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How to use your Facebook page for marketing

» The difference between Facebook for people and businesses
* How to create a Facebook business page

» Review the fundamentals of setting up a page

« Branding and settings

» The new Facebook page experience

* What to post

* How to post images, videos, links to a website

» How to schedule your posts

» How Facebook works on mobile — two apps you need to know about
* Why you should use the Meta Business Suite App

» How to grow your followers

» How the Algorithm works

* An Intro to Facebook Ads




How Facebook Works

The difference between personal profiles and business pages

Personal Profiles

» Created for individuals — not companies.

* You can invite your friends to join your network.

* When you update your status it appears in your
friends’ newsfeeds.

* You can follow pages and receive updates from
these pages which appear in your newsfeed.

Timeline About Friends Photos Archive More v 2 Edit Profile (o} Q

Intro @ What's on your mind?

2 Studied at University College Dublin




You Join Facebook as a person and you have a profile and a newsfeed

/

=van Mangan \

You spend around 1% of
your time here

You spend around 99% of
your time here




If you want to use FB for marketing you create a page when logged in

dS a person

Evan Mangan

/

The Marketing

Crowd page

5000 followers

You spend around 1% of
your time here

You spend around 99% of
your time here




However, these are separate. Your page visitors do not see your

personal profile. Your friends do not automatically see your page
posts.

The Marketing

Crowd page

5000 followers

You spend a

/ your time here

svan Mangan \
You spend around 99% of

your time here




How Facebook Works

The difference between personal profiles and business pages

Business Pages

€« C @ facebook.com/themarketingcrowd/?view_public_for=111567682195¢ Q% K a ° »©-

O seoenraceson o o P 8 @ @ + o 2. . L
» Created for businesses — not individuals

* When you own a business page You cannot send
“friend requests” to join your page.

» People “like” your page and in so doing they
become fans or followers.

» When you update your status it feeds through to
your followers’ newsfeeds.

he
gg\l:gﬂng The Marketing Crowd

Reviews  Photos  More v 1l Like © Message  Q

o
a'
About See A m Create Post




Liking Business Pages

. Therefore, a Facebook user, you can find pages
O  soncr oo @ = P 8 @ @ + o & you like by using the search box at the top of the
screen.

. Once you land on the business page there is a big
like button. When you click this like button you are
now “Following the page”

. This means that in your newsfeed you want to see
f posts that the brand or company has posted.

\J‘\ =~ Brown Thomas @
BrownThomasGroup - Department Store

.
a
About . @ Create Post

When deciding whether you will like a page you will
probably look at their cover photo, how many other
people have liked the page (followers) and the most
recent updates from the page as this indicates what type
of updates you are likely to receive.




How can you use Facebook for marketing?

For Free

1. Increase awareness of your brand: Build a following of people who might not otherwise be aware of you.

2. Nurture prospects and existing customers. By sharing knowledge and expertise you are positioning your
brand as a leader and you are keeping your brand front of mind. Not everyone is at the point of
purchase but they may now consider you or might recommend you.

3. Occasionally through your updates you should link back to articles or interesting products on your

website. Within this sales environment visitors are exposed to more sales related content.

By Paying

1. Run Facebook ads and drive targeted traffic to your website




Use your logo for your profile image

‘ Ensure your uploaded logo is very visible in the newsfeed

C & facebook.com/themarketingcrowd Q % I . . .
) The importance of the profile picture (your
Q Search Facebook
logo)
inage Page
b The Marketing Crowd v

What Facebook still calls the “profile picture” is
now a 180-pixel square image that is inset into
your cover photo in the lower-left area.

If you'd like, you can switch to the classic
Facebook.com for 48 hours to manage yot
Page.

Switch Now

’Home
Note that the profile picture will appear as the
image in your followers newsfeed when they

Manage Shop

Ad Center v . . .
view your posts so ensure it is legible and
b eye-catching
Resources & Tools
Notifications om eview os More v
= Customize Your Shop With New Features

The Profile Picture = Your Logo



Add text to your cover photo to promote an event or to showcase

your services

Your cover photo can be used as an
& = P B &=~ + advert for an upcoming event or to
explain a service that you offer

IR Small group evening classes in
= elding for beginners

Tralee School of Welding

Education @ Send Message

Home Reviews Photos About More » il Liked Q

About See All @ Create Post
(]




Check that important settings are set up correctly

< C & facebook.com/themarketingcrowd

9 Q_ Search Facebook ﬁ

Manage Page

- viandage snop

-

In settings / General

=q Ad Center ~

Page visibility — unpublish your page
if it is a test page

e
© Resources & Tools
a

Notifications
- ® 22 new

2+ Insights L. .

e Visitor posts — ensure you tick the

k3 Publishing Tools

- Marketing [ TN bo?< to vet posts by others before
Crowd @themarketingcrowc belng pUb“Shed

> s e

Home Services Reviews Photos

Messages — ensure people can
message you

Tagging ability — allow others to tag
your page



Check that important settings are set up correctly

C @& facebook.com/themarketingcrowd/settings/?tab=settings
o o c®

Page Visibility Page published

Q %

R @ ® 2

&
0 @ Evan A
The Marketing Crowd » Page Settings

Page Settings

Q, Search Facebook

B

Visitor Posts

), Search Page Settings

Post and Story Sharing Post sl to Stories is O
o General

Audience Optimization for  The ability to select News Feed targeting and restrict the audience for your posts is turned on
Posts

%) Messaging
Messages contact my Page private

I’ Page Info Tagging Ability Other people can tag photos posted on my Page
Others Tagging this Page other Pages can tag my Page

B8 Templates and Tabs
Country Restrictions Page is visible to everyone

0 Event TICketIl‘Ig Age Restrictions Page is shown to everyone

epr . Page Moderation No words are being blocked from the Page.

@ Notifications
Profanity Filter Set to strong

@ Advanced Messaging - ! )
Similar Page Suggestions Choose whether your Page is recommended to others

o Facehook Badges Page Updates Page posts are automatically published when you update Page eacl lestones, receive reviews a ore

Post in Multiple Languages  Ability to write posts in multiple languages is turned off

Page Roles

Translate Automatically Your posts may

show translations automatically for people who

In settings / General

Profanity filter- set it to
strong

Similar page suggestions
— turn this on
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How to use your Facebook page for marketing (Part 1)

» The new Facebook page experience

* What to post

* How to post images, videos, links to a website

» How to schedule your posts

» How Facebook works on mobile — two apps you need to know about
* Why you should use the Meta Business Suite App

» How to grow your followers

» How the Algorithm works

* An Intro to Facebook Ads




Background to the new page layout

Facebook has been rolling
out a new page experience

Not everyone has been moved to the new Page
Experience / Design yet

When you move there are some major differences in

terms of

 How you get to and use the page

« Where key components of the page are now
located.




