
How to use Instagram 
For Marketing – Part 2



What we are NOT covering on this course 

This isn’t a course that will teach 
you a topic like SEO, Instagram 
marketing or Facebook ads in 
detail

This course is designed to 

1. Give you a helicopter view of how 
to market your business locally 
using digital marketing

2. Explain how the main areas fit 
together



What We Will Cover Today

Free Google Search Tactics

1. How to get your Google Business Profile found in Google’s 3 local map results

2. What you need to do to get your website found on page 1 of organic results  for local 

searches:

3. How to get found for local image search results:

4. Get listed on directory sites that appear on page 1

Paid Advertising Tactics

5. How to use Facebook & Instagram ads to target people who live within a few miles of your 

town or within your county

Free Social Media Tactics

6. Consider  hashtags, Geotags, Profile names, local Facebook groups



Google has changed "Google My Business listings" to "Google 
Business Profiles" 

Your 

Website

Google has renamed Google My Business to 

Google Business Profile

It is trying to bring more of the business profile 

management out of the Google My Business app 

and directly into Google Search and  Google Maps



What is a Google business profile – it also appears on the right hand 
side when people search for your business by name

Google Business Profile



Getting started

Go to Google.com/business

Click sign in on the top right and 

login with your Gmail account 

logins

If you have a listing setup using 

that account it will take you to it.

If not it will ask you to search for 

your business

If you business doesn’t have a 

listing it will ask you to create one



How do you now update your Google Business Profile?

Your 

Website

Do a search for your business name in Google

• If you are logged in with the gmail address that you used to created you GMB listing, you will see a big 

edit profile button

• Click edit profile – this allows you to edit your details

• Click “promote” – this allows you to check your stats, ask for reviews, add offers etc

• Click “customers” – this allows you to reply to reviews, answer message or questions



How to optimise your Google My Business listing

Click on Edit profile”

You can then edit the key sections 

of your profile.



How to setup and optimise your Google My Business listing

Then work your way through each 

section and ensure you complete 

each section

• Add 4-5 categories and not 
just one

• Add a geographic Service 
area – this is crucial in 
getting you found in those 
locations

• Add opening hours, products, 
services, company overview 
etc.



How to setup and optimise your Google My Business listing

Add images to your listing

To add images click “Add photo”

Ensure you upload your “identity” 

photos.

Cover Photo

Your cover photo is displayed on 

your Google+ page and should be 

something that showcases your 

business’s personality and helps 

potential customers identify you.

The best dimensions for your cover 

photo are 2120 x 1192 pixels.

Add photos to all sections –

exterior, interior, staff etc.

http://blog.reachlocal.com/a-crash-course-in-google-search


How to setup and optimise your Google My Business listing

Try to get reviews for your Google listing

If you are in a very competitive market for local searches E.g. Hotels, restaurants, plumbers, Google 

will place the Listings with the most / best reviews highest in the search  results.

To get more reviews, when you are in your listing click on “Ask for review””. It

will give you a link that you can then email customers. When they click it will take them directly to 

the reviews section of your listing



What We Will Cover Today

Free Google Search Tactics

1. How to get your Google Business Profile found in Google’s 3 local map results

2. What you need to do to get your website found on page 1 of organic results  for local 

searches:

3. How to get found for local image search results:

4. Get listed on directory sites that appear on page 1

Paid Advertising Tactics

5. How to use Facebook & Instagram ads to target people who live within a few miles of your 

town or within your county

Free Social Media Tactics

6. Consider  hashtags, Geotags, Profile names, local Facebook groups



Getting found on page 1 Organic results is a top priority

In local marketing, You would want to 

appear on page 1 when people search 

using  the name of your town or county

It’s a complicated topic but it can be 

distilled into this:

Google is in the business of serving the 

most relevant and trustworthy results. 

Therefore, it looks for ...

1. The most relevant pages for the 
topic that is being searched for

2. On sites that it trusts

3. But the sites also need to provide 
a good experience for users.



In a nutshell, what makes sites appear high up in search results?

a) How relevant to the search terms Google thinks your 
page is 

• The search term is in the page meta title

• There is relevant content for the search term on the 
page e.g. Headline, body text, image tag, url

• There are other sites within your sector linking to 
your site / page.



In a nutshell, what makes sites appear high up in search results?

b) How trustworthy Google thinks your page is

There is also a trust score assigned to your site called domain 

authority

Having a high domain authority score does not guarantee 

that  you will appear high up in results but it is a good 

indicator of how trustworthy Google thinks your site is

E.g. A new site with no sites linking to it doesn’t look very 
trusted to Google



In a nutshell, what makes sites appear high up in search results?

c) Whether Google thinks your page provides a 
good experience

It isn’t sufficient to be trusted and relevant

Your site also needs to be secure, mobile friendly
and needs to pass some “Core web vitals” tests
such as page load speed and page responsiveness.



