HOW TO USE INSTAGRAM

FOR MARKETING
2 PART COURSE



What We Will Cover

Part 1. How to use Instagram (from a marketing perspective)

How to setup your profile correctly & some key settings for business
How to migrate to a business or creator account

Overview of Reels

How to search and get found

How the Feed works
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What We Will Cover

Part 2: How to use Instagram for marketing

How to post images and carousels
Overview of Instagram Stories

How to attract more followers

How to get more reach and engagement
How to drive people to your website
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Overview of the Navigation
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Overview of the Navigation
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There are also 2 menu options at the top of
the Homepage screen

. leo_south_cork *
Heart = Notifications

Paper plane = Private messages

2.

\ _"‘
Be Inspired to Build a

| 48 (,ompan,\\‘v_‘\\\\\i

WITH PEIGIN CROWLEY OF GROUND
WELLBEING AND LORETTE KENNEDY OF
MAMA BEAR FOODS

Honest conversation over brunch at
Fota Island Resort. Friday March 10th.

This event is FREE
but
BOOKING IS ESSENTIAL
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Completing Your Profile
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W 305 3,039 1,777

Crowd Posts Followers Following

The Marketing Crowd - Digital Marketing Training
Ireland

Marketing Agency

* Over 10,000 Irish businesses have attended the
Digital Marketing workshops we deliver for 11 LEOs.
*Tap the link below for details
2 linkin.bio/themarketingcrowd

Professional dashboard

2K accounts reached ast 30 days

Edit profile Share profi... Contact
._ -
Insta Polls Mentions Reels Christmas Tips
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Now On Our ; REMOVE A
Digital Marketing School v PERSON OR
website

1. To edit your profile
click edit profile

2. You can now add your
logo / picture as your
profile picture

The first thing you need
to do is to complete the
Rest of your profile
information so click on
The profile icon on the
bottom right of the menu




Completing Your Profile
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1. To edit the other details in your

Eova profile tap on “edit profile”

e 2. Add your web address

it picture or avatar 0 o .
’ 3. Add a description of your business

Name -
iting Crowd - Digital Marketing Training Ireland (150 CharaCterS)' EXpIaIn what the
S business does but also why people
themarketingcrowd.ie should follow your prOfile

Pronouns

Bio

ver for 11 LEOs. *Tap the link below for details

Links 1

Profile information

Page e Marketing Crowd >

Category Marketing Agency >

Contact options Email, Phone >

Action buttons None active >
11 O <



Your account settings
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The Marketing Crowd - Digital Marketing Training
Ireland

Marketing Agency

* Over 10,000 Irish businesses have attended the
Digital Marketing workshops we deliver for 11 LEOs.
*Tap the link below for details

2 linkin.bio/themarketingcrowd

Professional dashboard
2K accounts reached in the last 30 days.

Edit profile Share profi... Contact
Insta Polls Mentions Reels Christmas Tips
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O Settings and privacy

@ Scheduled content
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D Your activity
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Archive

QR code

Saved

Orders and payments

Close friends

Favourites

Discover people
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1. There are some
settings in your
account that you will
find useful. To get to
them click on the
menu top right when
on your profile

You can then ...
. Find Facebook friends

*  Find phone contacts
* See the posts you

have liked

*  Switch to a business
profile

* Make your account
private




Link to your Instagram account to your Facebook page
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s  Settingsund privecy & Sharing and remixes

ﬂ Account privacy Public > What people can remix

@ Close friends 0> Allow remixes of reels

® Blocked 22 > Allow remixes of feed videos
& Hide story and live > Allow remixes of posts

you

How others can interact with you

You can then link to your
Facebook business page

1.

nenu. Learn more

Messages and story replies >
Where you share your story and posts outside Instagram

Tags and mentions >
Share story to Face

Comments > 3

See apps >
Sharing and remixes >

Sharing and recommending reels on Facebook
Restricted 0 >

Recommend on Facebook .
Limited interactions >

Your reels may be shown to anyone on Facebook, not just

your friends and followers
Hidden words >

Your reels will be Public, F ca

VIE ar ee
Follow and invite friends > witinyou

ir Instagrar mix your video. Learn More

Share with Facebook profile.
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In settings tap on
Sharing and remixes
Then tap on Sharing
and remixes