How to check if your account has been changed to the new layout

ory=your_pages&ref=bookmarks

é ﬁg& Pharmacy Crowd

can switch into this Page to manage it.

& Switch Now

Test page offal
T pPag y

MA_7 This Page was updated to the new Pages expen%nce You

<«

This Page was updated to the new Pages experience. You
can switch into this Page to manage it.

& Switch Now

The Marketing Crowd

The
Marketing
Crowd
otifications Messages

C/] Create post

=4 Promote

When you login to Facebook as yourself,
click on the flag icon

It will tell you whether your page has
been updated

If it has, it will say Switch.

Switch means, switch from using
Facebook as yourself to using Facebook
as your page,

If it does not say that your page was
updated hang tight. It will change in the
coming weeks.



You now need to switch between using Facebook as a personal profile or

business profile

Q Settings & privacy

o Help & support >

When you login to Facebook you are ugi
* A feed for you

*A profile for you
*You post as you and like comment and share as you.

0 Facebook as you. This means you have

Now you can click on the circle top right and SWITCH to using Facebook as your page. This means
*You have a feed for your page
*You can like, comment, share as your page

. *You can create a group as your page.




You now have a Feed for your page

@B stories O Reels Rooms

([© share everyday moments with friends and family.

@ Stories disappear after 24 hours.

6 (™) Replies and reactions are private.

Create story

@ What's on your mind, Test page offaly?

B¢ Live video

Brown Thomas @
November 17 at 3:17 PM - @

Dries Van Noten. Explore the new #DriesVanNoten pop-up on Level 1 of our Grafton Street store.

Q Get messages

&8 Photo/video

Expect high octane glamour, richly layered textures and untamed prints.

#BrownThomas

Because you are using Facebook as your
page you can like another page and their
posts then come into your feed.

Click on the Home icon to get to your feed

You can then Like. Comment, Share as
your page




They have reintroduced “View page as a visitor”

facebook.com/profile.php?id=100085289790944 Q 1L w

cebook @ ;E( @ @ H

Laughing
H'H'EE Test page offaly

i (0] 0 likes « 0 followers 5§ Manage # Edit

Posts About Mentions Reviews Followers Photos More v

o5

5 @ Add to story
< e .
X N\ What's on your mind?
@ View As
‘ a' Livevides IQ Photo Add Action Button
= o Q Search
i W\ - A = D st i
() Story archive
Complete your Page to grow your audience Featurgd ) ‘ )
Adding more details can help people connect with you. Reople WOR L see this ules pift something, 1= Activity log
@ Page and tagging settings

A few years ago they had the faciliggflo check what your page looks like when people visit it. They
removed this on desktop but kept |
It is now back on desktop.
- Tap the three dots and click on View As




The option to unpublish a new page has been removed

{0 = &) & G

Page Visibility s Page published
Page unpublished

Cancel

Visitor Posts Anyone can publish to the Page

In the classic layout you could go into settings and unpublish your page so it was
only visible to you. You could then publish it when it was ready

This has been removed



Where have all your page settings moved to?

C @& facebook.com/profile.php?id=100085289790944 Q r % @ % T o @ & G * [
ﬁ Q, Search Facebook Q {]:( @ EEE ° !
Manage Page z .
The Laughing Horse >
Restaurant The The L hi H
e Lau in orse
“iftioe ghing e
Professional dashboard Restaurant H
e Settings
. 0 likes « 0 followers # Edi
@ Insights
@ The Laughing Horse Restaurant
% Ad Center
Posts About Mentions Reviews Followers Photos More ¥ [5 Privac
@ Create ads Y

Q New Pages Experience

{;8;} Settings Intro @ What's on your mind?
jfk rik ekj ejk kj gkj ke k k Q Notifications

Edit bio el Live video !“ Photo/video Get messages

69 Linked Accounts

AAAAAAAAAAAAAAA

@ Support Inbox

[ﬂ] Videos

In the classic design. Settings wer e left hand side of the page.
In the new design, they are n the left
Click on privacy

Remember, because you are using Facebook as your page, these are the settings and
privacy for your page.




How to “connect to your Instagram account” has moved to “Linkedin

Accounts”

Q Search Facebook ﬁ :]:( @ @

Laughin
HOTSE

Test page offaly

0 likes + O followers

Posts About Mentions Reviews Followers Photos More v

<« > C & facebook.com/100085289790944/

ﬁ Q Search Facebook

Professional dashboard
&2 Audience

Grow your audience A~

< Ad Center

To link to your Instagram account £ Invite frinds to follow
1. CIICk On Manage Your tools "

2. Then Linked accounts B Events
& Jobs

() Page access

@ Messaging settings
& Linked accounts

@ Business Apps




Page Roles (admin, editor etc) have changed to Facebook Access & Task

Access

£ General Existing Page roles

®) Messaging

2" Page Info

Evan Mangan

Admin Edit

Templates and Tabs

Notifications
Edit

Advanced messaging

r -
Facebook Badges H! Evan J Mangan >

Admin

Q
1~
o
e Page Roles

as People and other Pages

In the classic page, you could make someone an admin, editor, analyst
An Admin had full control of the page, can make other people admins, can remove people

An editor cannot change settings, make someone else an admin.

However, this has changed with the new page layout




Page Roles (admin, editor etc) have changed to Facebook Access & Task

Access

~-

C @& facebook.com/profile.php?id=100085289790944 Q ©» % @ % T o B & o * [ Settings
ﬁ Q Search Facebook A :]:( O] # o 2 ® The Laughing Horse Restaurant
Manage Page 0 A Privacy

@ ;hetLaughting Horse > T Q New Pages Experience
estauran E
Lau!l'h'ng '!R'hetLaughtmg Horse oy
estauran

Notifications
Professional dashboard

/' Edit 69 Linked Accounts

X 0 likes « 0 followers
@ Insights
% Ad Center ) ) @ Support Inbox
Posts About Mentions Reviews Followers Photos More ¥
(& create ads

@] Videos

{ﬁ} Settings

Intro @

Jjfk rjk ekj ejk kj gkj ke k k

n your mind?
Edit bio B Live video !“ Photo/video o Get messages

AAAAAAAAAAAAAAA

On the left hand side click on settin
Then click on New page experience
Then click on page access



What does Facebook Access mean?