Geographic Relevance tactic 1: Ensure the town / county name is in 
the meta title of a relevant page

Sherry Fitzgerald are top of page 1 for the 

search “Estate Agents in Limerick”

Notice that their meta title says “Limerick 

estate agents and Auctioneers”



Geographic Relevance tactic 1: Ensure the town / county name is in 
the meta title of a relevant page

The Clayton Hotel are top of page 1 for the 

search “Hotels in Cork City”

Notice that their meta title includes “Hotel 

Cork City” 



Geographic Relevance tactic 2: Ensure the town / county name is in 
the headline of the page

You then need to ensure that you have a 

headline on the page.

If Google also sees that the headline has the 

search topic and location, it starts viewing 

the page as relevant



Geographic Relevance tactic 2: Ensure the town / county name is in 
the headline of the page

You then need to ensure that you have a headline on the page.

If Google also sees that the headline has the search topic and location, it starts viewing 

the page as relevant



Geographic Relevance tactic 3: Ensure the town / county name is in 
the text of the page

You then need to ensure you have text on the page

If Google also sees that the text on the page has the search topic and location, it starts 

viewing the page as relevant



Geographic Relevance tactic 4: Add a Google map with your location 
as a pin to the contact us page of your website

When you create a Google my Business 

listing your business is positioned on Google 

maps

If you then embed that map on your 

“Relevant page” or  your contact us page, it 

reinforces to Google that your business is 

definitely in that town / County



How to Add a Google map with your location as a pin to the contact 
us page of your website

1. Go to Google.com/maps

2. In the top left search for the name of 

your business. If you have setup a 

Google My Business listing you will 

come up in the search results. If you 

don’t come up you need to setup a GMB 

listing (see part 1 of this course)

3. When you find your map, click on Share



How to Add a Google map with your location as a pin to the contact 
us page of your website

4. Then click on Embed map

5. Copy the embed code

Then login to the contact us page on your 

website or any page that you would like the 

map to appear.

Remember, when embedding anything (a 

video, Facebook post, a map) you need to 

be in Text or HTML mode in the editor – not 

visual mode.

Once you paste in the code your map will 

appear.



Geographic Relevance tactic 5: Get listed in some online directory 
websites which have your business name, address and tel number

If you get your business listed on directories 

such as Golden pages, menupages.ie etc. 

Google will see that whenever your business 

is listed it always refers to your address

This reinforces to Google that your business 

must be located in that town / county

Tip : try to ensure that your Name, address 

and telephone number (NAP) are displayed 

consistently. Avoid mis spellings or variants 

in the address



Geographic Relevance tactic 6: Try to get backlinks from other 
businesses within the town / county

If Google sees that other websites within the 

locations (Town / county) and linking back to 

you it reinforces to Google that you are an 

established site within that location

Some suggestion:

• Ask local suppliers to link back to you or 

offer them a testimonial

• Are there any non competing local 

businesses that you could ask

• Are there local town directories e.g. 

Dingle.ie

• Could you offer to write a guest blog post 

for another local business website with a 

link back to your site at the bottom? 



What We Will Cover Today

Free Google Search Tactics

1. How to get your Google Business Profile found in Google’s 3 local map results

2. What you need to do to get your website found on page 1 of organic results  for local 

searches:

3. How to get found for local image search results:

4. Get listed on directory sites that appear on page 1

Paid Advertising Tactics

5. How to use Facebook & Instagram ads to target people who live within a few miles of your 

town or within your county

Free Social Media Tactics

6. Consider  hashtags, Geotags, Profile names, local Facebook groups



How to appear high up in Google image search

1/3 of all searches performed in Google are for images and

12.5% of SERPs show Image Pack results

If you think people might be starting their search using

images

search you need to know what is involved in appearing

high up

If you search for “ladies black coat” you will see

a) Some images appearing in between the 10 organic

results

b) Or you can click on “images” in the menu and then

see Google images results



How to appear high up in Google image search

If you had a restaurant in Dingle you’d like to appear high up in this result



How to appear high up in Google image search

If you had a tourist  activity business in Killarney e.g. Tour guide, kids adventure, yoga 

classes, you’d like to appear in these results



How to appear high up in Google image search

The main ranking factors for image results are ...

a) The image file name:  Rename you image from 007.jpg to   

your_product_name.jpg

b) The image title and the alt attribute on the image.  Add an alt 

tag to the image e.g. Your Product name

c) Surrounding text content. Google is going to look at this text 

above and below and around the images to see if it has 

relevance.



Action point 7 - Tag images on the page with a description relating to 
the topic

d) The page meta title. Is the image on a page that has a me title

about the topic

e) The image dimensions matter. When you do a Google Image

Search, you will notice that they don't show, or they rarely

show, unusual image dimensions. So an image which is very,

very horizontal and not very vertical, probably wouldn't do well.

