HOW TO USE INSTAGRAM

FOR MARKETING
2 PART COURSE



What We Will Cover

Part 1. How to use Instagram (from a marketing perspective)

How to setup your profile correctly & some key settings for business
How to migrate to a business or creator account

Overview of Reels

How to search and get found

How the Feed works
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What We Will Cover

Part 2: How to use Instagram for marketing

How to post images and carousels
Overview of Instagram Stories

How to attract more followers

How to get more reach and engagement
How to drive people to your website
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Overview of the Navigation
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Overview of the Navigation
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There are also 2 menu options at the top of
the Homepage screen

. leo_south_cork *
Heart = Notifications

Paper plane = Private messages

2.

\ _"‘
Be Inspired to Build a
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WITH PEIGIN CROWLEY OF GROUND
WELLBEING AND LORETTE KENNEDY OF
MAMA BEAR FOODS

Honest conversation over brunch at
Fota Island Resort. Friday March 10th.

This event is FREE
but
BOOKING IS ESSENTIAL
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Completing Your Profile
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themarketingcrowd.ie - © =

W 305 3,039 1,777

Crowd Posts Followers Following

The Marketing Crowd - Digital Marketing Training
Ireland

Marketing Agency

* Over 10,000 Irish businesses have attended the
Digital Marketing workshops we deliver for 11 LEOs.
*Tap the link below for details
2 linkin.bio/themarketingcrowd

Professional dashboard

2K accounts reached ast 30 days

Edit profile Share profi... Contact
._ -
Insta Polls Mentions Reels Christmas Tips
i3] ® RE Y

o [15]
y - )
Now On Our ; REMOVE A
Digital Marketing School v PERSON OR
website

1. To edit your profile
click edit profile

2. You can now add your
logo / picture as your
profile picture

The first thing you need
to do is to complete the
Rest of your profile
information so click on
The profile icon on the
bottom right of the menu




Completing Your Profile
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X Edit profile Vv

1. To edit the other details in your

Eova profile tap on “edit profile”

e 2. Add your web address

it picture or avatar 0 o .
’ 3. Add a description of your business

Name -
iting Crowd - Digital Marketing Training Ireland (150 CharaCterS)' EXpIaIn what the
S business does but also why people
themarketingcrowd.ie should follow your prOfile

Pronouns

Bio

ver for 11 LEOs. *Tap the link below for details

Links 1

Profile information

Page e Marketing Crowd >

Category Marketing Agency >

Contact options Email, Phone >

Action buttons None active >
11 O <



The easiest way to connect your Instagram account to your Facebook page

ﬁ Q, Search Facebook

Manage Page Q)

@ The Marketing Crowd Want to increase your
sales using digita

marketing in 2024?
Professional dashboard

Join our online Digital Marketing
; School at themargetingcrowd.ie
@ Insights

Jdil Ads manager

@ Create ads

@ Edit
Boost Instagram post

{@} Settings

@ Location Pades

The Marketing

M uwmnnral

Go to Facebook on desk
To get to your settings, ensur
Go to your page

On the left hand side click on settings

ou have switched to using Facebook as your page.



How to “connect to your Instagram account”

0 Q, Search Facebook @ ‘G:] @ I ~
Settings & privacy Linked accounts
Q, Search settings Instagram Vi
Connected to @themarketingcrowd.ie ew
Payments

Manage your payment info and activity. WhatsApp
View
= ads payments Connected to 1 WhatsApp number.

Permissions
Manage what info Facebook uses to make your exper...

CO Linked accounts
@ Apps and websites

Off-Facebook activity

To link to your Instagram account

1. Click on settings

2. Scroll down and in the left hand menu cli€k on LinkedIn account

3. Then, next to Instagram click Connect. You will then enter your Instagram user name and password
to connect your page to Instagram



What We Will Cover

Part 1: How to use Instagram from a marketing perspective

How to setup your profile correctly & some key settings for business
How to migrate to a business or creator account

Overview of Reels

How to search and get found

How the Newsfeed works
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Step 1 — Switch to a business or Creator Account
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themarketingcro... v +

* View Professional Resources

S
% 8 170 2136 1,660
Crowd Posts  Followers Following

Social media marketing Ireland

*The Marketing Crowd deliver digital
marketing courses, 1-1 training & an online
school in Ireland

themarketingcrowd.ie/christmas-gift-school-memb...
Lower Bridge Street, Killorglin V93YX29