Manage and view access

People with Facebook access @ Add New
Evan Mangan (You)
Page Deletion, Permissions, Content, Messages, Community Activity, Ads, Insights

People with task access @ Add New

Community Managers
Community managers can moderate chat comments, suspend or remaove people who
violate community standards and see all admins of this Page.

Manage

If you have switched to the new Pages experience, you can give trusted people Facebook access or task
access to your Page to help manage it.
Compare classic Page roles on your new Page:

*Admin: Facebook access with full control

*Editor: Facebook access with partial control

*Moderator: Task access for Messages, community activity, ads, Insights
*Advertiser: Task access for ads, InsightsAnalyst: Task access for Insights




What does Facebook Access mean?

Facebook access

Add new X People can have Facebook access with full control or
partial control.
Facebook access means: People with Facebook access with full control or partial
e » You can switch into the Page and manage it directly on Facebook, H .
Sa or by using other tools like Meta Business Suite or Creator Studio. ContrOI Of the new Page can mana‘ge the fOIIOWIng
View Tools *Content: Create, manage or delete any content on the
Any actions you take as this Page, including when you check into Page such as posts Stories and more
© a location, may be visible to anyone else who manages it. Learn ! ! . )
More *Messages: Respond to direct messages as the Page
A Anyone else with Facebook access will share the Page experience, in InbOX.
including News Feed and notifications for this Page. .Comments. Respond tO CommentS on the Page and
Learn more about Facebook access. edit or delete existing comments made by the Page.
Linked accounts: Add, manage or remove linked
m accounts, such as Instagram.

*Ads: Create, manage and delete ads.

Insights: Use Page, post and ad insights to analyze the
performance of the Page.

*Events: Create, edit and delete events by the Page.
*Removal & bans: Remove or ban people from the
Page.



What does Facebook Access mean?

People with Facebook access with full control of the
new Page can manage the following:
Add new X
«Settings: Manage and edit all settings, such as Page
info and deleting the Page.

Facebook access means:

You can switch into the Page and manage it directly on Facebook,

éﬁ or by using other tools like Meta Business Suite or Creator Studio. .ACCGSS: Give and/or remOVQ people’s FacebOOk or
View Tools task access to the Page or linked Instagram account,
@) "nyactionsyou take as this Page, including when you check into including others with Facebook access with full control.
a location, may be visible to anyone else who manages it. Learn
More

A Anyone else with Facebook access will share the Page experience,
including News Feed and notifications for this Page.

Learn more about facebook access. People with Facebook access can manage the Page

from:

m *Facebook
*Instagram
*Meta Business Suite
*Creator Studio
*Ads Manager
*Business Manager



How to “connect to your Instagram account” has moved to “Linkedin

Accounts”

0 Q, Search Facebook ﬁ:}

Settings > Linked Accounts

Linked Accounts
Instagram

@ WhatsApp

O
@
®
[l

Instagram

©

Connect your Facebook Page to an Instagram account. Learn More

Get more features across Facebook and Instagram

ending on their access to your Facebook Page and Instagram account, people may help manage
gs on both like:

B Contentand ads

%) Messages and comments

~ Insights

You can now connect to your Instagram account

Click connect and enter your Instagram username and password




You now have a Feed for your page

@B stories O Reels Rooms

([© share everyday moments with friends and family.

@ Stories disappear after 24 hours.

6 (™) Replies and reactions are private.

Create story

@ What's on your mind, Test page offaly?

B¢ Live video

Brown Thomas @
November 17 at 3:17 PM - @

Dries Van Noten. Explore the new #DriesVanNoten pop-up on Level 1 of our Grafton Street store.

Q Get messages

&8 Photo/video

Expect high octane glamour, richly layered textures and untamed prints.

#BrownThomas

Because you are using Facebook as your
page you can like another page and their
posts then come into your feed.

Click on the Home icon to get to your feed

You can then Like. Comment, Share as
your page




Page Insights have moved to Meta Business Suite

—

@ Edit cover photo

Test page offaly

0 likes « 0 followers 3% Manage 4 it

Page Insights are no longer
need to go to Meta Busines

ailable directly on your page. You

1. Click on Manage
2. Then on the next page, click Meta Business Suite

Professional dashboard

{t Home

4 Your Page

(= Posts

&% Audience

Grow your audience ~

] Ad Center

&2 Invite friends to follow

Your tools ~
(5] Events

(f) Page access
(Z) Messaging settings
& Linked accounts

£ Business Apps

Platform tools -~
) Meta Business Suite A
Tools to try ~

& Moderation Assist

&> Paid online events

11 Menu




Think about what eye-catching you will Post

Develop a plan for what you will
post on Facebook

W | _t) S What can you post that will ...
a « Engage People
Inform People

Entertain People
Delight People

t
<-
o

\ helpful expert

And at the same time ...
\
\ aw? \ - Will enhance your brand
#® \ « Will position your brand as a

_ Plus ...
e « How will you occasionally sell
your products and services




What Type Of Marketing channel is Facebook?

a) If You are using Facebook as a free marketing tool through
posting updates to followers

Hard Selling Subtle Selling

On a spectrum ranging from hard selling channels to subtle

1

ubhc@

re lations




What Type Of Marketing Tool is Facebook?

It is a Subtle form of marketing because of the way we consume our newsfeed.

The Newsfeed for most people is informal, fun, entertaining, social

Laura Comments Like

Laura Copeland is roadtripping

it tomorrow night through Sunday to
hike the Black Hills! yay!!

® Jul 24 11:57 AM

) Hazel Grace Dircksen and Pedram
Keyani like this.
» Beth Hewitt sounds like fun, be safe
Jul 24 12:10 PM
@B Laura Copeland thanks, beth! ©)
Jul 24 8:42 PM

f™ Hank Rashap Have a safe trip
SO Jul 24 10:22 PM




What Type Of Marketing Channel is Facebook

What Doesn’t Work

Positioning your brand as a boring spammer
through ...

» Building a follower list to send them constant
sales message

* Repetitive and boring updates

» Selling selling selling through your page updates

What Does Work

. 9

Increasing awareness, engagement and trust in
your brand through ....

Sharing your knowledge and expertise in order to
help customers — e.g. through videos, blog posts
or ebooks

Sharing links to 3 party information that they
would find useful

Sharing photos or videos about your company
that are interesting and engaging.