Then Under share
story to Facebook tap
See apps




Link to your Instagram account to your Facebook page
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@ Facebook The Marketing Crowd ~/
g WhatsApp
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Sharing across profiles

Share from

themarketingcrowd.ie

(@ Instagram

Share to
The Marketing Crowd 3

(@@ Facebook * Evan Mangan\

Automatically share

Your Instagram story

Your Instagram posts

Your Instagram reels Set Up

Always share your Instagram story, posts or reels to
Facebook. You can change this each time you create a story,
postor reel.

T~
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If it says the name of your
Facebook page next to
Facebook it is connected
correctly.

If it is blank, or has your
personal name, tap on
Facebook

Then tap on what it says
under Share to




Link to your Instagram account to your Facebook page

TN laugning norse care
Facebook

Offaly CDL laughing horse cafe
Facebook

Cork north west Cafe
Facebook

Test page Clare LEO
Facebook

Galway laughing horse cafe
Facebook

Test page Longford westmeath
Facebook

The laughing horse cafe
Facebook

The Laughing Horse Restaurant
Facebook

Grandparents Memories
Facebook

SDDDDDDDS

Pharmacy Crowd
Facebook

PULL N
b 2

P

The Marketing Crowd
Facebook

9

Then tap next to the name
of your page

Then hit the back arrow to
exit




Or you can do this on your Facebook business page

ﬁ Q, Search Facebook

Manage Page Q)

@ The Marketing Crowd Want to increase your
sales using digita

marketing in 2024?
Professional dashboard

Join our online Digital Marketing
; School at themargetingcrowd.ie
@ Insights

Jdil Ads manager
@ Create ads

@ Edit
Boost Instagram post

{@} Settings

@ Location Pades

The Marketing

M uwmnnral

To get to your settings, ensur
Go to your page
On the left hand side click on settings

ou have switched to using Facebook as your page.



How to “connect to your Instagram account”

0 Q, Search Facebook @ ‘G:] @ I ~
Settings & privacy Linked accounts
Q, Search settings Instagram Vi
Connected to @themarketingcrowd.ie ew
Payments

Manage your payment info and activity. WhatsApp
View
= ads payments Connected to 1 WhatsApp number.

Permissions
Manage what info Facebook uses to make your exper...

CO Linked accounts
@ Apps and websites

Off-Facebook activity

To link to your Instagram account

1. Click on settings

2. Scroll down and in the left hand menu cli€k on LinkedIn account

3. Then, next to Instagram click Connect. You will then enter your Instagram user name and password
to connect your page to Instagram
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Step 1 — Switch to a business or Creator Account
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themarketingcro... v +

* View Professional Resources

S
% 8 170 2136 1,660
Crowd Posts  Followers Following

Social media marketing Ireland

*The Marketing Crowd deliver digital
marketing courses, 1-1 training & an online
school in Ireland

themarketingcrowd.ie/christmas-gift-school-memb...
Lower Bridge Street, Killorglin V93YX29

Edit Profile

Promotions Insights Contact

Mentions How To Insta Polls  Online School
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If you use Instagram for business you
can migrate your profile to a business
or Creator account

Both are very similar but the main
difference is you get the good music
library with a Creator account but you
get a stock music library with the
business account. This impacts your
ability to make Reels




Why migrate? What are the benefits?

ceo - S ©u0nai0n 1. Better contact options
themarketingcro... v« +
+ Viow Pressions iescurces Once you provide contact information for your
o business account, a contact button will appear
L, in your profile. Instagram users simply have to
click that button and then chose whether they
want to email you, call you, or find your location
*The Marketing Crowd deliver digital
marketing courses, 1-1 training & an online on a map .

school in ireland
themarketingcrowd.ie/christmas-gift-school-memb...
Lower Bridge Street, Killorglin V93YX29

Social media marketing Ireland

Edit Profile

Promotions Insights Contact

Mentions How To Insta Polls  Online School
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Why migrate? What are the benefits?

oM@

X Insights

83

Interactions

Profile visits

Discovery

Follows
Reach

Impressions

5.0 35%4 14:28

2. Access to analytics

You can get an overall view of your Instagram
posts by going to your profile and clicking the
Insights icon on the top right of the screen.
When you go to the Insights section, you'll see
analytics for impressions, reach, and follower
information within the past week, but the tool
will only show you analytics for individual posts
created after you switch to a business or
creator account




Why migrate? What are the benefits?