Edit Profile

Promotions Insights Contact

Mentions How To Insta Polls  Online School

” Q & & @

If you use Instagram for business you
can migrate your profile to a business
or Creator account

Both are very similar but the main
difference is you get the good music
library with a Creator account but you
get a stock music library with the
business account. This impacts your
ability to make Reels




What We Will Cover

Part 1: How to use Instagram from a marketing perspective

How to setup your profile correctly & some key settings for business
How to migrate to a business or creator account

Overview of Reels

How to search and get found

How the Newsfeed works
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How to migrate — From a personal account

19130018 - il 79%m
e
1991206018 - 20l 79%m
X Switch to professional 1. Tapnext
_ What best describes
Type in and choose a 2
category that describes you:

your business Categories help people find accounts like yours.
You can change this at any time.

&
<D

Tap the blue button

Display on profile

res X
Get more tools and switch

for free Suggested

Restaurant @

Beauty, cosmetic & personal care

Eﬂ] Access insights
See what content is getting the most
attention and the best times to post.

2 Runads
Get your content in front of moregheople and Grocery Store
bring them to your profile or wefsite to drive

brand awareness and sales

Get paid

Earn money when you begbme eligible for

ubscriptions. . .
Switch to professional account

features like Bonuses

= Switching to a professional account makes your profile
public. Learn more
. - < . O < -




How to migrate — From a personal account

191130018 - Al 79% @

You can now choose to
switch to a business or
creator account

What type of
professional are you?

Business

Best for retailers, local businesses, brands
] 1tions and ser

Creator

Best for public figures, content producers

artists, and influencers




How to migrate from a business to a Creator account

1915060 8 - Zral 78% @

& Settings and activity
191500 8 - il 79% 8

ejm.homes v ¢ €} 1. Click on your profile [N Saved >

icon in the bottom right

0 of 7 steps complete

/ Il
S

5 Archive >
“note; . Then click on menu top
6 1 25 R 5 2
' posts followers  following rlght @ Your activity ?
a0
s 3. Then scroll down and {0} Notifications >
find Business tools and
Professional dashboard . .
1 account reached in the last 30 days controls. Tap this @ Time management >

Edit profil Sh fil .
il AEETS For professionals

I:D] Insights >
{2} Meta Verified Not subscribed >
@ Scheduled content >
@ Business tools and controls >
B Ad payments >

Who can see your content

a a @ ® @
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How to migrate

19150018 - il 78%m

& Business
1. Tap switch account type

Link profile to shops Then choose which
account type you want

Saved replies

Frequently asked questions off
It will then ask which account

you want. Select Creator
account.

Welcome message

Connect or create

Minimum age

Monetization status

Crossposting

Switch account type

Add new professional account

Request verification

Appointment requests .
Switch to personal account

@ Q @ @ Switch to creator account
[ @) <




What We Will Cover

Part 1: How to use Instagram from a marketing perspective

How to setup your profile correctly & some key settings for business
How to migrate to a business or creator account

Overview of Reels

How to search and get found

How the Newsfeed works
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Ways businesses use Reels for marketing

You could use Reels to ...

1. Showcase your products — product
demonstrations, how to use your
product

2. Showcase your service

3. Share Educational content — Advice
and “How To”

4. Inspire people — beautiful scenery if
you are a tour guide, fitness if you
own a gym

5. Show behind the scenes activity at
work

6. Show your personality — Reels is a
great way to show your sense of
humour and your fun side




Examples of “"Showing your product” Reels from Retail shops

=0 90% W 20:30 |
Shoe shops, Boutiques, Beauty products
etc.

NEW
ARRIVAL §

These Reels are typically made as
1) Video, music and text

Shoot your video and then add music
and text

2) Someone speaks to the camera
throughout the Reel

3) Someone adds a voiceover on video
clips

‘ whos4shoes

New styles arriving daily @whos4shoes

#tommybowe #tamarisofficial... more @WhOS4ShoeS

1l reaking Me (Bruno Martir & Baby Doll + : @ lovecherish boutique
@Jadorebeauty.ie
@vivienne_mccarthy

Check these accounts for examples...




Examples of “Showing your service” Reels from service providers

Gardeners, Hair Salons, Nail Dbars,
Restaurants etc.