Giving away free products as prizes through a
promotion or contest

Encouraging followers to engage with them and
other followers to share experiences of the brand



1. Strategy:

Figure out where you are on this spectrum

If you are visual on the left:

You can send out lots of posts about

VeryBS/uited The Middle Not so Suited your products & services and it won’t
}(r)lsfagram to FB / get boring. People wont’ feel like they

Instajram are constantly being sold at

If you are in the middle you need to

Visual Products Not visual but Not visual & Serious « think about interesting , helpful tips
« Jewellers not so serious Information and advice interspersed with sales
« Boutiques « Life coach * Solicitors posts

» Think about a visual strategy. What

* Florists » Mindfulness « Accountants o i
. i i eye catching images and videos can
* Furniture * Recruitment * Drain Company yOu post?
» Tattoo Parlours * Marketing
* Photographers
» Crafts . Gym
* Yoga
» Hotel
- B&B



Posting Plan

How to go about this

Unless you are in avery
small niche there were will
e Landscapes & Lync's Garden Conte lots of other pages around
- the world in your sector —
S e learn from them. Assess
how they are using
Facebook for marketing and

what they are posting

0 Q, garden centre

Search Results for

garden centre

@ = P B G + O

Filters

m Al

1 Boyles of Killorgli
Posts 5.8K like this
. @ 1 b
Martha Fleming and 21 other friends this

&% People Welcome to Boyles of Killorglin, the Home &

Phot Killarney Garden Centre

B Vvideos Kieran Flynn and 4 other friends like this

New Gardening Course - 4 Week Part Time, Money Back Guarantee http://ww

&) Marketplace

1. Find other business
o Sy s sarden centre pages within your sector
A= 0 other friends like this 1
by using the search box

nning Garden Centre, Gift Shop and Restaurant in the heart of the b

Shops

« Search for a page similar
to your business e.g. Hair
salon

Then click on “pages” in

order to see lots of pages

similar to your business



Posting Plan

&

Like us on

Facebook

Finish this sentence. “Follow
us and you will receive ...... ”
Does your sentence sound
compelling and interesting?

There was a time when you
could have a custom landing
page and on that you would
explain to people what kind of
updates they would receive if
they followed you.

You should still write this
down on paper as it will form
your posting plan




Example Posting Plan

For A Hair Stylist

Facebook updates will include ...

« DIY Hair styling tips — videos / articles

+ DIY colouring tips — videos / articles

» Tips on which styles to choose — links
to blog articles

» Photos - Before and after hair styles of
customers

» Photos — inspiration styles

* Photos — celebrities latest styles

» Exclusive discounts for followers

» Contests — lots of free giveaways

Occasional updates about special offers
on hair stylist services and products



Example Posting Plan

For A Hotel

Facebook updates will include ...

Things to do when you are on holiday in this
area

* Upcoming events in the area

* Recipes from the Head Chef

* Wellness tips from the Spa

* Win a free meal

* Win a free stay

» Special offers




Posting Plan

ﬁ F:{ [:ﬁ @ @ Evan + © |

<23, Laune Landscapes & Lynch'’s Garden Centre
S8l 13K like this
i

b
Fiona Kennedy and 32 other friends like this !
Retail garden centre also offering a full landscaping service.
Boyles of Killorglin
5.8K like this

ik

Martha Fleming and 21 other friends like this
Welcome to Boyles of Killorglin, the Home of Quality.

Killarney Garden Centre
Page - 1.7K like this

% : b
Kieran Flynn and 4 other friends like this

New Gardening Course - 4 Week Part Time, Money Back Guarantee.http://ww...

Griffins Garden Centre
«crffinsil 85K like this
‘ B ([ ]
Fiona Flynn and 10 other friends like this
Award-winning Garden Centre, Gift Shop and Restaurant in the heart of the b...

3 Clonroad Garden Centre, Ennis
b 8.5K like this
. o b
Tina Robinson likes this

How to go about this

Visiting 5-6 pages and form
an opinion on ...

« what types of posts are
interesting, engaging,
brand enhancing

*  Which posts get a lot of
likes and shares

«  What type of contests are
they running

What type of images and
videos do they share



Don’t post plain text updates. Add an image so that it will reach more

people and will stand out more

Text updates won’t get noticed in the Always post an image
newsfeed

The Laughing Horse Restaurant
Published by Evan Mangan Just now - &

, The restaurant is buzzing here tonight. Our chefs are flat out!
g The Laughing Horse Restaurant

Publizshed by Evan Mangan [?] - Just now - @

The restaurant is buzzing here tonight. Our
chefs are flat out!

Boost Post

oY Like () comment A» Share 9~

g Write a comment © [© A L}J




However — 1) make your image square, 2) add your logo and a

caption to get the image to stand out in the Newsfeeds

This is good But this is better

The Laughing Horse Restaurant
Published by Evan Mangan Justnow - §

The restaurant is buzzing here tonight. Our chefs are flat out!

" VERY BUSY IN THE
KITCHEN TONIGHT

Use Canva to crop your image to square and to add text



Post multiple images when you can — they tend to get more

engagement

The Laughing Horse Restaurant added 3 new photos
Published by Evan Mangan Justnow - @

Ensure the 15t image is always eye catching
as it will be largest

Look what our chef just added to the menu. Yum yum!




context

When posting a link to a website always write a caption to give it

Test page Lim leo
i ses

We often get asked how we bake our Pavlova. If you'd like to bake one
here is a great recipe to try at home.

https://www.jamieoliver.com/.../fru../summer-berry-pavlova/

JAMIEOLIVER.COM

Strawberry pavlova recipe | Summer
berries | Jamie Oliver

Jamie Oliver's summer berry pavlova is a super-
simple dessert recipe that will wow your family
and friends. This recipe is ideal for a picnic,
dinner party, or barbecue.

1 0 1 +1.7x higher
People reached Engagements Distribution score Boost a post

When you add a link to a page it will bring in
an image plus a headline / description.

Sometimes that image could be small

Test page Lim leo
3h- @

We often get asked how we bake our Pavlova. If you'd like to bake one
here is a great recipe to try at home. https://thehappyfoodie.co.uk
/recipes/strawberry-pavlova/

THEHAPPYFOODIE.CO.UK
Strawberry Pavlova
A beautifully presented strawberry pavlova from Mary Berry. With a...

1 0 1 +1.7x higher
People reached Engagements Distribution score Boost post

Sometimes the image could be bigger

To get Facebook to present your image larger
ensure your images are minimus 600 — 350 pixels in
size. They can be bigger than that.




When posting a link to a website always write a caption to give it

context

0 Brown Thomas & However, if you are linking back to a page on your
ks 5 % _ OWN website, about an important product or event,

The Sale, It just got better, shop up to 70% in store and online. R .

Shop the sale https://bit.ly/BITheSalelsHere you would want to have a large image of your choice,

#BrownThomas perhaps with some text on it.

So you could ...

