 0.62%

30-day clicks TS

Locations ( Recent or permanent location + )9 Remove all attributes Close

Q, Search

Give you campaign a name you will recognise

Then you can target your ad starting with location. You can insert one or many countries or you can
type in counties e.g.. Kerry, Cork, Limerick.

Note = on the right hand side it tells you how many people match your criteria




Generate Leads: Advertise on LinkedIn to drive traffic to your site

Exclude people in other locations

Your audience has their Profile Language set to | English v e

Your audience size will vary depending on the language you select. By selecting English, your campaign will target al
member accounts in the location your campaign is targeting, re:
their profiles.

*This does not apply for Sponsored Messaging.

Q Search Learn more about matched audiences
Who is your target audience?
Narrow  audience further List ;JD|CIE!d
Exclude people by audience attributes and Matchec o®s Audiences )
alla Use your data to retarget website visitors or ) Lookalike

LinkedIn tools may not be used to discriminate based on personal « reach known contacts and accounts
race/ethnicity. Learn more
Predictive

Retargeting

Audience attributes

Add targeting criteria like

tle, industry, or Third party

To add more targeting criteria than just location, click on Narrow
You can now choose between Audiences or Audience attributes.

Audiences — these are advanced audiences e.g.. Upload an email list, add a retageting pixel
Audience attributes — these are LinkedIn criteria you choose from. Starting out use these



Generate Leads: Advertise on LinkedIn to drive traffic to your site

Q Search Learn more about targeting criteria

Company

e. Audiences
[ D= ] \ S -
alla Use your data to retarget website visitors or Demographics
reach known contacts and accounts
Education
Job Experience
a Audience attributes
@B Add targeting criteria like job title, industry, or ), nterests and Traits

SKIS

Browse though the Audience attributes gfd choose the criteria you want

E.g. You can target people who

Work in companies of a certain size
Have specific job titles

Have joined particular groups

Have an interest in x and Y




Generate Leads: Advertise on LinkedIn to drive traffic to your site

Audience summary X

390,000 potential Linkedln members reached

Audience Expansion is enabled

INCLUDE

People with English as their profile language in:

Locations (Recent or Permanent)
Ireland

AND who meet ANY of the following criteria:

Company Size

2-10 employees, Myself Only, 11-50 employees

Member Interests

B2B Marketing, Content Marketing, Direct Marketing, Social Media, Social Media Marketing

| have chosen to target people in IrelangAvho work in companies from 1 — 50 employees and who have
shown an interest in marketing




Generate Leads: Advertise on LinkedIn to drive traffic to your site

Ad format

Select an ad format that will perform best with your campaign objective

Single jgnage Carousel image
-
u
|
u
-

V*{eo Text

O =

+rotlig ht Message

You now choose your adfformat

Single image, video or carousel would be typical
Message is if you want to send people a private message as an ad
Choose one then scroll down



Generate Leads: Advertise on LinkedIn to drive traffic to your site

Show Brand Safety options ~

Forecasted results @ 1
Budget & schedule Target audience size
ﬂ Your Campaign Group lifetime budget is €200.00 390,000+
ﬂ Your Campaign Group is scheduled to run from 7/23/2024 to 7/31/2024 Show segments
Budget 1-day 7-day 30-day
Set a daily budget v ‘ 7-day spend
€62.00 - €105.00
Daily Budget 7-day impressions
, 3,200 - 8,500
€15.00 Actual amount spent daily may vary @
cIR
0.52% - 0.79%
Increase yRur daily budget to €150.00 X 7 clicks
Your budgeg is too low to maximize performance and get consistency in ad delivery. Based on -
an analysis & your account's historical performance and the others targeting this audience, we
recommend Rcreasing your daily budget to €150.00 to get an estimated +0 clicks (0%) per 7-day cost per click
% day with +€2 482 cost per click. €2.22 - €3.33

results are directional estimates and

rantee perf:‘rl“ar:e. Learn more

Fore

Note: These results are an estinfgte and do not guarantee actual campaign performance.

Then choose a daily budget for your campai

It will then show you on the right hand"and an estimate of how many clicks you might get and the
estimated average cost per click.



Generate Leads: Advertise on LinkedIn to drive traffic to your site

|
Note: These results are an estimate and do not guarantee actual campaign performance.

ﬂ Your campaign group remaining budget is €200. Update group budget

Schedule
o Run campaign continuously

Start date

7/23/2024

mm/dd/yyy)

Your campaign will run continuously starting from July 23, 2024. Your campaign will spend no more than
€90.00 this week. From next week, your campaign will spend no more than €105.00 in a week.