These Reels are typically made as

1) Video, music and text

Shoot your video and then add music
and text

2) Someone speaks to the camera
throughout the Reel

3) Someone adds a voiceover on video
clips

Check these accounts for examples...
@jenquirkel7

f‘; jenquirke17 @james_todman
@allyearround

i 7« Original Audio  jenquirke .
@wholesomeirl




Examples of “Giving Advice” Reels from coaches

Life coach, mindfulness coach, parenting
coach, marketing consultants etc.

&0932 1.7 e @aJad NENT
2orlosoo - 2l99 >

@ silupib e’

trpi1 6 261 no219q 19rito orit

These Reels are typically made as

1. Someone speaks to the camera throughout
the Reel

2. Someone adds a voiceover on video clips

Check these accounts for examples...
@drjuliesmith

@cilliankeane

@jenay.rose

@themarketingcrowd.ie
@elisedarma

o
R €V sse() ns0eQ @irishbeautyfairy
e 6 o @




Examples of “Tourism” Reels from Guesthouses or tour guides

Hotels, Guesthouses, Tour Guides, Coach

companies, Travel vloggers
20 77% W 21:22

These Reels are typically made as
1) Video, music and text

Shoot your video and then add music
and text

2. Someone adds a voiceover on video clips

Check these accounts for examples...

" bnn.exp.ore +Follow @sandymakessense
] \ a
Drone'adventure . @dUb“neXplore
e _ @greenmounthousedingle
I 2xplore * Original Audio dublin 9
@butlersprivatetours

I 42 =



Examples of “Behind the scenes “ Reels

=0 86% W 20:44

: v 3
. enchanﬁdﬂ&ls.le « Follow
And so it begif’s #‘mnth'ersday

! >
lrton + 9 to 5-"Dolly F

‘Behind the Scenes’ Reels
These Reels are typically made as
1) Video, music and text

Shoot your video and then add music
and text

Check these accounts for examples...
@enchantedflowers.ie
@dsw




How to create a Reel using video footage, music and text

19490018 -

X New reel O How to create a Reel

© ':-E' Drafts Templates

=

Go to your profile and tap +
Then tap on Reel

Select your video clips from
the list below

4. Or Tap the arrow next to
Create Photos > Recents to find video from a
folder on your phone

=

Recents Vv

2

v/ _PRagants

5 Reel § Videos
g All Albbums
@ Post
Meta Quest
'\D Story )

o
g

Professionsl dashboard

{@ Story highlight

(C]

() Live

0®00®
T ? g2 F i

M Ad

o o = ol P o & = 4o
What type of
professional are you? What best describes

you?
abogvios ety pecple

What best describes
you?

Il O < °

Creator

Suggest




How to create a Reel using video footage, music and text

191490018 -

The Al is now offering you
edited version of your video
with music

You should tap on skip

/

Suggested audio

Search EATEIR End of Begi.. duvet (elect.. Cirg]




How to create a Reel using video footage, music and text

195000 18 -

19520 6 % s .
s L i, How to create a Reel

< 5, Explore audio
4+ Tap to browse

v

You are now in the area where
you can edit the clips, add text,
effects stickers add music etc.

Tap on the edit button to edit
your video clips

Press play / pause and then
split your clips where you want
to cut them. Tap discard to
delete

to add audio

Edit video
S o i () L)

Replace Split Crop Speed Volume

11 @) i

O

<



How to create a Reel using video footage, music and text

195000 18 -

< ,  Explore audio How to create a Reel

Tap to browse Q  Search music

©o—
-0

1Y 9 W 8.

To add music tap on the
music symbol

Featured

MoEU. You can then search for music or
Tems ' go to your saved music

glecee

Suggested.Tor Your Reel See more

adore u m

- Fred again.., Obongjayar « 98.3K reel...
.“ g gjay

Dance The Night (From Barbie The... m
Dua Lipa* 1.1Mreels * 2:56

Makeba
Jain * 5.3M reels * 4:09 m

For you See more

Zombie m
The Cranberries * 49.2K reels + 5:07

Edit video




How to create a Reel using video footage, music and text

19500018 - . 19500018 -

How to create a Reel
} — Tap Aa and type your text

You can

Change the font
Change the colour

Add an animation

Add an effect

Align

Add a background effect

When you add text you can then
edit the amount of time it is on the
AlsliolrlclHlslklL video in the editor