1. Type your text
2. Design and image in Canva and then attach it
3. Then add the link.

THE

Because you did it in this sequence, the post
will have the large image and people can tap
on the link within caption area.

If you look at the Brown Thomas page that is
what they do all the time.

©0 34 2 shares




Uploading your video to Facebook rather than linking to YouTube will

reach more people, it will standout more and will auto play in the
newsfeed

When you link to YouTube your post looks When you upload the video to FB it will
boring and won’t get engagement and will autoplay (gets more attention) and will
reach less people reach more people
The Laughing Horse Restaurant e
The Laughing Horse Restaurant Published by Evan Mangan (2] - 2 mins - §
Published by Evan Mangan - Just now - €

Lots of people compliment our Dover Sole.If you are planning to cook Dover
Lots of people compliment our Dover Sole If you are planning to cook Dover Sole the trick is all in the prep and here is a great technique
Sole the trick is all in the prep and here is a great technigue

c

%l ‘J}t; > -4'4 \

AN

YOUTUBE.COM
How To - prepare Dover sole
" N Jamie Oliver's guide on how to prepare Dover sole,
&' from Jamie's Great Britain Stay up to date with Jamie
| Oliver: Follow him on Twitter http:/twitter.com/JANM. ..

Boost Post




Post at times when your followers are most active

BEST TIME TO POST ON FACEBOOK

Figure out when your followers tend to interact more
with your posts e.g.. evening or morning.

For most pages the best times are

* Lunchtime

» After 8.30 PM - 11PM
« Saturday Morning

* Sunday morning

» Friday afternoon

Remember, if your post get engagements in the first
hour Facebook will increase the reach



VHETR R K e

How to use your Facebook page for marketing (Part 1)

How Facebook works on mobile — two apps you need to know about
Why you should use the Meta Business Suite App

How to grow your followers

How the Algorithm works

An Intro to Facebook Ads




If you Want to use Facebook on your phone there are 2 apps

facebook

@ What's on your mind?

5 Reel  EMRoom @ Group

Filter through the latest posts from your &

friends, groups, Pages and more.

Feeds

All Favorites Friends Groups Pag

. You're seeing the latest posts from all
feeds. Tap to filter.

{3 Gilan Kamel
{ e

Can't stop putting more plants in my home.

1. The Facebook app

This app is mainly for people but
you can also use it to manage your

page and post from your page




If you Want to use Facebook on your phone there are 2 apps

2. The Meta Business Suite App

N\ Meta
Business Suite

This app is the main app to manage

Your Facebook page and your

Instagram account from your phone




How to post and schedule post using business suite app

1751M e @ o =l 32%&

¢ Q

Meta Business Suite

Meta Platforms, Inc.

W, Syt 1. Download the App “Meta Business

Suite

Rate this app

Tell others what you think

It used to be called Facebook business
X O ® O % % N Hs!

Suite
Write a review
Developer contact v 2. Login to it with your personal Facebook
login.

Join the beta

Try new features before they're officially

released and give your feedback to the
developer. Certain data on your use of v
the app will be collected and shared with

the developer to help improve the app.

Join Learn more

About this app 2>

11 @



How to post and schedule your video using business suite app

1751 WM » 1752 W™ & » o= 31%&

: : g 3. Inthe top left, choose the page that you
ing in§ want to send the video out from

The Marketing Crowd

4,530 2,684
Facebook Page Likes >  Instagram Followers >

4. Then tap create post

Trends over the last 28 days @ X

Your Facebook page reach is 9,822, up by 102
Your Instagram reach is 8,867, up by 755

5. If your Facebook and Instagram

Create Post Post to

v
) Publish to Facebook and Instagram accounts are connected, you can also
) Story Promote & Photo . . .
@ The Marketing Crowd have it go out on Facebook. Tick which
To-Do List
_ _ ones you want
A themarketingcrowd.ie
® Messages 2 unread ® ©
® Comments & unread Publish to Facebook Groups
Choose up to three groups to publish your post to
Tasks 2open:e Busin Small Businesses in Kerry O

b K"O @ Private group - 920 members

e 55 W o =
I (@) <
1! (@) <



How to post and schedule your video using business suite app

1754 @MW
1755 @™

X New post Next

The Marketing Crowd,
) themarketingcrowd.ie

Ring light. In this short video I'll show you what a
video looks like using the light and also without
the light.

6. Then type your text and select the

video from your phone

If you can buy the light locally please shop loc. #

[ 7. Then tap next

Schedule post

8. Then tap schedule. Choose your

®ple who help manage the The Marketing

BWwd Business Account may also have access to
scheduled and draft content. You can review

access in Page roles.

date and time

CANCEL  SCHEDULE

9. Then tap schedule

(E3 Photo/video

o Add location
Feeling/activity

I O <




How to get to Meta Business suite on your PC

<€ 2> C & business.facebook.com/latest/home?nav_ref=media_manager_redirect_home L GO tO
Q) Meta
Business Suite Wcmt to 4
e increase your / y ohy e Facebook.com/creatorstudio
The Marketing Cr... ¥ . Y 2 ¢
sales using v
digital > ¥ O ) g
& Home marketing in ¢ R I
il e, You can then send out posts that go to
D Notifications . 2023? & Y SR p g
= e . ‘ % Facebook and Instagram plus you can
o YOU (OR A.COLLEAGUE) CAN WATCH ALL OF OUR COUR
- AND LEARN HOW TO MARKET YOUR BUSINE schedule them
8 Planner O n |
= Some The Marketing Crowd
[][][] Insights 0 @ Manage Facebook Page | Go to Instagram




How To Increase Followers For free — Start with your friends

The obvious place to start — invite your friends to follow you

& o P 8 G + o 2. Click the 3 dots on the right of

\Page — your page - there is a dropdown.
Markeing Cowd = lpallls) The Marketing Crowd Select invite friends and you it will

Dthemarketingcrowd - Internet Marketing Service /' Edit Learn More

how which of your friends
(Facebook profile friends) do not
follow your page

d like, you can switch to the classic

ook.com for 48 hours to manage you

1 Now

8 Other Actions
A How to Create Effective Posts X @ oDt
=% Short, visual posts created for the right t

e Evan Mangan
Sh sudience are more successi (& Photo/Video Q » i . .
o e You can invite those who are not
enter v +) Follow .
P Insights See Al create (RE0S) s ;"; zharf . fO”OWII'\g you
reate Page

Last 28 days : Aug 30 - Sep 26

urces & Tools @ The Marketing Crowd 19 Like As Your Page

1@

People Reached 121 84
ications o Great news — Facebook will no lo
have lots of text on the image. &) Invite Friends

Post 1,140 If you have advertised 0N FACEDOL ..y mem prmmmmsy s e msemee

Y Unlike As Your Page




How To Increase Followers For free — Use your email signature

Promote to your business contacts via an email signature

B —

To: "siobhan@themarketingcrowd.com” <siobhan@themarketingerowd.com™,

"evan@themarketingerowd 12" <evan@themarketingerowd. 1e> .