Just as a very vertical, not very horizontal one.



Action point 7 - Tag images on the page with a description relating to 
the topic

The main ranking factors for image results are ...

f) Traditional web ranking factors on the existing URL. If the

page ranks high up e.g. in the top five or six or seven for e.g.

the key search terms the chances are good that images from

that page would also rank in the first few images results. The

reverse isn't always true

g) Image engagement and popularity. Studies have shown that

if you do a search on Google Images and you click the 12th

image down and a lot of people start doing that, Google will

move it up, just like in the web results, but sometimes even

more so with images.



What We Will Cover Today

Free Google Search Tactics

1. How to get your Google Business Profile found in Google’s 3 local map results

2. What you need to do to get your website found on page 1 of organic results  for local 

searches:

3. How to get found for local image search results:

4. Get listed on directory sites that appear on page 1

Paid Advertising Tactics

5. How to use Facebook & Instagram ads to target people who live within a few miles of your 

town or within your county

Free Social Media Tactics

6. Consider  hashtags, Geotags, Profile names, local Facebook groups



Get listed on directory sites that appear on page 1

When I search for “Restaurants in Galway” on 

page 1 results there are some directory sites

We can assume that lots of people looking for a 

restaurant in Galway would visit those pages so if I 

had a restaurant in Galway it would be worth getting 

listed on those



Get listed on directory sites that appear on page 1

However ....

When I search for “Estate agents in Limerick” on 

page 1 results there are NO directory sites

The Golden pages is appearing on page 2 but very 

few people will visit page 2.

If I had an estate business I would NOT pay to 

appear on directory websites that appear below 

page 1



What We Will Cover Today

Free Google Search Tactics

1. How to get your Google Business Profile found in Google’s 3 local map results

2. What you need to do to get your website found on page 1 of organic results  for local 

searches:

3. How to get found for local image search results:

4. Get listed on directory sites that appear on page 1

Paid Advertising Tactics

5. How to use Facebook & Instagram ads to target people who live within a few miles of 

your town or within your county

Free Social Media Tactics

6. Consider  hashtags, Geotags, Profile names, local Facebook groups



When you run an Ad on Facebook, it also goes out on Instagram

When you use the Facebook Ads tool on 

Facebook.com, your ad will go out on Facebook 

AND on Instagram

View Facebook and Instagram as two places 

where your ad appears 



How to target Geographically

You can ..

• Choose a country or multiple countries

• Choose a town within a country or multiple 

towns

• Choose a radius distance from a town

• Choose a county or multiple counties

• Choose people who live in the location or who 

are visiting the location



What are the 2 Big options?

Option 1: Boost the post

The boost post button was introduced by 

Facebook to  encourage people to start 

advertising. 

It’s how to run an ad on stabilisers – but 

with simplicity come fewer options and a lot 

of wastage

It is best to use the Ad creation 2 (option 2)



What are the 2 Big options?

Option 2: The ad Creation 

Tool

This tool within ads manager gives you all 

the options you need and once you get the 

hand of it isn’t complicated.



To access the ad creation tool within ads manager

1. On the top right click on the + 
icon

2. Then click on Ad
3. It then takes you to the Ads 

tool

However, if you have never 
created an ad before this might 
not work for you. It might take 
you to their new “very basic” ads 
area. 

If so, see next slide



Alternative way to access the ads tool

1. On the top right click on the + 
icon

2. Then click on Ad
3. It might take you to this basic 

ads area. If  it does, click on 
the link in the bottom right to 
go to the advanced tool “Ads 
manager”



To access the ad creation tool within ads manager

Then tap on the green create 
button



How to create an ad campaign

Then choose either  “traffic” or 

“engagement”

If you are driving people off of your website 

choose traffic.

If you are not driving people off of Facebook 

choose engagement

Click on “continue



How to create an ad campaign

Important – Give your campaign a name 

you will recognise. Type in a name

You can skip these options

Click on Next



How to create an ad campaign

In the level 2 course we cover how to 

structure your campaign with multiple 

adsets. You can type in the name of who 

you are targeting here. If you are not 

targeting multiple adsets you can leave this

Where do you want to drive traffic to?

Your website?

Your App?

To Messenger so people can message 

you?

To WhatsApp?



How to create an ad campaign

There will be a built in optimisation in your 

campaign. This means Facebook will try to 

put your ads firstly in front of the people in 

Your target audiences that are likely to 

Perform an action

Landing page views – based on previous 

Actions, Facebook believes the person will 

Not only click but is likely to also wait 

Around for the Page to load

Link Clicks – people who are likely to click

Daily unique reach – your ad will appear in 

front of people only once a day

 

Impressions – it could appear in front of 

people many times



How to create an ad campaign

Step 1: Decide how 

much you will 

spend per day 

and for how long 

you will run the 

campaign for  



How to create an ad campaign

Step 2: Choose the people you want 

to target.