Aa & O L2 o

QIWIEJRITHIYJURIJOYP

ZIXICHV|BJN|M| =

Edit video 1#1 , English (UK) ) )



How to create a Reel using video footage, music and text

195000 8 - Al 75% @ 1951001 -

)

vl 74%m

< How to create a Reel

0. Tap the sticker icon to add
stickers. Eg. search for words
like Sale or Wow or Spooky

Q Search

% CUTOUTS

o o A PHOTO

0°C (v 9

A = L wilow ﬂég TUESDAY

fa & 9O [ & O

Edit video Next =

I O <




How to create a Reel using video footage, music and text

1953006018 - 2l 73%m

&  New reel

Write a caption and add hashtags...

# Hashtags = Poll
[Q Tag people >
(® Add location >
Killorglin Puck Fair Falveys Bar Killorglin

How to create a Reel

Write a caption (text) that goes out
with your Reel

’Also add hashtags — these will
help your reel get discovered by
non followers

Tap edit cover to choose a part of
the Reel to be the image that
represents your Reel in the profile
grid

I1 O <

C




How to create a Reel using video footage, music and text

1953001 - Al 73% @
& New reel
# Hashtags = Poll
[Q Tag people >
@ Add location >
Killorglin Puck Fair Falveys Bar Killorglin

¢ Audience Everyone >

@ Recommend on Facebook ‘
Your reel will be shown with your
Instagram username to anyone

on Facebook. You don't need a
Facebook account.

Cl Add Al label

We require you to label certain
realistic content that's made wi
Learn more

+==  More options

19530018 - Al 73% @
& More options
Add reminder >

Sharing preferences

@ Schedule this reel
Some featureN RCross-posting to

other accounts, are una¥

scheduled content

1\ Upload at highest quality
Always upload the highest qugls
reels, even if uploading tg#S longer

When this is off, wegs#utomatically

adjust upload g#ality to fit network

others can remix and reuse

Don't let others u

@ template
Templg#® allow anyone on

lagram to use the same audio and

timing as your reel, and replace the

photos and videos with their own

Learn more

How others can interact with your reel

11 O <

How to create a Reel

Tap more options and you should
have the option to schedule your
Reel

,Tap share to send out your Reel




How to create a Reel with your voiceover

Note — this process is almost exactly the same as the 15t demo

However, once you have edited your clips, added your text and music you
can then tap the microphone icon to record the voice over




How to create a Reel by adding a voiceover

19500018 - Al 75% @ 1436 MOGO -

< - : How to create a Reel

0 add the voiceover tap on the
microphone icon

Then tap the circle to record

fla & 9 [ & P %

Edit video Next =
Cancel Voiceover

Il ® < " 0




How to create a Reel by adding a voiceover

1437MOO -

1437MOO -
o=

& How to create a Reel

ay what you want to say into the
phone

Tap done when you are finished
You are now taken to the editor

and you can see the music and
the voiceover

i
If you press play the music will be
| too loud
[l o oi‘i!
‘ et B R Tap the music line
As It Was - Harry Styles
_— milllllﬂlllIIIII|I||I|III|III|IHIIIII[|||||“|||[||||r|||||||||||n[|||n[|||u||l||IH
& |Voiceover Then tap volume
. e BT e
Cancel Voiceover Done < i S il L 1)

Adjust Replace Fade Volume

[ @) < [ @) <




How to create a Reel by adding a voiceover

1438M@MOO -
_—

How to create a Reel

Then lower the volume of the
music to a level that you are
happy with

a As It Was

) e———

Global clip audio




How to create a Reel by adding a voiceover

1953006018 - 2l 73%m

&  New reel

i Edit cover
QSR

Write a caption and add hashtags...

# Hashtags = Poll
[Q Tag people >
(® Add location >
Killorglin Puck Fair Falveys Bar Killorglin

1 —
] O 4

How to create a Reel

Write a caption (text) that goes out
with your Reel

’Also add hashtags — these will
help your reel get discovered by
non followers

Tap edit cover to choose a part of
the Reel to be the image that
represents your Reel in the profile
grid
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Part 1: How to use Instagram from a marketing perspective

How to setup your profile correctly & some key settings for business
How to migrate to a business or creator account

Overview of Reels

How to search and get found

How the Newsfeed works
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How to find content and people to follow

1701 B3 MO - 2l 86%m

Q  Search

self compassion drone photography outdoc Tap the search icon justto the
b T : right of the Home icon to
perform searches based on
People, hashtags and places.