Cc: "Coughlan, Sarah" <Sarah.Coughlan@enterprise-ireland.com™ Insert a Ilnkto _your fan page
in your email signature or

ideally custom design an

I have been speaking to Sarah Coughlan this morning regarding the availablitly of our computer email Signature to promote
training room next Thursday/Friday. Both days are free so if you need to use it there is no problem.
your page.

Hello Evan/Siobhan.

Regards,
Brigid

Local Enterprise Office Laois

Portlaoise Enterprise Centre, Cl 1wain Business Park, Portlaoise, Co. Laois | & 057 866 1800

L localenterprise@laciscoce.ie | www.localenterprise.ie/laois
Please click to Like us on Facebook Follow us on Twitter

LI
Oifig Flantair Aiticil

Advising... Supparting. i




How To Increase Followers For free — Convert your website visitors

Ask your web designer to embed a feed of your Facebook posts on your website

= The Marketing Crowd
Marketing| 4 309 likes :

¢ Use the Facebook page
social plugin.

™ Send Message

You and 73 other friends like this

When web visitors see your
interesting posts you have a
better chance of converting

them into followers

@ The Marketing Crowd n

Quite a few people have mentioned to me that they are using this time
during Corona Virus to brush up on their digital marketing skills and

thav ara nottina thair diicke in a roww in ardar ta nat thair markatina in



How To Increase Followers For free — Promote on other social media

Maximise other social media - LinkedIn

Evan Mangan

Contact Info

B Your rofie Include a link on your LinkedIn
e profile.

Websites

themarketingcrowd.ie (The Marketing Crowa!
Facebook.com/themarketingcrowd (Follow Us Jlih Facebook

twitter.com/marketingcrowd (Follow Us On Ziftter

Email

evan@themarketingcrowd.ie

Twitter

marketingcrowd




How To Increase Followers For free — Invite people who liked your

posts

Find the people who liked your posts but not your page

(& g
‘% Katrina Timmis-Tansley
% Honoria Mitchell-Black Invite
Q Niall Considine
63 Julie Carr Follow

@ Ealish Whillock Invite
Q Yvonne Carty Invite

—_

% Tadhg Moriarty Invite

Not everyone who likes your posts has
liked your page

Click on the number of likes your post has
received and you will see which have
already liked you page. Invite those have
not




How to run a competition to grow followers

Competitions ....

« Get engagement which will increase the
reach of the post.

* More of your followers will see it and are
likely to engage which means the algorithms
are more likely to show your future posts to
those followers.

« It can also be a great way to grow your
followers




Run a Facebook competition

Run a contest giving one of your products away.

Spasic ¢ Center Parcs Ireland

You can ask people to enter by:

1. Liking the post
2. Commenting

You cannot require people to:
a) Like the page

b) Share the post

c) Tag their friends

However, you could say “Feel free to share”
Spa Day for 2 worth €278

at Center Parcs, Co. Longford

Want more details on the rules? — click this link

Important!
When people like your post but have not liked the
page you should then invite them to like the page



https://www.knaptonwright.co.uk/facebook-competition-rules/
https://www.knaptonwright.co.uk/facebook-competition-rules/

Facebook is no longer a free marketing tool

facebook
Organic Reach ?

Over the past 10 years Facebook has
made it clear that less followers will
see posts for free.

On average, between 5% and 10% of
your followers will see your posts




Why has this happened?

C @ facebookcom

e.

ﬁ Q Search Facebook
@ Evan Mangan

o

@ Friends

il Ads Manager

I- Pages

Live videos
Most Recent
Ad Center
2) Business Manager

wy Climate Science Center

@ COVID-19 Information Center
@ Crisis response

w» Emotional Health

= Events

Q)
ED
®

=

Il Stories 6 Reels

Create story

@ What's on your mind, Evan?

B! Live video [&d Photoyvideo Feeling/activity

. Kenmare Butter Market is at Kenmare Co. Kerry

A reminder that the lovely exhibition “Idir Spéir agus Talamh
continues here at the Kenmare Butter Market.

Open 10- 5 Tuesday to Saturday and admission is free
Alatlinn ook sln Fialda 4 4w

For a typical person, over 1000 pieces of
information could appear in the newsfeed at any

given time from friends and business pages.

Facebook wants to avoid us becoming bored with
the Newsfeed so it wants to weed out stuff that we

are less likely to be interested in.

In your newsfeed on desktop there are 2 options

1. Feed= What Facebook thinks you
interested in

are

2. Most recent = Everything in chronological

order

All out Newsfeeds are set to the filtered Feed




The Algorithm controls what gets through to followers newsfeeds

For a typical person, over 1000 pieces of
information could appear in the newsfeed at any
given time from friends and business pages.

Edgerank is a formula which determines which
content makes it into your Newsfeed under “Top
Stories”.

The formula looks at over 1000 elements some of

which are:

1. Affinity — how you interacted with that person
or that business page recently?

2. Recency - how recent the postis

3. Engagements — Did people engage within the
first few hours and was there a lot of
engagement?

4. What type of post is it? Image, multiple
image, link to YouTube, Video post?

5. Your preferences — do you tend to like

images rather than videos




Is the organic reach less than 10% for all pages?

Facebook Organic Reach Organic reach = how many people
W ok it v see your post for free
content . )
B Seeing your The organic reach will vary for each page,
content depending on the number of followers and how

engaged they are i.e. If followers like, comment
and share a lot then the reach will higher.

On average, across all pages, the organic
reach is between 5% and 10%

(¢




How to check your organic reach

When you send out a post it will tell you below the
post how many people your post reached.

If you promote the post (pay for more people to

4 WAYS To DRN E TRAFFIC Ziz I:Jt;iii(tj \r,\(,ai!cshp;it out the reach and show organic
FROM INSTAGRAM TO YOUR
WEBSITE

534 28 =
People reached Engagements Distribution score Boost post

O 11 3 Comments




There is an upside to this

Aupside

However where they have taken with one hand
they have given us a huge opportunity with the
other ...




View Facebook ads as a huge opportunity

Previously

In the old way of marketing on Facebook you had
to firstly get people to like / follow your page in
order to get them to see your updates about your
products or offers.