3. Instagram ads

ceoo - SRR The Instagram business or Creator account
€ Posts makes ad creation easy. Ad creation could only
themarketngoroudie : be accessed through Facebook’s advertising
tools prior to the business profile rollout.

You can promote a post by clicking on it and
then selecting Promote.

- 8%
4 FREE TOOLS FOR |

KEEPING ON EYE ON
COMPETITORS' WEBSITES

View Insights o -
Qv W
An QA B © @




Why migrate? What are the benefits?

4. You can schedule posts

You can schedule your Posts and Reels within
the Instagram App if you have a business or

FACEBOOK Business Suite creator account




How to migrate
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If you have never switched &  Seitingsandprivecy

«  Go to your profile i

. Tap edit profile Q) Notifications >

. Then tap switch to

. professional account
and follow the steps

@ Time spent >

For professionals

@ Creator tools and controls P

What you see

If you already have a

Business account Y¢ Favourites 7 >

1.  Click on your profile By WisdRcwiis

iCOﬂ in the bOttom r|gh 7& Sensitive content >

2. Then click on me R Hide fkes ’
rlght Who can see your content

6 Account privacy Public >

3. Then tap on Business @ ciosetae 5

tools and controls




How to migrate
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& Creator

Ad payments

Ad placements

Branded content
Partnership ads

Saved replies

Frequently asked questions
Welcome message On
Minimum age
Monetisation status
Set Up a Shop
Switch account type
Add new professional account

Request verification

Tap switch account type

Then choose which
account type you want

It will then ask which
account you want.
Select Business or
Creator account.

That’s it — you have
now switched.

Switch to business account

Switch to personal account

I @) <
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What are Instagram Reels?

About Reels...

1. Itis Instagram’s version of TikTok

2. You can create videos up to 90 seconds
using Instagram's video creation / editing
tool

3. You can add any music track to the video
using Instagram's music library

4. You can add text, stickers etc just like
Stories

Where to they appear?

1. Reels appear in the newsfeeds of your
followers

2. There is also a dedicated Reels feed so your

Reel can get in front of non followers if

Instagram feels it is interesting.

Reels also appear in search results

You can also share your Reel to your story

and users can share your Reel to their

stories

5. Your Reels appear in your profile grid and in
their own Reels grid

B w



Why businesses are seeing much bigger reach and engagement with Reels

TikTok is a threat to Facebook and Instagram
and they don’t want people leaving Instagram
to post TikToks

So the Instagram Algorithm is really pushing
Reels. When you post a Reel ...

* It will reach more of your followers in their
newsfeeds so you get more reach

*  People enjoy the music and fun element of
Reels so they tend to get more
engagement

« If the Algorithm thinks your Reel is
interesting it shows your Reel to non
followers in the dedicated Reels feed so
your can reach a lot more non followers
that you can with posts or Stories. This
can result in more followers.

Therefore, Reels can get you more reach,
engagement and followers.



How to find Reels to do with a specific topic
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&« irish artist

For you Accounts Reels Not personalised Audio

« Tap on search in the navigation
« Type in a search term e.g. Irish artist
« Tap on Reels

You are now shown all the reels that contain
those search terms in the caption area of the
Reel — including hashtags




How to find Reels that a specific account has posted
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& emmatalbotyoga

Go to an Instagram profile of an account
1,010 29.1K 858 within your industry
Posts Followers Following

.. Next to the grid icon, tap on the Reel icon
9oga Teaéﬁler A

~EMMATALBOTYOGA 10% off @mandukayoga
(rYoga-Zoom

You can now browse through the Reels in
their Reel grid




Ways businesses use Reels for marketing

You could use Reels to ...