O Set a start and end date

Bidding
Optimization goal @
Landing page clicks Change

Bidding strategy @

Maximum delivery - Get the most results possible with your full budget

Set a start and end date for your campaign
leave it set to maximum delivery

Then click Next and Save



Generate Leads: Advertise on LinkedIn to drive traffic to your site

7
L

\

‘ ‘ \

~ [*

Create an ad for your campaign

Select creative and copy that appeals to your audience

Vi ™\
Create new ad(s) (\ Browse existing content /)

You now need tgfcreategA/our ad. You can

Forecasted results @
Jarget audience size

Show segments

1-day 7-day 30-day

3,200 - 8,500

CR
0.52% - 0.79%

1) Choose afost that you have sent out from your Company page

2) Or create a new ad.

| have chosen create new ad




Generate Leads: Advertise on LinkedIn to drive traffic to your site

m Ads Compcign Moncger Evan Mangan’s Ad Account - training = e a
« Create new image ads for this campaign
Name this ad (optional) Want to learn how to use Chat GPT, Google Gemini and Microsoft CoPilot to
transform your digital marketing. Over 20,000 Irish businesses have attended
Al tools Ad the Digital MArketing courses we deliver for 12 Local Ennterprise ¢ ...see more

3 Morkeﬂng

Crowd
Introductory text @ *

transform your digital marketing. Over 20,000 Irish businesses have attended the =
Digital MArketing courses we deliver for 12 Local Ennterprise offices and all of

these courses are available to watch online in our Digital Marketing School -

including all our Al courses.

Vi
URLs in this field are automatically shortened 343/600
Destination URL
s
https://themarketingcrowd.ie/digital-marketing-school/ Scrape
H T \, 4 n This is an example ad rendering and may look different. L ...Show more
Scraping will transfer the image and text from this URL to your ad. You can also manually adjust the v

Add to campaign @

You can now create your ad by adding the text, destination url and the image. Here are the dimensions
you can use

Single Image Ads
Horizontal: 640 x 360 pixels (minimum), 7680 x 4320 pixels (maximum)
Square: 360 x 360 pixels (minimum), 4320 x 4320 pixels (maximum)



What We Will Cover

What is in the premium version of LinkedIn and do you need it?
Recap: What type of a marketing tool is LinkedIn?



What is in the premium version of LinkedIn and do you need it?

Linked[f] PreMium Start my free trial

—
........ x L= . ¢
< Al-powered takeaways o \E2e  Enhance your profile Wale
- 4
+ +— +Enhance
ce
< Visit my website &

- i B

Get ahead with personalized Al-powered ~ Enhance your profile and messages with  Drive viewers to take action with a

advice and takeaways Al writing Custom button
Get takeaways on topics that matter most in your Get personalized Al writing suggestions for your Drive viewers to visit your website, book an
Feed and advice on the right jobs for you. profile and outreach messages. appointment and more with a custom button on

your profile and across Linkedin.

After your free month, pay as little as €45:73 €34.30* / month when billed annually

Cancel anytime. We'll remind you 7 days before your trial ends.

Try now for €0

B Secure checkout

To get a free trial of LinkedIn premium for 30 days go to

After the free trial it is €45 a month or €34 if paid annually


https://premium.linkedin.com/
https://premium.linkedin.com/

What is in the premium version of LinkedIn and do you need it?

There is premium for Job seekers,
Recruiters and for Businesses.

What do businesses get in premiums?

1.

LINKEDIN
PREMIUM

> w

More powerful and comprehensive
search results that could help you
find potential leads

Send Inmail messages to people
who are outside your network

Ai tools to help you draft your posts
Al tools to help you improve your
profile e.g.. Writing your headline
and summary

See everyone who has viewed your
profile (except people who have
chosen to be anonymous)

Access all of LinkedIn Learning
courses

Get a custom button for your website
that can drive people to any page

A premium badge on your profile



What is in the premium version of LinkedIn and do you need it?

Yes if ...

 If you work in Sales, then the
expanded search results and the
ability to email anyone is very useful.
Also the ability to see who has viewed
your profile

« If you want a custom button on your
profile that also appears on your posts.
It's very noticeable

* If you want to learn about a lot of
different topics the unlimited access to
courses is useful

But ...
If you know how to use Chat GPT you
know how to use Al tools anyway

The badge is a nice add on only.




What We Will Cover

Recap: What type of a marketing tool is LinkedIn?



What kind of marketing tool is LinkedIn

Essentially, LinkedIn provides a unique blend of social
interaction, lead generation, content marketing, and advertising
capabilities, making it a powerful tool for businesses to connect
with their target audience and achieve marketing goals.

° Social network: Building and nurturing relationships with
L I n ked professionals in your industry.
Lead generation platform: Identifying and connecting with

M CI I'keﬁ n g potential customers.

Content distribution channel: Sharing valuable content to
position your business as an industry expert.

Employer branding tool: Attracting and retaining top talent.

Advertising platform: Reaching a targeted audience through
paid advertising.



What kind of marketing tool is LinkedIn

It is not a hard selling tool.

« Most businesses are on LinkedIn in order to
help further their business. But don't fall
into the trap of being seen as a hard sell
salesman. Therefore;

— Don't build up a connections list and
then start sending out direct messages
about your products / services

— Don't send out “thanks for connecting
messages which contain a sales
message. It comes across as crass.

— Don't go for the heavy sell.

14

« You can do occasional selling




What kind of marketing tool is LinkedIn

But even though it isn't a “hard Selling
environment you can definitely use LinkedIn to

L ] i m generate leads / enquiries
D—n~

———— LINKEDI® « It's a platform for building relationships,
business as a solution provider.

Leads @ «  While you might not make a direct sale

LEADS - « ENQUIRIES through a LinkedIn post, it's an excellent
place to start a conversation, generate

En es interest, and ultimately guide prospects
towards a purchase.

g « Essentially, LinkedIn is a key component of
the sales funnel, helping you move leads
from awareness to consideration and
eventually to conversion.

establishing credibility, and positioning your
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