Now

In the new way of marketing on Facebook you can

. Get into anyone’s newsfeed to tell them
about your products or offers.

. Target people based on their location,
interests, followers of competitors, interaction
with your website etc.

. Get to 2-3K people at a fraction of the cost of
radio ads, regional press ads, leaflets it is




When you run an Ad on Facebook, it also goes out on Instagram

When you use the Facebook Ads tool on
Facebook.com, your ad will go out on
Facebook AND on Instagram

In this course we will be looking at how to

do this.

View Facebook and Instagram as 2
places where your ad appears




Example Facebook Ad In Newsfeed

¢ CreateStudio
= Sponsored * 3

Pro Video Making was Hard... g
https://createstudio.com/go/lifeti

g Create UNLIMITED Videos
& Lifetime Software Deal (ONE-TIME Payment ONLY)
{4 ... See more

1
1101
[M I

LTI l\|\“H ll
J‘J”MHMI H|1\|\ e B ’!?

CREATESTUDIO.COM

Get off
Y Lifetime Software Deal Just $67! (Usually $199/year) =

OO0 3.1k 488 Comments 441 Shares

oY Like (J Comment #> Share @'

This post appeared in my Newsfeed but | have not
liked their page. It appeared because they are
running an Ad campaign — specifically, a promoted

It looks like a pos | can tell it's an Ad because
. It says sponsored in light grey at the top




Example ads on Instagram

1436 0 € © -« o5 61%m

Instagrom - v —

@ bookingcom . - =
Sponsored * . y
D T ¢ :

Ads also appear in the Instggram feed and
in Instagram Stories - a
. 4
a
a
2100
Book Now >
o [[%
& G v W 0 |
bookingcom Timber Ridge Lodge and Waterpark ‘
With free cancellation, you can stay flexible. Book the i :
perfect stay with peace of mind.
Learn More
A Q B8 O @ ®

" O <



Ads also appear in Messenger

1450 0 @ © e %l 59%%a
9 14500 @ © oY 59%ae
@ Chats e /s &
a@ ‘ JGR
In your messenger inbox you will JGR CORK
@Qﬁ' see an ad in-between chats At JGR CAPS we have the entire production
chain of wooden bartops.

JGR CORK . . : i ;
IGR  Takdrecty witus - When you tap view details you oo, seemore
View more </=F/ see more information—

Wood Ci

Talk directly with us Talk directl

2 G &k




Ads also appear in 3" party websites and apps

Facebook also has a network of
websites and app that ads appear
on

[ LATEST | : ‘a S
‘ nEveEOg




A full list of placements — where your ad can appear

Placements

® Instagram in-stream video is no longer available as an ad placement. You can
run video ads on Instagram using the Instagram Reels placement instead.

b  Feeds o

When running an ad you can decide
which of these placements you want to
keep or remove

»  Stories and Reels —

> In-stream W
»  Overlay and post-loop ads on Reels vy
. 13S0 Markat is now open dovwtown
:each people with sticker, banner =
e o0
b Search vy B @
Feeds
b | Messages We recommend square (1:1) images
T . and vertical (4:5) videos.
dates to people who
¥ In-article o
jage people

»  Apps and sites vy




1. The Boost Post Button — on a Facebook Post

The Marketing Crowd
P by E L 3
T you ff) woulkd fike to leam

ALL UPCOMING "LIVE" Morkon When you send out a post from your page

DIGITAL MARKETING on Facebook there will be a Boost post

COURSES FOR THE NEXT button that allows you to turn the post into
an ad

However, not all the targeting options are
available and some of the settings result

In wastage
PLUS YOU CAN

WATCH REPLAYS

IF YOU MISS ANY

o Barry O'Halar
The Manor Fields - Adare Recreation & Community Complex
e

oe




1. The Boost Post Button — on an Instagram Post

15020 & © - Q< 57%=

& Posts

@ themarketingcrowd.ie

When you send out a post from your
Instagram account (Business or Creator
ALL UPCOMING "LIVE" Mo account) you will see a Boost post button

DIGITAL MARKETING
COURSES FOR THE NEXT 12 The targeting options here are VERY
- 1ONTHS limited. You can only target by geography,
i age, gender and interest

PLUS YOU CAN
WATCH REPLAYS
IF YOU MISS ANY

View insights Boost post

Qv W




2. The Ads Tool in Ads Manager

emarketingcrowd

o
e
=

° The Marketing Crowd #' Edit Learn more Menu
>
‘ Comment as The Marketing Crowd =
e OrlaMcgovern
Free Meta Business Tools X Thanks Coleite
like Reply Hide 11v
®. Post templates N View 1 more comment

™ J

& Lifeevent

Quickly create visually pieasing posts with free, pre-
made creative assets.
The Marketing Crowd

&a Add appointment bookings b ° ublished by Evan Mangan @ - June 30 - @

= page
Dysplay yougseraces and av: hy 50 that people can The 10th tool I'm recommending for your Digital Marketing. If you are making rr
book an appointment. and want to shoot clips when you are moving around | highly recommend this G s cetid =%
= ws Fe - Ad
=3 Host paid online events > W e reievant posts from
Create online events that people can pay to access. e
. Group
° Add chat to your website Tavortes
Drive sales and provide support by adding Messenger = 2k
Puve }T;m tep e support by adding Messengel e Event
to your website. «—  Most Recent
= Marketplace
listing
Shop Insights I. Pages
Facebookand Instagram N A RN T N | 0o Fundraiser
Last 28 days: Sep 11 - Oct 8w
You don't y insights yet. When your shop has more activity S—

you'll see an overview of your shop’s performance here.

6

Need

e e

If you click on the 9 dots top right (menu) there is the option to create an Ad

This is the tool that allows small and medium sized business run ads that appear on both Facebook
and Instagram but also has

1. All the targeting options

2. Allows you to avoid wastage



To access the ad creation tool within ads manager

R ® & et ®

/ cantenns Menu == 1. On the top right click on the 9
Q, Search menu Create dots icon
B’ etoarom @ e @ ros 2. Then click on Create Ad

post

1g Crowd

The 10th tool I'm recommending

and want to shoot clips when yo ? EY:::\S:e or find events and other things to do AR Sstory 3 . It th en ta kes you to the Ad s

online and nearby

Friends !_ Life event tool

. - - E you may know.
ds age/campaigns?act=380601755312923&nav_entry_point=comet_create_menu ’ ’
d ads that a .
™ page
hare your interests,
Create new campaign New ad set or ad
pale = Ad
ess Too bple and Pages you
Hr Now you can choose from 6 simplified objectives X
25 We made an update to the campaign objectives to make it easier to find one Sg#SToup
Jisually ple that aligns with your business goals. Here's what you can expect
1ssets. « All the same functionality and features asrhefnre Event
« No change to existing campaigns at this time

“?"' bog We'll help you find a new objective that matches your old one. rongggiriends, Marketplace
rvices and

\tment. Find your objective listing

D B

businesses on

I Fundraiser HOWeVer, if you have never
vents that Buying type Created an ad befo re this

Auction
our web.

provide s Choose a campaign objective m ig ht nOt Work for you ' It
— - might take you to their new
"l “very basic” ads area.