1. Showcase your products — product
demonstrations, how to use your
product

2. Showcase your service

3. Share Educational content — Advice
and “How To”

4. Inspire people — beautiful scenery if
you are a tour guide, fitness if you
own a gym

5. Show behind the scenes activity at
work

6. Show your personality — Reels is a
great way to show your sense of
humour and your fun side




How to create a Reel using video footage, music and text

Zral 100%08

New reel

amera

Create new

Feed Post

Story

Story Highlight

IGTV video

Reel

Guide

How to create a Reel

1. Go to your profile and tap +
Then tap on Reel

era if you want to
a video right now

Tap the arrow next to Recents
to find video from your phone

Il




How to create a Reel using video footage, music and text

How to create a Reel

New reel

4. Tap the square on square

icon to select multiple

Then select your clips

On the next screen they

will  provide you with

suggested video edits

/ done by Al — either browse
through these and select

one or tap skip

Camera Templates

e

Shoes - Vids n... Vv O (© Greenscreen

=

Suggested audio

Bloom September




How to create a Reel using video footage, music and text

2% Explore audio
Tap to browse

Edit video Add clips

How to create a Reel

You are now in the area where
you can edit the clips, add text,
effects stickers add music etc.

Tap on the edit button to edit
your video clips

Press play / pause and then
split your clips where you want
to cut them. Tap discard to
delete




How to create a Reel using video footage, music and text

d
How to create a Reel

ﬁ < m ) Q  Search music
= ; )
Explore sudio > 4 8. To add music tap on the
Tap to browse o .
: music symbol
For you See More
You can then search for music or

-— A : Golden . .
go to your saved music

s W Harry Styles * 553K reels - 3:28

Bloom N
The Paper Kites * 592K reels * 3:30

= September
: Campsite Dream * 660K reels + 3:05

=i Adventure of a Lifetime
& Coldplay * 408K reels - 3:43

Memories
J.Fla+58Mreels - 2:46

Every Second
Mina Okabe * 4.1M reels * 3:02

Coastline
Hollow Coves * 2.6M reels * 3:53

Bl = X

J Se up to edit
n Edit video Add clips

. § J

Travelling
Mapa * 1.1Mreels + 2:17

Van Maka Ma Hannv

1 @)



How to create a Reel using video footage, music and text

How to create a Reel

9 — Tap Aa to add text. When you
add text you can then edit the
amount of time it is on the
video in the editor

10. Tap the sticker icon to add
stickers. Eg. search for words
like Sale or Wow

11. Tap the 3 stars to search for
and add effects

e up to edit
Edit video Add clips




How to create a Reel using video footage, music and text
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& New post

20% sale now on

#trainers #nike trainers

@ Tag people >
& Audience Everyone >
@ Add topics >

O Add location

The Marketing Crowd Killorglin

Add Reminder >
>
@ Recommend on Facebook on >

Anyone will be able to see this reel on Facebook

O Advanced settings E
save Draﬂ “

How to create a Reel

You can then add a caption,

including up to 30 hashtags

Tap edit cover to choose a part

of the video to be your cover
image

Add a location

Switch recommend on Facebook
on

To schedule, tap advanced
settings and then schedule




Some key points

Reels are now up to 90 seconds long.
However, shorter is better from a marketing
point of view

You can now add stickers such as Polls and
Questions to generate more engagement
Your Reels get shared to Facebook if you
opt in — you should do this

You can schedule your reels within the
Instagram app — it is under advanced
settings just before you publish the Reels
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How to find content and people to follow
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Q  Search

self compassion drone photography outdoc Tap the search icon justto the
b T : right of the Home icon to
perform searches based on
People, hashtags and places.

Under this search bar,

Instagram also presents

== popular posts and Reels it
thinks you would be interested
in based




How to find content and people to follow
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< bridal ireland When you type in search
words you will be taken to the
search results.