Option1 – Based on Advantage + targeting

Meta is rolling out the option to have their 

AI do a lot of the targeting for you. You give 

it an idea of what you want but you then 

give it the ability to find other people who it 

thinks will respond to your ad

1. Choose a location eg. Ireland or Kerry

2. Click show more  option and you can 

exclude people in your custom 

audiences eg. Your web visitors or 

followers

3. Then click on audience suggestions. 

Here you can specify an age range and 

some demographics, interests / 

behaviours



How to create an ad campaign

Step 2: Choose the people you want 

to target.

Option 2 – If you don’t want to use 

Advantage+ you can take full control 

of the targeting. Just click “switch to 

original audience options”



How to create an ad campaign

Step 2: Choose the people you want 

to target.

Target your advanced custom audiences 

under “custom audiences”

Target by...

Location

Age & gender

Interests / Behaviours / Demographics



How to create an ad campaign

Step 3: Decide where 

You want your ad to 

appear.

To view your options click on 

Manual Placements

You can now see that your ad will 

go out on Facebook, Instagram . 

Messenger and Audience network.

Starting out perhaps leave all the 

placements ticked and you can 

then check after the campaign has 

finished which placements worked 

well or poorly. Based on this you 

might switch some off in future 

CampaignsHowever I untick 

audience Network

Click next



How to turn a post into an ad that goes out on Facebook & Instagram

Step 4: Choose from the 

dropdown a post that 

you want to turn into an 

ad

Choose your page

Decide if you want to 

create an ad from scratch 

or do you want to use an 

existing post

Click Select a post

Then choose a post from 

the list of previous posts 



How to turn a post into an ad that goes out on Facebook & Instagram

You can preview how it 

looks in different 

Placements

When you are ready to 

place order click the green 

button



What We Will Cover Today

Free Google Search Tactics

1. How to get your Google Business Profile found in Google’s 3 local map results

2. What you need to do to get your website found on page 1 of organic results  for local 

searches:

3. How to get found for local image search results:

4. Get listed on directory sites that appear on page 1

Paid Advertising Tactics

5. How to use Facebook & Instagram ads to target people who live within a few miles of your 

town or within your county

Free Social Media Tactics

6. Consider  hashtags, Geotags, Profile names, local Facebook groups



Use local hashtags on your posts

On Instagram, the main way to search 

for posts is by hashtags

(Note - Instagram has also rolled out 

the ability to search for posts that 

contain words).

But hashtags are the most common 

way to search. Also people follow 

hashtags on Instagram.

Therefore, to get your posts found you 

should add hashtags that contain your 

geographic location e.g. 

#limerickproperty #corkrestaurants

Look at competitors’ posts and see 

what hashtags they are using. Also 

type in the search term on Instagram 

and see what Instagram is suggesting



Use local hashtags on your posts

On Facebook,  Twitter and LinkedIn 

you can use local hashtags.

However, be aware that people can 

find posts based on the words that are 

used in the post.

But the easiest / most natural way to 

get the search terms into your posts is 

via hashtags.



Use local Geotags on your Instagram posts

On Instagram you can geotag your posts 

(add a location)

You could geotag it at your premises, town, 

county or country level.

This means that when people search for 

posts they can see what posts were sent out 

to do with a premises, town or country.

Appearing high up in the town and county 

searches will increase your visibility so it’s 

advisable to use those tags.



Consider using your town or County name in your profile name in order to get 
found when people are searching for accounts 

People are on Instagram following their interests. 

Therefore they are searching for accounts to do 

with their interests.

When they search for account, Instagram will only list in 

the search results accounts that have those words in 

the “name” field or the “username” field of the profile.

Therefore, consider adding key words / search terms to 

your profile name.  (max 30 characters)

Your username however should be your business  

name (max 30 characters) 



Engage with local accounts that your local audience would be following

As yourself what accounts in your town or 

county would your customers be following 

(not competitor accounts).

Once you identify those, start engaging with 

those accounts by commenting on their 

posts. This will increase your visibility and 

awareness amongst your target audience 

as they will keep seeing your account 

name.

Lots of people could click through to your 

account.

Do not comment in a selling / self 

promotional way. Contribute to the 

conversation on that post.



Local Facebook groups might be a useful option for your type of business

Are there some Facebook groups that your 

customers would be in and then you could join as 

your business?

You could then share your posts to the group.

E.g. If you are in the tourism business in Kerry there 

are groups like “Kerry for the holidays”.

When you send out a post from your page Facebook 

will occasionally prompt you – “do you want to also 

share this to a group you are in.”
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