Engagement

™ If so, see next slide

App promotion

Sales

Learn more



Alternative way to access the ads tool

1g Crowd # Edit Learn m Menu
- = Create
1, Search menu
Boost a Boost an The Marketing Crowd
post Instagram Published by Evan Mangan €  5ocial [# Post
ost
p The 10th tool I'm recommending P——
and want to shoot clips when yo *_ Organize or find events and other things to do W sory
online and nearoy.

° Friends _‘,’_ Life event
ds @ 5.arch for friends or people you may know.
d ads that adjust over time to help you get

ads that adjust over time to help you g > Groups -

@ Connect with people who share your interests.

+— News Feed o Ad
ess Tools X - see relevant posts from people and Pages you

follow
Grou

s > Favorites e P
risually pleasing posts with free, pre- View posts by Favorites
15Sets. Event

=— Most Recent
nent bookings © g r
rvices and availability so that people can roups, Pag (] I\lAa.lketp\a(e
listing
itment. o "o
line events > i E:‘Sc;iiijrd connect with businesses on 9 Fundraiser

vents that pennla Fan nawv tn arcecs
Getting Started (@) Live Football On TV | F.

our webs

provide su € 9

Promote

Choose a goal

a The Marketing Crowd - =] * a
3 Publ
b Get more messages | Build your busin Get more website
Recommended Recommerg visitars Get more bookings

# hutomated ads
@ Choose a goal
Q Boost existing content

b © 2] -

Boost a post Boost an Instagram Get more leads

post

Promote your Page

Campaigns

1. On the top right click on the 9
dots icon

2. Then click on Create Ad

3. It might take you to this basic

ads area. If it soes, click on

the link in the bottom left to

go to the advanced tool “Ads

manager”

4. Then in Ads manager click the
green Create button.

- C

@ facebook.cor, adsmanager/manage/

Evan Marygd A 4ditem:

- The marketing Crowd (. w

Off / On Campaign Deliv

. New Awareness Campaign o In




They will ask you what is your main objective

age/campaigns?act=380601755312923&nav_entry_point=comet_create_menu YOU start an Ad Campaign by deCiding What
your objective is

Create new campaign New ad set or ad

+ Now you can choose from 6 simplified objectives Se I eCt a-n 0 bj eCtIVe to See th e a-va.l Iab I e
We made an update to the campaign objectives to make it easier to find one CO nve rS|0n Iocatlon and eve nt Options for

that aligns with your business goals. Here's what you can expect:
« All the same functionality and features as before each .
= No change to existing campaigns at this time .

We'll help you find a new objective that matches your old one.

Find your objective

Awareness: Show your ads to people who

Buying type are most likely to remember them.

e Traffic: Send people to a destination, like

Choase a campaign objectiva your website, app or Facebook event.

— J— Engagement: Get more messages, video
views, post engagement, Page likes or event

responses.
Engagement 0 Leads: Collect leads for your business or
e ) brand.

App Promotion: Find new people to install
your app and continue using it.

Sales: Find people likely to purchase your
product or service.

App promotion

Learn more Cancel




You can control how much you spend on your ads

Budget & schedule

Budget @
Daily Budget v €20.00 EUR

You'll spend up to £25.00 on some days, and less on others. You'll spend an average of €20.00 per day
and no more than €140.00 per calendar week. Learn more

Schedule @

Start date

Oct 9, 2022 O 7158w

End - Optional

Set an end date

You can specify either a daily budget or a
total lifetime budget you want to spend.

If you select to use a total lifetime

budget, Facebook could spend most of it in
the first few days. If you choose daily budget
it will spend up to that amount each day

You can also set a start and end date




You can target people in lots of powerful ways

Custom audiences Create new =
Q) Search esisting audiences
Exclude
You can target by:
Locations
People living in or recently in this location - ® Country and darea W|th|n d Country.
reland « Whether some lives in the area or is visiting (Tourist)
@ retand - Age and gender.
@ Include » O Search locations Browse o PreC|Se IntereStS
Age « Broad Category of interests
18 - | G5+ 0w
« Whether people are connected to your page
Gender
All genders ° Interested |n
e e - Relationship status
Q) Add demographics, interests or behaviors Suggestions Browse o Languages
Exclude a
o » Education
Advantage Det alled Targeting +
Reach people beyond your detailed targeting selections when it's likely
mipfa-.-z peprfarni;:-‘nj':;c-.. T s I b ¢ Workplace
Languages

All languages

Show more options =

Save this audience



You can choose where your ads will appear

Placements

® Instagram in-stream video is no longer available as an ad placement. You can
run video ads on Instagram using the Instagram Reels placement instead.

b Feeds v
You can choose to have your ad appear
> Stories and Reels —
 In the desktop newsfeed (PCs and laptops)
> | In-stream %  In the mobile newsfeed (Facebook mobile
app)
» | Overlay and post-loop ads on Reels ./ — « Onthe rlght hand side of the newsfeed
each people with sticker, banner mnt=wm‘l‘mmndmw .
deo ads as they watch reels e + In Facebook partner mobile apps (A network
b | Search v ?, ® o @ of 3 party apps)
b | Messages Ne recommend square (1:1) images
ates to people who d vertical (4:5) videos.
. o You can also switch any of these off i.e. You
Engage with peopl reading content might want to have your ad appear in the
b | Apps and sites v, Newsfeeds but not on the right hand side of
apps ant websites. the newsfeed or in partner mobile apps




You can choose a post to send out as an ad or design one from scratch

Identity
Facebook Page

@ The Marketing Crowd -
Instagram account &

@ themarketingcrowd.ie -

Branded content

Upt in to Branded Content tools. If this post features & third-party
brand or product then

brandaed cortent
Lranded co

R -
Ad setup See recommendati...

Create ad -

& Create ad
Lze existing post
Use Creative Hub mockup

Catalog #

You can choose which page or Instagram
profile you want the ad to go out from

You can choose to use a previous FB post or

Instagram post as the ad

Or you could choose to design it from
scratch.




Any Questions?
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