Under this search bar,

Instagram also presents

== popular posts and Reels it
thinks you would be interested
in based




How to find content and people to follow

1700 MP 0 - Al 85%8

< bridal ireland When you type in search
words you will be taken to the
search results.

For you Accounts Audio Places

The first category is “For you”

| searched for Bridal Ireland so
these are posts and reels that
have those 2 words
somewhere in the caption —
either in the sentences or in
Hashtags.

Hashtags increase your ability
to appear in these results




How to find content and people to follow

1702883 MO - 2l 85%m
&~ bridal ireland
For you Accounts Audi{ Tags Places NeXt Category IS Accounts

lorrainebrownehair

They are now showing me
accounts that have the

words Bridal and Ireland in the
name or username of the
account

tietheknotbridalhair_
o

labellasposaireland

spellboundbridal

OLi] L

alxmakeupni

bridalcoachingireland

bridalteamireland

‘I:"'. § myweddingshop.ie

@3 cleobridalireland

%
\

N\
‘Y
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How to find content and people to follow

170283 M O - Zrall 85%8
<« abba e
Next category is Audio.
For you Accounts Audio Tags Places —

m Voulez Vous | have searched for Abba and
s they then show me all the

P oonng cuen Abba tracks that have been

. used in Reels

Mamma Mia
ABBA
;: Money, Money, Money

Obsessed

V. Gimme! Gimme! Gimme! (A Man After Midnight)

ABBA

g‘
ﬁ Slipping Through My Fingers

Chiquitita

ABBA

m The Winner Takes It All
h Q ® &

1 @ <




How to find content and people to follow

17029 M 0O - Al 85%8
&~ handbags 1703 BMO - .l 85%8
For you Accounts Audio Tags M ; NeXt Category IS tags WhICh
502K posts o means hashtags

# #handbags
6M e

| have searched for handbags

F ) e vegslorsla Top posts Fiter And they then show me all the
Hashtags that contain the
g ) R words handbags
g | Hhendbecasier If | tap on any hashtag they will
| show me the popular posts and

44 #handbagsoniine Reels that have that hashtag in
o the caption or the comments of

44 #handbagsindia the post / Reel

# #handbagshop
People can also follow a
hashtag

= i A

5 . Adding hashtags help you get

® @ discovered in these search
1l ® < results

# #handbagset

# #handbagsale

d® Qa @& ® O
m - o X<




How to find content and people to follow

17028 MO - Zill 85%m 17:02A M O - Q A1l 85%m
@ Barringlon's
me v v . .
< e - /_\ Next category is places which
Foryou Accounts  Audio  Tags  PlacestGmm means posts or Reels that had
O Limerick Strand Hotel o Limerick a Iocatlon added
100 km - Ennis Road, Limerick, Ireland S
R— Limerick, Ireland X | have searched for Limerick
O Castletroy, Limerick, Ireland S— And they then ShOW me a" the
et vV W ___~ Limerick related Locations
O Commarket Row, Limric retand — people have used when adding

o locations to posts or reels
O Dolans Limerick

If | tap on any location they will

show me the popular posts and

Reels that have that have that
location added

O Limerick Greyhound Stadium

O Limerick Animal Welfare
96 km - Moorestown, Kilfinane, Kilfinane

O Absolute Hotel Limerick

Sir Harry's Mall, Limerick, Ireland

Adding a location help you get
discovered in these search
results

O Flannerys Bar Limerick

Flannerys Bar Limerick, 17 Upper Denmark Str..

Angel Times Limerick

Q ®
i ® <

D 5
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Overview of Your feed Tab

1708 B3 MO - 2l 84%m
Instagram - Home
/ /€S .
DN 4‘%) When you tap the Home button you will see
< , , posts and Reels from everyone that you are
Your story dng_galvin brittneybatla leocountyclare o
o ’ ' ' following on Instagram
.3 epos_now
Sponsored

You can scroll through these — just like your
Facebook newsfeed. You can like and

The EPOS System comment on each post
for your business

At the top of the page you will see circles.
These are “stories” from accounts you are
following. Simply tap on a circle to view their
story which will be available for 24 hours.