For you Accounts Audio Places

The first category is “For you”

| searched for Bridal Ireland so
these are posts and reels that
have those 2 words
somewhere in the caption —
either in the sentences or in
Hashtags.

Hashtags increase your ability
to appear in these results




How to find content and people to follow
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&~ bridal ireland
For you Accounts Audi{ Tags Places NeXt Category IS Accounts

lorrainebrownehair

They are now showing me
accounts that have the

words Bridal and Ireland in the
name or username of the
account

tietheknotbridalhair_
o

labellasposaireland

spellboundbridal

OLi] L

alxmakeupni

bridalcoachingireland

bridalteamireland

‘I:"'. § myweddingshop.ie

@3 cleobridalireland

%
\
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How to find content and people to follow
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<« abba e
Next category is Audio.
For you Accounts Audio Tags Places —

m Voulez Vous | have searched for Abba and
s they then show me all the

P oonng cuen Abba tracks that have been

. used in Reels

Mamma Mia
ABBA
;: Money, Money, Money

Obsessed

V. Gimme! Gimme! Gimme! (A Man After Midnight)

ABBA

g‘
ﬁ Slipping Through My Fingers

Chiquitita

ABBA

m The Winner Takes It All
h Q ® &

1 @ <




How to find content and people to follow

17029 M 0O - Al 85%8
&~ handbags 1703 BMO - .l 85%8
For you Accounts Audio Tags M ; NeXt Category IS tags WhICh
502K posts o means hashtags

# #handbags
6M e

| have searched for handbags

F ) e vegslorsla Top posts Fiter And they then show me all the
Hashtags that contain the
g ) R words handbags
g | Hhendbecasier If | tap on any hashtag they will
| show me the popular posts and

44 #handbagsoniine Reels that have that hashtag in
o the caption or the comments of

44 #handbagsindia the post / Reel

# #handbagshop
People can also follow a
hashtag

= i A

5 . Adding hashtags help you get

® @ discovered in these search
1l ® < results

# #handbagset

# #handbagsale

d® Qa @& ® O
m - o X<




How to find content and people to follow
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@ Barringlon's
me v v . .
< e - /_\ Next category is places which
Foryou Accounts  Audio  Tags  PlacestGmm means posts or Reels that had
O Limerick Strand Hotel o Limerick a Iocatlon added
100 km - Ennis Road, Limerick, Ireland S
R— Limerick, Ireland X | have searched for Limerick
O Castletroy, Limerick, Ireland S— And they then ShOW me a" the
et vV W ___~ Limerick related Locations
O Commarket Row, Limric retand — people have used when adding

o locations to posts or reels
O Dolans Limerick

If | tap on any location they will

show me the popular posts and

Reels that have that have that
location added

O Limerick Greyhound Stadium

O Limerick Animal Welfare
96 km - Moorestown, Kilfinane, Kilfinane

O Absolute Hotel Limerick

Sir Harry's Mall, Limerick, Ireland

Adding a location help you get
discovered in these search
results

O Flannerys Bar Limerick

Flannerys Bar Limerick, 17 Upper Denmark Str..

Angel Times Limerick

Q ®
i ® <
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Overview of Your feed Tab

1708 B3 MO - 2l 84%m
Instagram - Home
/ /€S .
DN 4‘%) When you tap the Home button you will see
< , , posts and Reels from everyone that you are
Your story dng_galvin brittneybatla leocountyclare o
o ’ ' ' following on Instagram
.3 epos_now
Sponsored

You can scroll through these — just like your
Facebook newsfeed. You can like and

The EPOS System comment on each post
for your business

At the top of the page you will see circles.
These are “stories” from accounts you are
following. Simply tap on a circle to view their
story which will be available for 24 hours.