ESEIESEIE * Tstoior
Get Offer >
O Qv _
A Q ® e




Overview of Your Feed

17058 MO - 2l 84%m
Instagram OV
rubyrougegore : .
P _ ; For each post in your newsfeed you can
1. Like
2. Comment

3. Forward privately to one or more people
on Instagram

4. Save the post into a collection so you
can view it again (these saved posts are
private)

You cannot “share” a post with all of your
Followers

You can share privately or to your story

View snop

49 likes
rubyrougegorey Staff FAVE @ we're nearly fighting over this

A Q ® ® @




How the Instagram feed algorithm works

There are four key factors that influence the Instagram
algorithm for feed posts —
themselves:

Information about the post: Is it a photo or a video?
When was it posted? How many likes does it have?

Information about the poster: How interesting are
they to you? Are they your friend? How often do
people engage with their content?

Your activity: Do you tend to watch a lot of videos?
What type of content do you typically engage with?

Your interaction history: Do you typically like or
comment on the poster’s posts?

Based on this information, Instagram’s algorithm
calculates how likely someone is to interact with a
post, known as a score of interest, which ultimately
determines the order in which posts are displayed in
their feed.



https://about.instagram.com/blog/announcements/shedding-more-light-on-how-instagram-works
https://about.instagram.com/blog/announcements/shedding-more-light-on-how-instagram-works

How the Instagram feed Algorithm works

But that’s not all. They also take into consideration the
likelihood of five important interactions. These key
interactions help the algorithm determine feed ranking:

Time spent: Are you going to spend time on the post?
Likes: How likely are you to like the post?

Comments: How likely are you to comment on the
post?

Saves: How likely are you to save the post?

Taps on Profile: How likely are you to tap on the
profile after seeing the post?

“The more likely you are to take an action, and the
more heavily we weigh that action, the higher up you'll
see the post," says , Head of Instagram.

"We add and remove signals and predictions over
time, working to get better at surfacing what you’re
interested in.”

The takeaway? If you create content that your
community is likely to engage with, your posts will
continue to be prioritized in their feeds.



https://www.instagram.com/p/CQdxvdNJ_sC/

How the new chronological feed and Favourites feed on Instagram

works

=3 0N Rl 23%8

Instagrom ® OV

Following . (_\.
8y | R | FARY

. mullingarpark farmward

B E,‘

Favourites

Your story  carrollg#mm... aidan_avalan

QY

Liked by brendanreidyvideography and 5 others
kingstonstownhouse Ah go on, go on, go on, you know you
want anal  mara

A Q B & ©

QW W

Liked by brendanreidyvideography and 5 others
kingstonstownhouse Ah go on, go on, go on, you know you
want anal  mnra

A Q ® & @

I _p ~

There are 3 ways that you can choose to view your
feed.

1. The default feed. This is what you see every
time you login to Instagram and it is based on the
algorithm.

2. Following: If you switch to Following, your feed
Is now ordered chronologically. You see all the
posts from the accounts you are following and the
most recent is at the top.

3. Favourites: You can choose and add up to 50
accounts to your favourites and when you select
favourites your feed shows the recent posts from
those accounts. When you tap on Favourites it
will prompt you to add accounts to your
Favourites list.

How to switch between feeds:

It's not obvious but there is now a little arrow next to
the Instagram logo in the top left of the app. Tap this
and select Following or Favourites. When you are in
following mode you will then see a back arrow which
brings you back to the default feed (based on the
algorithm).




How you could use “Favourites” feed strategically for your marketing

1. You could use the Favourites feed to follow other
accounts in your industry / sector

Note — you can only add accounts that you follow
to your favourites

If you add similar businesses to yours (but outside
your competitors set) you will have a favourites feed
that:-

a) Keeps you up to speed with what similar
businesses to yours are promoting on social
media

b) Might give you ideas on clever/interesting ways to
post




How you could use “Favourites” feed strategically for your marketing

2. You could use the Favourites feed to follow
accounts that you want to engage with regularly
because your target audience is following them
and you want to get noticed by commenting

Ask yourself what Instagram would your target
audience be following. Make a list and exclude
Competitors.

These are the accounts that you should comment on
their posts — this will get you noticed by the audience
and they might click through to your account

By having these posts in your Favourites feed it
makes it easy to do this



What We Will Cover

Part 2: How to use Instagram for marketing

How to post images and carousels
Overview of Instagram Stories

How to attract more followers

How to get more reach and engagement
How to drive people to your website
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Any Questions?
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