ESEIESEIE * Tstoior
Get Offer >
O Qv _
A Q ® e




Overview of Your Feed
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Instagram OV
rubyrougegore : .
P _ ; For each post in your newsfeed you can
1. Like
2. Comment

3. Forward privately to one or more people
on Instagram

4. Save the post into a collection so you
can view it again (these saved posts are
private)

You cannot “share” a post with all of your
Followers

You can share privately or to your story

View snop

49 likes
rubyrougegorey Staff FAVE @ we're nearly fighting over this

A Q ® ® @




How the Instagram feed algorithm works

There are four key factors that influence the Instagram
algorithm for feed posts —
themselves:

Information about the post: Is it a photo or a video?
When was it posted? How many likes does it have?

Information about the poster: How interesting are
they to you? Are they your friend? How often do
people engage with their content?

Your activity: Do you tend to watch a lot of videos?
What type of content do you typically engage with?

Your interaction history: Do you typically like or
comment on the poster’s posts?

Based on this information, Instagram’s algorithm
calculates how likely someone is to interact with a
post, known as a score of interest, which ultimately
determines the order in which posts are displayed in
their feed.



https://about.instagram.com/blog/announcements/shedding-more-light-on-how-instagram-works
https://about.instagram.com/blog/announcements/shedding-more-light-on-how-instagram-works

How the Instagram feed Algorithm works

But that’s not all. They also take into consideration the
likelihood of five important interactions. These key
interactions help the algorithm determine feed ranking:

Time spent: Are you going to spend time on the post?
Likes: How likely are you to like the post?

Comments: How likely are you to comment on the
post?

Saves: How likely are you to save the post?

Taps on Profile: How likely are you to tap on the
profile after seeing the post?

“The more likely you are to take an action, and the
more heavily we weigh that action, the higher up you'll
see the post," says , Head of Instagram.

"We add and remove signals and predictions over
time, working to get better at surfacing what you’re
interested in.”

The takeaway? If you create content that your
community is likely to engage with, your posts will
continue to be prioritized in their feeds.



https://www.instagram.com/p/CQdxvdNJ_sC/

How the new chronological feed and Favourites feed on Instagram

works
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Instagrom ® OV

Following . (_\.
8y | R | FARY

. mullingarpark farmward

B E,‘

Favourites

Your story  carrollg#mm... aidan_avalan

QY

Liked by brendanreidyvideography and 5 others
kingstonstownhouse Ah go on, go on, go on, you know you
want anal  mara
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Liked by brendanreidyvideography and 5 others
kingstonstownhouse Ah go on, go on, go on, you know you
want anal  mnra

A Q ® & @
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Now there are 3 ways that you can choose to view
your feed.

1. The default feed. This is what you see every
time you login to Instagram and it is based on the
algorithm.

2. Following: If you switch to Following, your feed
Is now ordered chronologically. You see all the
posts from the accounts you are following and the
most recent is at the top.

3. Favourites: You can choose and add up to 50
accounts to your favourites and when you select
favourites your feed shows the recent posts from
those accounts. When you tap on Favourites it
will prompt you to add accounts to your
Favourites list.

How to switch between feeds:

It's not obvious but there is now a little arrow next to
the Instagram logo in the top left of the app. Tap this
and select Following or Favourites. When you are in
following mode you will then see a back arrow which
brings you back to the default feed (based on the
algorithm).




How you could use “Favourites” feed strategically for your marketing

1. You could use the Favourites feed to follow other
accounts in your industry / sector

Note — you can only add accounts that you follow
to your favourites

If you add similar businesses to yours (but outside
your competitors set) you will have a favourites feed
that:-

a) Keeps you up to speed with what similar
businesses to yours are promoting on social
media

b) Might give you ideas on clever/interesting ways to
post




How you could use “Favourites” feed strategically for your marketing

2. You could use the Favourites feed to follow
accounts that you want to engage with regularly
because your target audience is following them
and you want to get noticed by commenting

Ask yourself what Instagram would your target
audience be following. Make a list and exclude
Competitors.

These are the accounts that you should comment on
their posts — this will get you noticed by the audience
and they might click through to your account

By having these posts in your Favourites feed it
makes it easy to do this



What We Will Cover

Part 2: How to use Instagram for marketing

How to post images and carousels
Overview of Instagram Stories

How to attract more followers

How to get more reach and engagement
How to drive people to your website
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Any Questions?
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